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Chrysler's $ ‘Valiant in Showrooms idl 

Chrysler Corp. enters the compact-car field Thursday (Oct. 29) as its long-awaited Valiant goes on display in-deater showrooms. 
Four-door sedans in the V-100 and V-200 series will be shown this week, and four-door station wagons ore elated to go into 
production next month. (Mileage story on Page 6; line story and pictures on Page 16.) 
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Big-Car Production Off . 





Compacts Take 20 Pct. of Output 


L. Whitmyer 
Staff Writer 

coors output mounted 

steadily last week in the face of 
big-make cutbacks that dropped 
weekly production to an estimated 
112,900 units. 
’. The five compact makers built an 
estimated 23,241 cars, amounting to 
a record share of 20% percent of the 
overall U. S. total. Rambler, work- 
ing Saturday, led with 9,000; Cor- 
vair scheduled 4,900; Falcon, 4,581; 


~ Earnings Rebound 
For Ford and S-P 


But Chrysler Shows 
Loss in 3rd Quarter 


picture presented last week 

as three auto makers issued 

nine-month financial reports was 

vastly different from that of a year 

ago, when the auto industry was 

just beginning to emerge from the 
on. 

First to — was Studebaker- 
Packard, which finished its first 
full year in the black since the 
was formed S-P 





period, 
tlie black in the final quarter 
last year. 
Ford Motor Co.’s report was per- 
haps the most spectacular. Ford’s 
earnings for the 1959 period sky- 
rocketed to $339.1 million from the 
$1.2 million posted in the year-ago 
This represents an astro- 
ical increase of 28,258 percent. 
Chrysler Corp., however, had an 
indicated loss of $34.2 million in the 
third quarter. As a result, Chrysler 
earnings, which stood at $58 million 
at the end of the first half, were 
“ reduced to $23.8 million for the first 
nine months. 


MERICAN. MOTORS last week 

delayed until Nov. 30 any ac- 
tion on dividends for its fiscal year, 
which ended Sept. 30. 

AMO said it will not hold a 
board meeting this month be- 
cause final audited figures for 
the fiscal year will not be avail- 
able for several weeks. 

General Motors’ report for the 
nine months is due this week. 
The individual reports follow: 

oa + * 


Studebaker-Packard 
Sas ge cp ama net earnings 
of $3,399,779 were reported by 


Studebaker Lark, 3,260, and Val- 
iant, gaining slowly, 1,500. 

The previous week saw the in- 
dustry reach a five-month high 
of 133,430 car assemblies, but ad- 
ditional heavy layoffs at Fisher 
Body plants that supply Chevro- 
let, and the discontinuance of 
Saturday operations at Ford di- 
vision’s Falcon and standard car 
plants hit hard at the industry 
total last week. 

General Motors layoffs due to the 
steel strike reached an estimated 
90,000 employes as of last Friday, 
including 42,300 idled at Chevrolet, 
33,000 at Fisher Body, and 3,280 at 
Harrison Radiator, AC Spark Plug 
layoffs rose to 588 workers last 
week, and other layoffs were made 

at other GM units. 
= € * 

HEVROLET’S car output dwin- 

died from 37,026 units a week 

earlier to an estimated 18,400 as- 
semblies last week as its Framing- 
ham (Mass.) and Baltimore plants 
were down the entire week and 
six other plants closed after short 
workweeks. 

Chevrolet plants were shut 
three days in Atlanta, Janesville, 
Wis., and St. Louis. Down two 
days were- Chevrolet plants in 
Flint, Los Angeles, Norwood, O., 
and Tarrytown, N. Y. Its Cor- 
vette line- at. St. Louis worked 
five days. 

Chevrolet’s car assembly lines 
are now closed at Los Angeles, 








(Continued on Page 4, Col, 4) 


Tep Cars 


New-car registrations for eight 
months, , we 11 states for Sep- 
tember 


~ 


1959 1958 
Pos. Make Pos. 
1—1,043,717 Chev. $92,619— 1 
2—1,008,867 Ford 676,663— 2 
3— 274,627 Pontiac 158,118—~ 6 
4— 270,315 Plym. 274,9938— 3 
5— 258,667 Olds. 216,570-— 4 
6— 249,502 Rambler 113,584— 7 
I— 174417 Buick 175,585— 5 
8— 104,389 Mercury 96,683— 8 
9— 100,298 Dodge 91,952— 9 
10— 98,786 Cadillac 988,930—10 
ll— 92,053 Stude. 27,787—13 
12— 43,677 Chrysler 42,827—11 
138— 31,395 DeSoto 34,324—12 
14— 30,968 Edsel 27,116—14 
15— 18,898 Lincoln 19,047—15 
16— 11,721 Imperial 10,629—16 
409,856 Mise, 236,612 
Total All Makes 
4,222,153 3,184,039 


Further details on Page 48. 


Baltimore, Norwood, St. Louis, Tar- 
rytown, Janesville, oA tlanta and 
Framingham. 

Kansas City, Bloomfield, Flint, 
Oakland and Willow. Run are the 
only plants operating, and all “big- 
car” assemblies are expected to be 
curtailed this week; 

Chevrolet’s Corvaéisplant at Wil- 
low Run was down’ Monday, but 
worked four days amd produced an 
estimated 4,900 The previous 
week the plant turned out 4,840 
Corvairs. 3 

+ * 
FrALcon output*for the week 
totalled an estimated 4,581 units 
despite the fact that.Ford’s Lorain 
unit was down Monday and Tues- 


Year’s Car Sales Pass 


o-Million Mark Today; 


Shortages 


By Robert M. Lienert 
Associate Editor 


new-car sales swollen this 


v month by the hot-cakes appeal 


‘of ’60 offerings, registrations for 
the year will reach five million 
some time today (Oct. 26). 

Thus, while the industry is 
somewhat ahead of the timetable 
it must foHow in order to reach 
six million new-car sales before 
year’s end, chances are the ulti- 
mate 12-month total will fall 
somewhat below that number. 

The way. new-car sales have mul- 
tiplied in the first weeks of the 
new-model season, most dealers are 
confident that, given the cars, they 
could ride out the year on the crest 
of a boom unequalled since 1955. 

But there aren’t going to be 
enough cars. 

* a 

ILLAIN, of course, is the steel 

strike. The tieup already has 

curtailed auto production and the 
effects promise to become crippling 
within days. 

Despite the outcome of legal 
maneuvering involving the. Gov- 
ernment against the steel indus- 
try and the steel workers’ union, 
the steel pinch is going to get 
worse in the auto industry. before 
it gets any better. 

With first priority going to de- 
fense needs and with the lead time 
needed to fill pipelines to the auto 
factories, the auto industry will 





day and its Kansas City plant halt- 
(Continued on Page 55, Col, 3) 


need an estimated 10 days to three 
weeks to get back to normal on 





By John K, Teahen Jr. 
Staff Writer: 

PRICES of major items of op- 

tional equipment'decreased 
slightly for the 60 model year, with 
radios taking the biggest drop, an 
Automotive News compilation dis- 
closes. 

But despite the alterations, it 
still costs the buyer of a low- 
priced car upwards of $550 to 
equip it with V-8 engine, auto- 
matic transmission, power brakes, 
power steering, pushbutton radio 
and fresh-air heater, 

Purchasers of six-cylinder Fords, 
Chevrolets and Plymouths must 
pay $313 to $332 to add automatic 
transmission, pushbutton radio and 
fresh-air heater. In ’59, these items 
cost $322 to $363. ae 

+ 


reve makers cut their automatic 
transmission prices, and six re- 
duced heater prices; Power brakes 
are unchanged from "59, and Dodge 
made the only major change in 
power steering, slashing this item 

from $92.15 to $76.60. 
Pushbutton radio: prices were 
ufacturers, 


years, more 
and more dealers 0 eared been 
shunning factory-installed radios 

and have been this acces- 
sory from o' suppliers. 

Ford division was the first to see 
the light on radio prices, Ford cut 











Major Options Cost Less 
On ’60s;Radios Cut Most 


enjoying a $14 to $25 edge over 
other makes in its price class. 

Plymouth and Dodge matched 
the $58.50 figure this year. It rep- 
resented a $14:50 cut for Plymouth 
and a $28 slash for Dodge, which 
has brought all its equipment 
prices in line with those of Plym- 
outh. , 

* * 


Cyr significant price cuts on 
radios were made by Chevro- 
let, down $14.05; Oldsmobile and 
Pontiac, both down $12.88, and 


Studebaker, down $9.83. Mercury, 
Buick and DeSoto made smaller 
reductions. 


Lincoln made radio and heater 
standard equipment on all models 
this year, The Cadillac Eldorados 
are the only other U. S.-built car 
on which these items are standard. 

Ford and Chevrolet sliced the 
price of automatic transmissions 


Peril Boom 


steel after the mills resume pro- 
duction. 

That’s what worries dealers. 
They fear they will be unable to 
maintain the fierce interest gen- 
erated in new models if the car 
shortage should last for any con- 
siderable period. 

* + 
a= shortage of '60 models 
should, however, enable dealers 
to move out the last of carried-over 
59s without too much difficulty. 

Since the sum of these factors 
constitutes an incalculable quan- 
tity, it is difficult to estimate 

(Continued on Page 4, Col, 2) 


*60 Show Season 
Swings into High 
On ‘Bigger’ Note 
By John E. Walsh 
the stab sid suka season 
Wlrvinaine in gh got th 


ber of cities have announced plans 
for bigger and better displays. 





get under way Thursday (Oct, 
29), and the Wilkes-Barre (Pa.) 
display opens the following day. 

Bigger shows have been an- 
nounced thus far for Chicago (Jan. 
16-24), Los Angeles (Nov. 13-22), 
Philadelphia (Nov. 14-21) and 
Washington (Jan, 13-17). 

Shows concluded their runs over 
the week-end in Dallas, Des Moines, 
Boston, West Springfield, Mass., 
and West Orange, N. J 

Those in Boston and Des Moines 
were billed as international sports 
car shows, while both domestic and 
foreign cars were displayed at the 
Texas State Fair in Dallas, West 
Orange and West Springfield, 

+ * * 
BOUT ‘80 members of the Great- 
er St. Louis Automotive Assn. 
are expected to exhibit 110 models, 
including half a dozen import 
makes, at Westroads shopping cen- 
ter. 

The show is being sponsored by 
the dealer group, Westroads and 
Life magazine, according to Ed 
Hayward, association vice-presi- 
dent, He said admission will be 
free and estimated attendance 
would be between 200,000 to 300,- 
000. 

Last year’s display, an indoor 
show at the St. Louis Arena and 
for which there was an admission 
fee, drew only 70,000, The best pre- 
vious .turnout was. in 1957, when 





(Continued on Page 52, Col, 4) 


(Continued on Page 4, Col. 1) 








its radio to $58.50 last year, thus 





Inside Automotive News . 


Engineering highlights, Page 23: Central-hy- 
draulics cars, aluminum lifetime mufflers, the 
“tailor-made” Corvair. 

NADA convention blueprint, Page 3. 

New products, Pages 26, 40. 

Wilkie Views looks at ’60 prices, Page 2. 

Sales Testing the Dyna Panhard, Page 8. 
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It’s Major Problem, Galles 


Tells Floridians . . . 





Loss of Car’s Glamor Decried 


JACKSONVILLE, Fila.—The pos- 
sibility of the automobile “losing its 
glamor to owners” is one of the 
dealer’s major problems, NADA 
President H. L. Galles jr. said last 
week. . 

Galles told the convention of 
the Florida Automobile Dealers 

Assn, that “we must recreate the 
desire to have the car as the 
second most wanted article of a 
family—second only to a home.” 
Poor public relations and the 

continuing challenge of paying a 
higher price to own a new car 
were two of the reasons he cited 
for prospects holding on to older 
cars. 

Galles painted generally a rosy 
picture for the industry in 1960, 
telling the 250 delegates he was 
surprised to find dealers “telling 
me how much money they are 
making.” 

He reminded dealers, however, 
that there has been “a deteriora- 
tion in the auto business” which 
would have to be overcome. 

He praised efforts of dealers to 
clean up “supermarket merchan- 
dising and blitz advertising” 
which, he said, had caused the 
industry to lose some dignity and 
dealers to lose money. 

“I can’t see the advantage of 
moving cars through gimmick pro- 
motion when it costs you money,” 
Galles said. 

Other points which Galles, fea- 


6 Auto Shows 
Are Planned at 
Shopping Centers 


NEW YORK.—A series of six 





automobile shows will be staged at}. 


shopping centers across the nation 
by Life magazine, auto dealers and 
merchants in the shopping centers. 

The shows will be held at Ever- 
green Plaza, Chicago, Nov. 4-14; 
Hillsdale, San Mateo, Calif., Oct. 
29-Nov. 7; Lakewood Center, Lake- 
wood, Calif., Nov. 5-14; Lenox 
Square, Atlanta, Oct. 28-Nov. 7; 
Roosevelt Field, Garden City, N. Y., 
Nov. 5-14, and Westroads, St. Louis, 
Oct, 29-Nov. 8. 

The 1960 models of domestic and 
foreign cars and trucks which are 
advertised in Life will be displayed. 
A total of 300 vehicles of 34 dif- 
ferent makes will be exhibited. Co- 
operating dealers number 160 and 
300 shopping center merchants will 
take part. 

Warren King, Life automotive 
merchandising manager, said more 
than one million persons are ex- 

to attend the shows. A simi- 
rt show at the San Mateo center 
last year drew 300,000 persons. 

The “advertised-in-Life” theme 
will be carried from the auto shows 
into the dealerships of cooperating 
dealers and the stores of cooperat- 
ing merchants. 


tured speaker at the three-day af- 
fair, stressed were: 

1. A need to employ life insur- 
ance and retirement plans as an 
inducement to attract young em- 
ployes. 

2. NADA will not get into legisla- 
tion that goes against the good- 
faith law. 

3. Importance of developing good 
public relations. 

4. NADA ig seeking permissive 
security legislation for dealers, is 
fighting legislation prohibiting 
manufacturers from financing their 
own cars, and is seeking passage 
of a bill for tax relief on dealer 
reserves. 

James L, Ferman, Tampa, was 
elected president, succeeding Joe 
Blank, West Palm Beach. M. R. 
Young, Fort Lauderdale, was 
named first vice-president and 


Lincoln Selects 
New Ad Agency 


DEARBORN.—In line with its 
policy of consolidating all its ad- 
vertising programs under one 
agency, the M-E-L division has ap- 
pointed Kenyon & Eckhardt, Inc., 
as advertising agency for Lincoln 
and Continental cars, 

“We make the change to obtain 
greater unity and continuity in our 
overall advertising approach to the 
products which we market,” C. E. 
Bowie, general sales manager, said, 
“It in no way reflects any dissatis- 
faction with the previous agency, 
which has performed most satis- 
factorily.” 

In taking over the account, Ken- 
yon & Eckhardt replaces Foote, 
Cone & Belding, which had han- 
dled Lincoln and Continental ad- 
vertising since December, 1958. 








Earl B. Lokey, Clearwater, was 
chosen secretary-treasurer, 
Elected vice-presidents were Don 
Schulstad, Tampa, First District; 
B. N. Nimnicht, Jacksonville, Sec- 
ond District; Frank E. Wells jr., 
Pensacola, Third District; Cecil P. 
Holland, Miami Beach, Fourth Dis- 
trict; Walter A. Fordyce jr., Mel- 
bourne, Fifth District; Roland A. 
Arnold, Vero Beach, Sixth District; 
George Williams, Lake Wales, 
Seventh District, and H. F. Well- 
man, Williston, Eighth District. 
Walter A. Deal, an Asheville 


(N. C.) car dealer, urged an em-|7 


ploye training program to improve 
public relations by teaching sales- 
men, servicemen and clerical help 
to exercise courtesy. 

“It’s your customers they’re talk- 
ing to and it’s your money they’re 
messing with,” he said. 

Final busines§ session was & 
clinic on auto leasing. Speakers 
were John E. Binns, NADA direc- 
tor of management services; J. 
Parker Taylor, Gaynor-Taylor, Inc., 
Stratford, Conn., and Thomas Todd, 
Yarnell Chevrolet, Inc., Chicago. 

Binns, the moderator, said 

NADA “definitely does not recom- 
mend that a dealer go into the 
business of leasing new cars.” 
But he said this type business 
was “here to stay” and dealers 
would be wise to study its possi- 
bilities. 

Other speakers included Dr. 
George K. Schweitzer, University of 
Tennessee nuclear chemistry ex- 
pert; State. Rep. Thomas D. Beas- 
ley, DeFuniak Springs; Warren A. 
King Life magazine automotive 
merchandising manager; Jack 
Schwartz, telephone sales clinic 
director, Los Angeles, and Dr. 
Charles E. Irvin, sales training 
advisor, Ormond Beach, Fila. 





Wilkie Views... 





By David 


THE AUTO industry is off to a 
good start on what should be its 
second best year. 

It would be something of an 
over-simplification to say the wide- 
spread demand 
for new cars is at- 
tributable mainly 
to the vastly im- 
proved product of 
the industry gen- 
erally or to the 
advent of several 
new compact 
cars. 

These factors 
play only a rela- 
tively small part 
in the burgeoning 
That 





D. J. Witkie 
demand for new vehicles. 





demand has been accumulating for 








Business Baromet 
Automotive News Economic Index — 
101.4 Percent of Last Week 
118.0 Percent of Like Week Last Year 
Percent of 
Percent of Like Week 
Last Week Last Year 
Auto Production ............... 133,430 112.3 294.9 
Truck Production .............. 23,965 102.6 168.9 
Registrations—Year to date 4,222,153 rae 132.6 
Truck Registrations—Year to date 654,187 ihe 135.2 
oduction—Tons ......... 368,000 101.7 18.4 
jon—Tons.... 332,662 100.4 104.8 
Coal Output—tons ........ 7,725,000 100.9 86.1 
Oil Refinery Sees 47,745,000 97.2 97.8 
Electric Kilowatt hours.... 12,861,000,000 98.3 106.7 
Barometer ight Cer Loadings 344,624 97.3 89.9 
Department Store Sales Index .. 151 105.6 102.7 
Stock Market Price index....... 418.2 100.6 110.4 
U.S. Gevernment Spending 
—Fiscal year to date ......... «++ $28,456,887,000 sae 102.3 
Commercial and Industrial Loans $29,500,000,000 100.1 mi 
ide ol — Peas ode bhauuns $30,644,000,000 99.7 101.5 
Used-Cer Prices—Average........ $947 99.5 103.4 
Business Failures ................ 252 92.0 87.5 
Common Common 
Stocks Oct.21 Oct. 14 1959 Range Stocks Oct. 21 Oct. 14 1959 Range 
AMC....... 67% 64% 6844-25 Wc ceesas 52 51% 57%+39% 
Chrysler... 62%, 62% 72%-50% Mack...... 41% 42% 49% -324% 
Ford....... 83 82 85%,-50% serie dess 21% 17% 21%- 9% 
GM........ 53% 54%, 58%-45 White...... 54%, 55% 60 -40% 
(Oct, 26, 1959) 














1960 Prices May Rise 


J. Wilkie 
at least two years, Another influ- 
ence that cannot be overlooked is 
the fear that, once the steel strike 
is settled, prices may be sharply 
increased. 

There was much comment 
among car buyers when the 1960 
models were introduced with vir- 
tually unchanged price tags, The 
industry, it was said, had decided 
to “hold the line” on prices for 
1960, Of course, there was no 
assurance that the introductory 
prices could or would be held 
through the 1960 model year. 

The industry built the 1960 mod- 
els of steel that was bought and 
piled up at 1959 prices, There was 
no good reason for major price 
increases at the time the cars were 
introduced, But if the steel strike 
finally is settled on a basis requir- 
ing higher prices to the car manu- 
facturers, it is a fairly certain bet 
that cars will cost more at the 
retail level. ‘ 


“OUR PRICES will be competi- 
tive” was all that the inquiring in- 
dustry chroniclers could get from 
the car makers prior to the new 
model presentations. They were 
competitive when they were an- 
nounced, They still are competitive. 
They will be competitive—even if 
higher — after final adjustment of 
the steel] dispute. 

Car prices always are competi- 
tive. If the suggested retail list 
prices differ on certain models 
generally held to be in the same 
sales bracket, the manufacturer 
can demonstrate that certain 
erstwhile optional equipment has 
been made standard on his car; 
he can point out that his com- 
petitor still makes an extra 
charge for the optional] item. 

Certainly automobile merchandis- 
ing is no Sunday school picnic. It is 
just about the roughest operation 
in the nation’s overall economy. 
You can hear it said occasionally 
among motorists that similarity of 
prices and general design suggest 
there must be some sort of tacit 
“cooperation” among the automak- 
ers. 

However, nobody ever has been 

(Continued on Page 54, Col, 3) 





A Dealer's Promotion— 


Service station operators, 





independent garage operators and fleet owners in 


the Birmingham (Ala.) area were the guests of Williamson-Willey Pontiac Co. at a 


special 


showing of the 1960 Pontiac at the Birmingham Municipal Auditorium. 


Entertainment included a stage show, refreshments and a look at the new Pontiac. 
The audience also received a Pontiac owner's manual, a lubrication diagram, a 
specification sheet on foreign cars and some 1960 Pontiac literature. John A, Wil- 
liamson said it was “one of the most worthwhile promotions we ever staged. 
The real success of the program, | think, can be best judged by the fact that 
by noon of announcement day, which was only two days after the showing, we 
had sold 16 new Pontiacs,” he said. “This is something we had never done before." 





Texas Independents Hear 
Territory Security Blasted 


By J. H, Reed 
Staff Correspondent 

SAN ANTONIO.— The 200 dele- 
gates to the 15th convention of the 
Texas Independent Automobile 
Dealers Assn. heard strong argu- 
ments against territory security 
legislation from their national 
president and a U. S. Senator. 

Addressing the conclave in the 
Hilton Hotel were Al Schwartz, 
president of the National Inde- 
pendent Automobile Dealers 
Assn., and Senator Ralph W. 
Yarborough, Texas Democrat, 

The dealers also heard discus- 
sions of ethical selling, taxation, 
financing and control of auto 
thefts. 

Schwartz urged the independents 
to fight for free competition. Out- 
lining a Senate subcommittee re- 
port on the territory-security bills, 
he declared: 

“It is the record of the efforts 
of an aggressive, articulate politi- 
cally sophisticated self-interest 
group trying to gain by new legis- 
lation certain advantages which 
were meant to be denied all of us 
under the existing antitrust laws.” 

He charged that the territory- 
security advocates “are attempting 
to win by legislation what they 
cannot get by free and unrestricted 
competition.” 

Yarborough said he was op- 
posed to such legislation because 
he feels it is detrimental to the 
interests of small businessmen 
and the country as a whole. 

He noted that the American busi- 
ness structure has been built by 
free competition, and he declared 
that if competition is destroyed, 
there will be no business initiative 
and no progress. 

Yarborough added: “This coun- 








A French Citation— 


L. L. Colbert, president, Chrysler Corp., 
is presented the cross of a Chevalier of 
the Legion of Honor by Jean Mercel Jen- 
neney, French ister of c ce and 
industry. Colbert received the decoration 
in recognition of his contributions 
American-French economic cooperation. 





He was honored at a dinner in Paris at- 
French automobile 


ry dad 


by i Ai g 
manufacturers. 





to 


try was not made great by protect- 
ed areas and territories, but by free 
competition through which new 
ideas and new methods gained a 
place for themselves and advanced 
beyond the old.” 

State Senator Henry B. Gonzales 
said this year’s Legislature passed 
bills that provide stiffer penalties 
and easier conviction in auto-theft 
Cases. Insurance premiums for 
drivers with good records have 
been reduced, he said. 

Charles Turbeville, Turbeville 
Motors, San Antonio, warned that 
ethical selling is more important 
than ever now that imports and 
U. S. compacts are on the market 
at prices comparable with used 
cars. 

He said dealers must conduct 
their operations on the highest 
basis possible if they are to “kill 
off that time-honored admonition 
to used-car buyers to ‘look under 
the hood and make sure there’s 
an engine there.’” 

Other convention speakers in- 
cluded C. C. Benson, Fort Worth, 
who discussed the new auto-theft 
law; Joe Fralin, Lubbock, associa- 
tion president, and Tom Blundell, 
association Manager. 


Wholesalers Move 
First Falcon; 


Other ’60s Flow 


DETROIT.—Reports from whole- 
sale auctions last week listed '60 
models in increasing numbers. 

The first Falcon report came 
from Chicago, where a two-door 
brought $2,055. At the same auc- 
tion, a Chevrolet Corvair four- 
door was sold at $2,275. 

Other listings last week included 
the following: 

In Manheim, Pa., Buick Invicta 
four-door hardtop, $3,400; Cadillac 
62 four-door, $5,926; Chevrolet Im- 
pala convertible, $3,050; four Cor- 
vairs at $1,900, $2,075, $2,330 and 
$2,400; Ford Thunderbird hardtop, 
$3,900; Ford Country Sedan, $2,985; 
two Ford Starliners at $2,850 and 
$2,900; Ford Sunliner, $2,800; and 
four Ford Fairlanes at $1,950, 
$1,995, $2,130 and $2,310; Mercury 
Monterey two-door hardtop, $2,780; 
Oldsmobile four-door hardtop, 
$3,240; Pontiac Bonneville four- 
door, $3,590; Pontiac Bonneville 
convertible, $3,225; Pontiac Cata- 
lina convertible, $3,200; Pontiac 
Star Chief two-door hardtop, 
$2,800. 

In Amarillo, Tex., Chevrolet two- 
door, $2,535, and Chevrolet Bel Air 
two-door hardtop, $2,475. 

In West Palm Beach, Fla., Pon- 
tiac Star Chief four-door hardtop, 
$3,225. 

In Chicago, Oldsmobile Super 88 








four-door, $3,290. 








ill. 
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Dealer Forum 


by Robert M. Finlay 











EMEMBER all the fuss a few 

years ago about the trend to 
automobile supermarkets? 

Well, now it looks like this is 
an accomplished fact for many 
dealers, yet no one lifts an eye- 
brow, It’s just a case of the obvi- 
ous creeping up on us, 

What we were thinking about in 
the first use of the term “super- 
market” was a dealer, without a 
franchise, handling all makes of 
cars. 

And what we have now and are 
about to have are dealers fran- 
chised and supplied by their fac- 
tories with lines of cars covering 
most of the price range and there- 


by taking on a supermarket aspect. 
* * * 


Change in Attitude 


HEN, too, there has been a 
marked change in factory atti- 
tude toward dualling outside the 
family. Up until recent years, the 


Good-Faith Trial 
Set for Jan. 12 
In Detroit Court 


DETROIT.—A former DeSoto- 
Plymouth dealer and Chrysler 
Corp. will go to trial here Jan. 12 
in a major Federal Court test of 
the good-faith law. 

The case, Jim Kelly, Inc., vs. 
Chrysler, already has produced a 
judge’s opinion that the three-year- 
old law is “not unconstitutional.” 
This opinion was given last March 
30 by District Judge Ralph M. 
Freeman, before whom the trial 
will take place. 

The trial date was set after 
Chrysler attorneys decided not to 
appeal the constitutionality ruling. 
However, the company is not pre- 
vented from raising the constitu- 
tionality issue again. 

Judge Freeman upheld the good- 
faith law in denying a Chrysler 
motion to dismiss the Kelly suit. 
Kelly, who held Chrysler Corp., 
franchises in nearby Roseville 
from 1956 to 1958, sued Chrysler 
for $480,000 triple damages on 
grounds of alleged maldistribution 
favoring competitive dealers. 

Kelly's attorney, I. A. Capizzi, 
who is a former general counsel 
for Ford, and Chrysler counsel 
have been engaged in taking de- 
positions since the judge rejected 
the dismissal motion. 

In the only other court proceed- 
ing under the good-faith law, a 
Federal judge in New Jersey dis- 
missed a terminated Rambler deal- 
er’s suit against American Motors. 
This action did not involve a ques- 
tion of the law’s constitutionality. 

In San Francisco, where three 
good-faith suits are pending, the 
Raleigh Leach vs. Ford case may 
come to trial soon. Two cases in- 
volving Chrysler Corp. are in pre- 
liminary phases. 
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factories frowned generally on this. 
But then came indications that the 
Justice Department would look 
with disfavor on factories which 
sought to discourage dealers from 
taking on other lines. You will re- 
member that at the time it looked 
like the so-called “independents” 
were going to pass out unless they 
had some help, At the same time, 
they had something other dealers 
wanted to offer the public. So U.S. 
lines were crossed and import lines 


Dealer Employe Sues 

Oil Firm for $250,000 

FARGO, N. D.—Florian Zon, 
former mechanic for Rydell 
Chevrolet Co., Grand Forks, has 
brought suit for $250,000 against 
Standard Oil Co., alleging he was 
blinded by a chemical cleaning 
substance he was using in clean- 
ing and washing auto engines 
and other parts. 

Filed in U. S. District Court 
here with the North Dakota 
Workman’s Compensation Fund 
as co-plaintiff, the complaint said 
the chemical was purchased from 
Standard. Doctors allegedly pro- 
rag him permanently blind 
n 1958, 





145 Exhibition Booths. . . 





WASHINGTON.—The NADA last 
week listed a tentative agenda for 
its 43rd annual convention, to be 
held here Jan. 30-Feb. 3 at the 
Sheraton-Park Hotel. 

The National Automobile Deal- 
ers Equipment Exhibition will be 
held across the street at the 
Shoreham Hotel Jan. 30-Feb. 2. 
NADA said the exhibition would 





® 


consist of 145 booths. 
Topics on the convention pro- 
* * * 





were added, by factories as well as|_ } 


dealers. 

Now we have dealers like 
Walker Motor Co. in Jackson- 
ville, IIL, advertising the grand 
opening of “our new automotive 
supermarket.” The announcement 
says “See and drive the all-new 
1960s . . . Lincoln . . . Mercury 
... Edsel... Lark. . . English 
Ford...” 

And, next spring, the dealer may 
add the Comet, billed by M-E-L as 
the “luxury car of the compact 


field.” 
ee San 


Factory Notes Change 


N ANNOUNCING that Ford 
dealers would be selling 1960 
cars covering 90 percent of the 
price market, J, O, Wright, general 
manager of the Ford division, 
noted: “The Ford dealership is no 
longer the specialty store it was a 
few years back.” Ford dealers now 
have a lineup including Falcon, 
standard-size Fords which in them- 
Selves cover an extensive price 
range, and the Thunderbird, reach- 
ing up in the price field. 

A large factor in the price pic- 
ture is, of course, the great array 
of optional equipment which can 
run a car up several notches in 
the price range. 

In revealing the upcoming Comet, 
Ben D. Mills, head of M-E-L, as- 
serted: 

“The market revolution is not so 
much an overthrow of the old by 
the new. Rather, it is an explosion 
into variety, to fill the needs of 
people who want and expect to get 
specialized, different, more personal 
Cars...” 

Mills noted changing attitudes of 
the buyer and an accent on econ- 
omy, and added: 

“We have no assurance as to the 
outcome of this revolution.” 

M-E-L has an unusual variety of 
cars to offer its dealers, starting 
with several models of smal] Eng- 
lish Fords, the German Taunus, the 
Mercury, Edsel and Lincoln, and 
the Comet coming next spring. 

+ * * 


Chrysler Spread 


|B pprvegpend in the Chrysler lines 
also cover much of the price 
range, including Valiant, Plymouth, 
DeSoto, Dodge, Dart and Simca, 
with Chrysler and Imperial also 
spread around. In addition, Dodge 
is reported preparing to introduce 
a compact car of its own in 1960. 

Meantime, General Motors 
dealers handling the medium- 
priced lines also are slated to 
broaden their offerings in 1960 
with compact Cars. 

American Motors, too, is provid- 
ing its dealers with cars covering 
a broad price range, including the 
Rambler American, the Rambler 
and the Ambassador, And industry 
people, noting that George Romney, 
outstanding for his nimbleness of 
mind, now heads a well-heeled 
company, expect him to keep mov- 
ing ahead of the competition. 

Then, too, the industry is hear- 
ing fresh talk about the Packard 

in connection with Studebaker- 

Packard in South Bend. 

And so, while fears that nonfran- 
chised supermarkets would lead to 
the end of the franchise system in 
the auto industry have proved 
groundless, the franchise system 
may gain strength through makers 
broadening the offerings of their 
dealers. Or, in the uncertain times, 
at least the dealers will be able to 


DeSoto-Valiant; Harry Cardoze, American 
Rebhan, M-E-L; John Mahoney, Pontiac; E. 


and Ed Taub, Ford. 





Discuss Plans for NADA Convention— 

NADA executives were in Detroit last week to discuss plans for the 1960 convention 
in Washington with representatives of the factories and exhibitors. 
shown with factory used-car managers. Left to right, seated are Ed Howe, Plymouth- 


Above they are 


Motors; Ed Cowan, Chevrolet. Standing: 


W. F. Hoffman, Oldsmobile; Dick Newkirk, Buick; Clarence Staufenbiel, Cadillac; Gene 


W. Lawrence, of NADA Used Car Guide; 


Bud Dalton, Studebaker-Packard; James C. Moore, NADA executive vice-president; 





By Kenneth C. Kelley Jr. 
Staff Writer 

T’S not the big expenses that give 
auto dealers headaches. It’s the 
little expenses that continually crop 
up at the most unfortunate times. 
A Mississippi Ford dealer 
summed up the problem pretty 
well when he observed, “There’s 
always something unforeseen or 

unexpected.” 
This is another of the findings 
of an Automotive News survey of a 
cross section of 


Business = dealers on busi- 
ness Management 

Management questions. 
Feature In this case, 


the dealers were 
asked, “Which particular expense 
do you find most difficult to con- 
trol and why?” 

While there were a great num- 
ber of different answers, just about 
all dealers have trouble with ex- 
penses which might be described 
in this way: The individual ex- 
pense is not high but it must be 
met rather frequently. It is diffi- 
cult to foresee when the expense 
will crop up and even more diffi- 


cult to set up a program for con- 


trolling the expense, 

At the top of this list of trou- 
blesome expenses are bills for 
tools and supplies, particularly 
mechanics’ supplies. Of the deal- 
ers surveyed, 25.6 percent said 
their top expense headache was 
in this area. 

A M-E-L dealer in New York 
noted that he had been “unable to 
predict accurately the require- 
ments.” “Everyone uses them,” said 
a Tennessee Cadillac dealer, 

A Chicago dealer said this ex- 
pense classification is “too much of 
a catch-all.” A Milwaukee dealer 
added, “Everybody’s business is no- 
body’s business.” 

+” 


* * 

bts of the problems in control- 

ling such expenses were listed 
by other dealers. A Midwesterner 
said he has “not delegated respons- 
ibility correctly.” An Idaho dealer 
said, “Personnel resent too close 
control.” 

In second place on the expense 
trouble list is policy adjustment 
costs, mentioned by 18.6 percent 
of dealers. 

Some dealers put the blame for 





move as demand moves. 


‘Minor’ Expenses Give 
Dealers Major Troubles 


this on the factory. “If we could 
make the cars ourselves, we’d make 
them better,” said a Massachusetts 
dealer. 

A Rambler dealer in the Great 
Plains observed that policy adjust- 
ment is a matter of striking a 
proper balance. He said, “Main- 
taining good customer relations 
and still not giving the place away 
is difficult.” 

* + 7. 


ANotHER 11.6 percent of the 

replies on the expense question 
listed advertising as the big head- 
ache. Here, one of the chief prob- 
lems is setting up an advertising 
budget that will be in step with 
an ever-changing market. 

An Arizona dealer noted another 
problem in the advertising area. 
“Community demands are hard to 
control,” he said, 

Two major expenses were 
rather frequently mentioned as 
the biggest expense headache. 
Fixed expenses were mentioned 


(Continued on Page 54, Col, 3) 





Tentative Agenda Set 
For NADA Convention 


gram, NADA said, include: 

“What 1960 holds for the new-car 
dealer.” 

“Profit—the engine of enter- 
prise.” 

“Planning for profit.” 

“The impact of compact cars on 
new and used-car selling and prof- 
1” 

“How to sell on purpose instead 
of by accident.” 

“Selling quality and service in- 
stead of price.” 

“How to make new-car dealer ad- 
vertising click for better profit.” 

“Where is service business go- 
ing?” 

“Profit is not a naughty word.” 

“Energizing your sales and serv- 
ice personnel.” 

“The latest creative selling skills 
and techniques.” 

“What makes a good service 
manager and how to improve serv- 
ice salesmanship.” 

“How to best recondition used 
cars without increasing your labor 
force.” 

“Relationship of proper recondi- 
tioning to fast used-car turnover.” 

As in past years, a Sunday 
morning church service will be 
a part of the program, This 
year’s service will be held in 
Sheraton Hall in the Sheraton- 
Park Hotel. 

A musicale, “Highlights of 
Broadway,” will be held Sunday 
evening, Jan. 31, in Sheraton Hall. 
It will feature hits from “Show 
Boat” to “The Music Man” with 
musical comedy stars, a chorus and 
a 60-piece orchestra. 

Headquarters for NADA ladies 
will be the New York Room in 
the Statler-Hilton Hotel, with spe- 
cial programs planned for women 
attending the convention. 

Bennett Cerf will headline the 
ladies’ program, which will include 
a fashion show and a special White 
House tour. 

The 1960 NADA Revue will be 
held Wednesday evening. 

A Service Consultation Hall will 
be set up in the exhibition hall of 
the Shoreham, where dealers will 
have a chance to discuss service 
programs, promotions and activi- 
ties with top national service of- 
ficials of their respective factories. 

A Used-Car Consultation Hall 
will be situated in the West Ball- 
room of the Shoreham, There, 
every car division will be represent- 
ed by its national used-car officials, 
who will discuss with dealers all 
phases of used-car merchandising 
in 1960. 

This will be the fourth year for 
the Service Consultation Hall and 
the second year for the Used-Car 
Consultation Hall. 

Exhibitors at the exhibition will 
include: Alemite Marketing divi- 
sion, Stewart-Warner Corp.; Amm- 
co Tools, Inc.; Armstrong Rubber 
Co.; Arndt-Palmer Laboratories, 
Inc.; V. M. Atkinson Co., and Auto- 
motive Market Report. 

Automotive News; Baird Dy- 


(Continued on Page 54, Col, 3) 








On the House... 








Wemhoft 
sociation and present NADA director from that state, is celebrating 





Who has more prospects, big-city or small-town 
dealer? asks the Tennessee association. On a per- 
centage basis, it’s the new-car dealer in the Main 
Street town, who may not have so many people 
living within his city’s limits but a much larger 
percentage of them are car owners. Latest surveys 
show that 80 percent of households in towns of 
10,000 and under own cars, while only 57 percent 
of homes in cities of 500,000 and over own vehicles. 
Therefore, warns the TAA, it behooves the small- 
town dealers to think in terms of quality service, 
sensible service and lasting customer relations. . 

H. B. Craycroft, past president of Illinois as- 


his 50th year in auto business ... 
second decade as manager of San Francisco dealer group... 
Iowa has added 81 new NADA members and reports 36 of its coun- 
ties are 100 percent in state association membership .. . 
dealers are way below national average on number of those report- 
ing business-management figures to NADA... 

George Lyles (Chevrolet, High Point) is one of 64 North Carolina 
businessmen who'll accompany Gov. Hodges on tour of Europe next 
month . . . Several Philadelphia dealers have been taken in by sellers 
of plastic telephone covers for advertising purposes. 


Amos Crowl is entering his 


Ohio 


-—-Pete Wemuorr, Editor, 
Automotive News 
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Outdoor Spectacle Set in St. Louis .. . 





60 Show Season Picks Up Steam 


(Continued from Page 1) 


106,000 attended another indoor ex- 
hibit. 

The Wilkes-Barre show, in which 
area dealers will participate, will 
be held at the Gateway shopping 
center. 

a - * 
MORE space for foreign cars has 
been assigned to exhibitors by 
officials of the 52nd Chicago Auto 
Show, which will be held in the 
International Amphitheatre. 

Edward L. Cleary, manager of 
the nation’s No, 1 auto show, 
said import displays will cover 
62,000 square feet of space, com- 
pared with 45,000 a year ago. 


The show again will utilize 500,-| 


000 square feet of floor space, all at 
ground-floor level, in the Amphi- 
theatre’s three _ interconnecting 
buildings, Cleary said. 

A stage presentation, “Motorevue 
of 1960,” will be presented twice 
daily in the central arena. Each ’60 
auto featured in the revue will be 
accompanied by a neighborhood or 
suburban beauty contest winner 
chosen in a contest by community 
papers. 

Cleary said about 500 vehicles 
will be displayed, with exhibits of 
parts, accessories and other auto- 
motive products rounding out the 
show. 

* * + 
37th International Auto 
Show in the Pan-Pacific Audi- 
torium will be the largest ever 
staged in Los Angeles, according 
to Charles H. Elmendorf, show 
manager. 

The show, covering nearly four 
acres of space in the auditorium 
and two giant tent pavilions, will 
have a Hawaiian theme in tri- 
bute to the nation’s newest state. 

Elmendorf said advance registra- 





Russell Mfg. Develops 


Fabric Bearing 
MIDDLETOWN, Conn, — Rus- 
sell Mfg. Co., long-established 
manufacturer of brake lining 
here, has developed a new bear- 
ing based on synthetic fabrics. 
Russell officials said auto mak- 
ers are interested in the bearing, 


| tions indicate that almost 400 ve- 
hicles will be on exhibit, compared 
with 242 last year. There will be 
a charity premiere on the eve of 
the official opening Nov. 13. 
* a * 

_ center building in Philadel- 

phia’s Convention Hall will be 
used for the first time for the 43rd 
show in the Quaker City, accord- 





Year’s Car Sales 


To Breeze Past 
Five Million Today 


(Continued from Page 1) 


where 1959 calendar-year sales 
will wind up. 

Earlier this month, the year-to- 
date total of new-car registrations 
exceeded last year’s 12-month 
count of 4,654,515 cars. 

* * * 


HE five-millionth sale of 1959, 

by falling on Oct. 26, comes two 
days earlier than in 1957 and three 
days earlier than in 1956 In 1955, 
however, the five-millionth regis- 
tration was recorded Sept. 8—the 
earliest in history. 

With the four-millionth regis- 
tration this year recorded Aug. 
20, it took 57 selling days to boost 
the total to five million. 

The industry never did reach five 
million last year, but in 1957, it 
took only 53 days to move from 
four to five million. In 1957, how- 
ever, September sales‘were far 
better than they were this year. 

The sales pace this year has pro- 
ceeded as follows: 59 selling days 
to move the first million, 48 days 
for the second, 43 days for the 


| third, 46 days for the fourth and 
| 57 for the fifth. 


There are 55 sales days remain- 
ing in 1959. 

How productive those 55 days 
will be in dealer showrooms de- 
pends, of course, on what develops 
in the steel industry. 

If registrations do reach six 
million, 1959 will join a select class 
in the records, which show only 
1950 and 1955 with new-car totals 





possibly for use in trucks, 





above that impressive mark, 





Battle Moves to Courts ... 





Late Steel Developments 


By Frank Gawronski 
Staff Writer 

A THREE-JUDGE panel in Fed- 
eral Circuit Court in Philadel- 
phia will rule early this week on 
an injunction to force some 500,000 
striking steelworkers back to work. 
The Government late last week 
won a Taft-Hartley injunction to 








Under the Olds— 


George Natzel, owner of Natzel Olds- 
mobile, Pasadena, Calif., is shown at the 
edge of the “mirror lake'’ formed on his 
showroom floor, pointing out the reflection 
of the Guard-Beam frame on the 1960 
Oldsmobile. The unusual display was 
created by the Natzels, father and son, 
as a highlight of the recent premiere of 
1960 models. At first glance ever the 
edge of the mirror, the ceiling and under- 
car reflection seem to be in a swimming 


halt the steel strike for 80 days. 
But the order, issued 
in a U. S. District 
Court in Pittsburgh, 
was stayed pending 
an appeal by the 
Steelworkers Union. 

The legal battle then shifted to 
Philadelphia where the union 
sought revocation of the back-to- 
work order in the U. 8S, Third Cir- 
cuit Court of Appeals. 

It is in the Federal Circuit 
Court in Philadelphia that the 

three-judge panel will rule on the 
union’s appeal. 

If the court turng down the 
union’s plea, the union is expected 
to carry its fight to the U, S, Su- 
preme Court. 

Few observers believed, however, 
that the union’s legal appeal would 
have much chance of doing any- 

thing but delay a resumption of 
steel output. 
# + . 
EN the back-to-work order is 
issued and the strikers return 
to work, these are the next steps 
the Government will take under 
provisions of the Taft-Hartley 
Law: 

The Presidential Board of In- 
quiry will reconvene to resume 
its study of the strike issues. 
Both sides are expected to con- 
tinue bargaining for an agree- 
ment. 

If no agreement is reached after 
60 days, the board reports to Presi- 
dent Eisenhower, outlining the po- 

sitions of the union and steel in- 
dustry and stating the last offer of 
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pool. The frame outline is emphasized in 
red color paint. 


the companies. 





ing to Charles A. Bott, president 
of the sponsoring Philadelphia Au- 
tomgbile Trade Assn. 

He said exhibit space for the 
60 show will be 50 percent great- 
er than that last year. Every 
available foot of display area has 
been sold, he added. 

Additional space in the District 
of Columbia’s National Guard Arm- 
ory has been reserved for Wash- 
ington’s 3ist annual show Jan. 
13-17, according to Maurice J. Mur- 
phy, executive vice-president of the 
sponsoring Automotive Trade Assn. 
Nationa] Capital Area. 

There will be more exhibitors 
this year and more space has been 
allocated to those who will display 
foreign cars, he said. The theme 
this year will be “The International 
Show.” 

~~ * * 


AN AUTO will be given away on 
each of the eight days of the 
annual Milwaukee show in the 
Civic Auditorium & Arena Feb. 
6-13, said Ed Wehe, chairman of 
the show committee. 

Nineteen cars will be featured 
in a stage presentation to be of- 
fered daily, he said. The exhibits 
will cover 150,000 square feet of 
floor space, he added, making it 
the largest auto show in the 
state. 

The fourth annual Phoenix In- 
ternational Auto Show, sponsored 
by the Greater Phoenix New Car 
Dealers Assn., also will be an out- 
door event. It will be held at the 
Town & Country Shopping Center 
Nov. 25-30. 

Bomarc missiles will be exhibited 
by Boeing Airplane Co, at the Seat- 
tle show Nov, 6-16 in the State 
Field Artillery Armory, Cars will 
be displayed by members of the 
Seattle Automobile Dealers Assn. 
and the Imported Automobile Deal- 
ers, 

An ice revue, “Adventures on 
Ice,” will be presented at the 47th 
annual Sioux Falls, S. D., show in 
the Coliseum (Nov. 25-29). 

* * oa 
HE latest fashions will be worn 


by models accompanying 1960 
autos in a stage presentation at the 


,| Spokane show Nov, 25-29 in the 


Coliseum, 

A car will be given away each 
day at the Indianapolis show 
Jan. 8-16 at the State Fair- 
grounds. No “carnival atmos- 
phere” will be permitted, accord- 
ing to Thomas E. Hanika, 
executive vice-president of the 
sponsoring Indianapolis Automo- 
bile Trade Assn. 

A program featuring big-name 
entertainers is being lined up for 
the fifth annual Upper Midwest 
Auto Show in the Minneapolis Au- 
ditorium Jan. 9-17, according to 
Max winter, show producer. 

Sponsors of shows in the follow- 
ing cities also have announced 
plans are under way for their ex- 
hibits: 

Buffalo (Jan, 9-17); Great Falls, 
Mont, (Jan. 23-24); Salisbury, Md. 
(Nov. 19-21); Syracuse (Feb. 13-20); 
Denver (Nov. 30-Dec. 5); Long 
Beach, Calif, (Nov. 5-7), and Clear- 
water, Fla. (sometime in January). 








End of Confusion— 


Gov. David L. Lawrence signs into law 


at the start of the next licensing year for 





the “suburban tag bill" aimed at ending 
the misunderstanding which has existed in regard to the registration and use of 
station wagons in Pennsylvania. A new “suburban tag" will be issued for wagons 


a flat $12 fee. Under the present system, 


a wagon could be registered as a car at a $10 fee, or as a commercial vehicle for 
$16.50, depending upon how the owner intended to use the wagon. Interested on- 


lookers, from left, are E. W. Parkinson, 


assistant general manager, Pennsylvania 


Automotive Assn., and Martin J. Taylor and Joseph A, Sullivan, legislators who 


sponsored the bill. 





Ford, S-P Earnings Leap; 
Chrysler Reports Loss 


(Continued from Page 1) 


Studebaker-Packard to bring earn- 
ings to $15,473,060 for the nine 
months ended Sept. 30. 

President Harold E. Churchill 
said that despite the customary 
new-model changeover during the 
third quarter, profitable results 
were predominantly the product of 
strong Lark sales. 

Total sales in the first nine 
months were $284,909,940, with 
sales of $75,093,169 in the third 
quarter. This compares with 1958 
nine-month sales of $92,005,696, 
which resulted in an operating 
loss of $22,532,511. The company 
lost $9.2 million on sales of $21.3 
million in the third quarter of 
1958. 

Operating results are not subject 
to Federal income taxes because of 
tax credits available. 

Working capital as of Sept. 30 
totalled $60,847,302, of which $55,- 
319,905 consisted of cash and mar- 
ketable securities. This compares 

with a working capital position of 
$30,742,372 at Sept. 30, 1958, of 
which $18,533,102 was cash and 
marketable securities. 

In addition to growing public ac- 
ceptance of the Lark, Studebaker- 
Packard’s third-quarter earnings 
also reflect successful operating re- 
sults from distribution of Mer- 
cedes-Benz cars, and plastics com- 
panies acquired in midyear in the 
S-P diversification program, 
Churchill said. 

x 


* * 


Ford 


ORD MOTOR CO.’S consolidated 
earnings for the first nine 
months of 1959 were $339.1 million, 
compared with $1.2 million in the 
first nine months of 1958. 
Sales in the first nine months of 








Auctioneers Elect Officers— 


Newly elected officers of the National Auto Auction Assn., elected at the group's 
annual convention in Birmingham, Ala., are, from left, Harold Henry, South San 
Gabriel, Calif., president; Joe Briley, Chicago, vice-president; Eugene C, Waldrep, 
Birmingham, secretary-treasurer, and Bernard Hart, Frankfort, Ind., secretary. 





1959 were $3,991.2 million, com- 
pared with $2,682.9 million in the 
first nine months of 1958. 

In the third quarter of 1959, 
sales were $1,036.9 million and 
earnings were $53.2 million, In 
the third quarter of 1958 sales 
were $695.6 million and the com- 
pany lost $14.9 million. 

Factory sales of cars, trucks and 
tractors in the first nine months of 


| 1959 totalled 1,569,571 units, com- 


pared with the 967,421 units sold in 
the first nine months of 1958. 

Sales of defense products declin- 
ed from $275.8 million in the first 
nine months of 1958 to $49.4 million 
in the comparable 1959 period. 

* * oe 


Chrysler Corp. 


UFFERING a third-quarter loss 

of an indicated $34.2 million, 
Chrysler Corp. still wound up the 
first nine months of 1959 with con- 
solidated net earnings of $23.8 mil- 
lion, President L. L. Colbert re- 
ported Thursday. 

The nine-month profit compared 
with a net deficit of $45.2 million 
for the same period of recession- 
struck 1958, of which $20 million 
was lost in the third quarter, Sales 
for the two periods were $1,964 
million this year and $1,486 million 
last year, up 32 percent. 

Despite the loss, Chrysler retain- 
ed its 25-cent quarterly dividend, 
payable Dec. 14 to shareholders of 
record Nov. 19. 

Colbert attributed the third- 
quarter loss to outlays for model 
changeovers and non-recurring 
expenses for new assembly and 
body facilities, He noted that 
nearly all company plants had to 
be converted to the ’60-model 
Unibody design. 

The report disclosed that the 
company’s defense business in the 
first nine months of this year 
amounted to $224 million, or 11 per- 
cent of total sales, compared with 
$222 million, or 15 percent of sales, 
in the same period last year. 

Cash and short-term marketable 
securities totalled $215 million as of 
Sept. 30, compared with $230 mil- 
lion a year before. Net current 
assets amounted to $283 million, 
compared with $349 million a year 
ago. 
Oldest Buffalo Ford Deal 
To Go Out of Business 

BUFFALO, -— Taylor-O’Brien 
Corp., Buffalo’s oldest Ford dealer- 
ship, is going out of business. The 
firm opened in 1932. 

William E, O’Brien, vice-presi- 
dent, said the business will be 
gradually closed and gave no date 
for final closing, O’Brien and 
Charles Taylor, secretary-treasurer, 
said they plan to retire. 









































Profit expert Dave Reese says— 





Post ads deliver local sales impact 
at the lowest cost per car dealer! 


Dave Reese, Drexel Hill, Pa., Oldsmobile and 
Rambler dealer, helps hundreds of dealers show 
more profit by knowing more about their own 
selling costs. 


When Reese says: 
“Dealers’ lack of knowledge about expenses 
contributes more to distress in our business 
than any other factor” 


... he has the facts to back it up. Reese, last year, 
added forty per cent to his profits by trimming 
costs eight-tenths of one per cent. 


Reese declares, ‘Automotive dealers had been so 
indoctrinated with the theory that the more you 
sell, the more you make, they had lost sight of costs 
and expenses, which almost exceeded the gross 
profit in the average dealership in 1958.” He says, 
“Sell, sell, sell, but sell at a profit.”” And he has 
written a cost-analysis formula any dealer can use 
to know — and control — his own expenses. 


When it comes to advertising, Reese finds: 
“‘Manufacturer’s new-car advertising in The 
Saturday Evening Post carries the local dealer’s 
sales message to the greatest number of prime 
prospects at the lowest possible cost. The Post 
offers an unbeatable combination of advertising 
impact and local-customer exposures.” 

Here are two examples: 

A full-page, full-color ad in the Post costs Olds- 
mobile only $34.92 per dealer in Miami, Florida. 
Yet that ad delivers 174,842 local-customer ex- 
posures in Miami. If the dealer spent an equal 
amount from his own operating expenses, he could 


A CURTIS MAGAZINE 





Sell the 
Post-Iinfiuentials 


) 1 a | ... with 
D tiny s Hi-FREQUENCY 
h Ad Page 


Phe Saturday byvening 





Exposure! 








purchase only a 46-line advertisement in the lead- 
ing Miami newspaper. 


In St. Louis, the factory cost per dealer for Ram- 
bler’s full-color, full-page ad in the Post is $9.77 
. . . for 297,875 exposures to that ad page. The 
same amount would buy a local dealer only ten 
lines in the leading St. Louis paper. 


If you’d like to know more about 
Dave Reese’s “Keys To Profit” 
— just address a card to: 


Jim Gavagan, 
Vehicle Marketing Manager, 
The Saturday Evening Post, 

Independence Square, 
Philadelphia 5, Penna. 





He’ll be happy to send you Mr. Reese’s booklet filled 
with easy-to-follow instructions on how you may 
economize your way to greater profits this year. 
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Ford Weighs Longer Cycles. . . 





Import Quality Held 
U.S. Car Challenge 


By Maynard M. Gordon 
: News Editor 

DETROIT.—A Ford executive 
confessed last week that U. S. car 
builders are faced with a real prob- 
lem in trying to duplicate the qual- 
ity level of Volkswagen and other 
topgrade imports. 

Cc. F. Baldwin jr., special pro- 
jects manager for Ford Motor Co., 
told the American Society of Body 
Engineers, that the new Falcon 
was being launched with “quality 
written all over it—because we 
simply can’t go on being second 
to Volkswagen in this area.” 

Baldwin said that the widely 


bodies 
‘ord engineers discover- 
ed corrosion on new and used 
cars where the process is used, 
including the company’s own 
Lincoln and the Chevrolet Cor- 

The styling continuity practiced 
in Europe and lower wage rates 
there compound the difficulty of 
boosting U. S. car quality, Bald- 
win said. 

“When you build the same car 
for 20 years or more, as Volks- 
wagen has done and as we have 
done with the Ford Popular in 
Britain,” he explained, “you should 
be able to do a pretty good job.” 

The European practice of con- 
tinuing old but still-saleable de- 
signs after new models appear may 
offer a possibility for U. S. emula- 
tion, according to Baldwin. 

“We at Ford are giving consid- 
eration to longer cycles for our 
new designs such as the Falcon,” 
he said, “but, of course, we must 
answer to competition.” 

Baldwin said Volkswagen 
planned to introduce a new model 
in 1961, while retaining the famil- 
far two-door sedan developed by 
Dr. Ferdinand Porsche in the 1930s. 
Sweden’s Volvo has kept a war- 
styled fastback two-door sedan on 
the same line with a modern four- 
door design. 

Continuity of design and labor 
shortages have permitted VW and 
Renault to pull far ahead of Amer- 
ican plants in automation, said 
Baldwin. In Britain, he said, a 
high-tariff policy has acted as a 
brake on automation. 

Baldwin took issue with the 
statement of another ASBE speak- 
er, William Kroger, of Business 
Week, that the new compact cars 
foretold a dramatic upheaval] in the 
U. S. auto market. 

“I think the typical American 
car buyer,” said Baldwin, “is 
pretty much the same fellow that 

we've been selling cars to all 
these years. In my opinion, there 


Churchill Sees 
30 Million Compact 
Cars in Decade 


MINNEAPOLIS.—More than 30 
million of the 70 million cars that 
will be sold during the next decade 
will be “Lark-size-automobiles,” 
Harold E. Churchill, Studebaker- 
ee Corp. president, said Fri- 

ay. 

He estimated that nearly 100 
million cars will be on America’s 
roads by 1970. Churchill made his 
forecast as he spoke at the seventh 
biennial marketing institute here 
sponsored by the Minnesota chap- 
ter of the American Marketing 
Assn. 

“Today there are 69 million ve- 
hicles on the streets and high- 
ways,” Churchill said, “and we are 
already hurting for space to drive 
and space to park. With 100 million 
cars on the road, you've got to have 
a compact car. 

“We did not set the style,” he 
continued. “Our competitors did 
not set the style and even the pub- 
lic did not set the style. Necessity 
set the style.” 

The S-P president said his com- 
pany did anticipate necessity. He 
defined marketing as the art of 
giving the public what it needs and 
wants and letting the public know 
that it needs and wants it. 








isn’t any rebellion against De- 
troit or what Detroit stands for. 
In its simplest terms, Detroit has 
—by its product and price action 
—created a market for smaller, 
lower-priced cars and Detroit 
now aims to take care of this 
market itself.” 

Baldwin predicted 1960 sales of 
more than a million domestic small 
cars “if we get the steel strike set- 
tled.” He forecast inroads into 
Rambler, Lark and import mar- 
kets by the Big Three compacts, 
but voiced the opinion that foreign 
cars would hang in the market “be- 
cause their prices will appeal to 
some who are willing to accept 
their product and comfort compro- 
mises.” 

Baldwin contended that the 
small-car market is not an isolated 
phenomenon but is comparable to 
the market for station wagons and 
convertibles, 

“There are millions of Ameri- 
cans,” he added, “for whom two- 
car ownership of both a smal] and 
a full-size car make eminent sense 
—more sense, perhaps, than two- 
car ownership of two full-size cars. 
I do not see a conflict between our 
making both sizes, as one of our 
competitors (American Motors) has 
suggested.” 

Baldwin called on body engi- 
neers to rise to the challenge of 
reducing car costs by simplifying 
construction techniques so as to 
produce lighter, cheaper and bet- 
ter bodies, 

“The U. S. auto industry must 
meet foreign competition head-on 
if we are to retain our historical 
Share of the market,” Baldwin 
said. 

“Major European auto manufac- 
turers now have a volume base suf- 
ficiently large to afford any kind 
of labor-saving equipment that is 
utilized in U. S. plants.” 


AMC Employment 
Hits Alltime High 


DETROIT.—Automotive employ- 
ment at American Motors Corp. 
has reached 21,500, the highest level 
in the company’s history, according 
to Roy D. Chapin, automotive ex- 
ecutive vice-president. 

An additional 1,000 hourly rated 
employes are currently being added 
to payrolls at Rambler plants in 
Milwaukee and Kenosha, he said. 
Five hundred will be hired imme- 
diately in the company’s main plant 
at Kenosha, and 500 at the body 
plant in Milwaukee, he said. 

At the comparable time a year 
ago, Chapin added, AMC had 14,600 
hourly rated workers. 

Meanwhile, Rambler retail sales 
during the first 10 days of October 
increased 18 percent over the like 
period last year, according to Roy 
Abernethy, American Motors auto- 
motive distribution and marketing 
vice-president. He said sales for the 
period totalled 9,894 units, com- 
pared with 8,395 a year ago. 











25-Yeer Citation— 


Two Pontiac executives found a mo- 
ment during their busy new-car an- 
t schedule to observe a 25-year 
service anniversary. S. E. Knudsen, left, 
Pontiac general manager, presents the 
traditional watch award to Frank V. 
Bridge, general sales manager. Bridge, 
who began his career as a car salesman 
in 1926, assumed his present position with 
Pontiac in 1956, 











Late Report... 





Automotive News’ index. 





Used-Car Market 


In the face of new-model pressure, the average price of ’59 mod- 
els sold at wholesale auction last week rose $45, according to 


All other models on the index declined, pulling the overall aver- 
age price down $5 to $947. The loss was the smallest weekly 
setback recorded in a month’s time. 

Price reductions amounted to $1 on ’55s, $5 on ’53s, $7 on ’54s, 
$10 on ’56s, $18 on ’57s, $22 on ’52s and $23 on ’58s. New lows were 
established for all these models except ’53s and ’52s. In the case of 
54s, the new low wiped out the previously established minimum 
price which had stood since July 13. 

At a group of representative auctions last week, the average 
consignment was 247.6 units, of which 65.1 percent were sold. A 
week earlier, 63.5 percent of 222.3 units were sold. 


Auction reports begin on Page 44. 








Makers, Vinyl Firms Seek 
Glass-Fogging Solution 


NEW YORK.—In cooperation 
with the auto industry, the Vinyl 
Fabrics Institute here is testing 
various materials used in the in- 
terior of cars in an effort to solve 
the problem of auto-window fog- 
ging. 

In proposing the tests, Paul F. 
Johnson, executive secretary of the 
institute, said: 

“Our industry would like to co- 
operate in the overall solution of 
this problem. To this end, our in- 
dustry would like to work with 
the automotive industry in (1) 
developing an appropriate test 
suitable for testing fog contrib- 
uting characteristics of all, or 
substantially all, automotive ma- 
terials and (2) conducting tests 
of all such materials. 

“The institute’s technical com- 
mittee and the research depart- 
ments of our member companies 
are available to work on such a 
project and are prepared to under- 
take this work promptly if we can 
obtain a sufficient sample of the 
various materials involved. 

“We believe these materials 
should include adhesives used ex- 
tensively, caulking compounds, 
cushioning materials, floor mats, 
gaskets, instrument panel covers 
and interior lacquers.” 

While some in the industry have 
laid the fogging to condensation of 
vapors from the plasticizer used in 
the vinyl upholstery and trim and 
in the foam rubber or plastic used 
in the dash pads, the institute 
noted that fogging has occurred in 
untrimmed auto bodies. 

The institute added that non- 
fogging vinyl material can be 
produced, but that extra costs 
would be involved. 

“However,” the institute said, 
“this would not be a complete solu- 
tion to the fogging problem be- 
cause there are numerous other 
automotive materials that contrib- 
ute to fogging. There seems to be 
no point in the automotive indus- 
try incurring the extra cost of non- 
fogging vinyl material, unless all 


Ford Credit Unit 
Appoints Three to 


Executive Posts 


DEARBORN. — Three appoint- 
ments by Ford Motor Credit Co. 
were announced by Robert S. 
Olson, president. 

Olson named John J. L. Johnson 
sales director; Everett E, Baggerly, 
general operations manager, and 
David A, Haibeck, operations man- 
ager. 

Johnson, who joined Ford in 1950, 
was formerly a member of the 
company’s dealer financing office. 
He also has held various manage- 
rial positions in the company’s 
sales activities. 

Prior to his present assignment, 
Baggerly operated his own con- 
sumer finance business in Guam 
for 5% years. He was also the 
island’s only stockbroker. 

Baggerly was associated with 
Universal CIT Credit Corp, from 
1945 to 1953 and held posts as oper- 
ations district manager. 

Haibeck came to FMCC from 
Washington where he was a branch 
manager for General Acceptance 
Corp. Prior to joining GAC in 1958, 
he was an operations manager for 
Universal CIT. 








facts as to other fog-contributing 
materials are known.” 

The fogging is said to occur dur- 
ing hot weather. A solution of am- 
monia or vinegar is helpful] in 
cleaning. 


Ford ’60 Sales 
23 Percent Ahead 
Of °59 Period 


DEARBORN. — Ford car sales 
during the first 10 selling days 
after introduction of the 1960 mod- 
els surged 23 percent ahead of the 
comparable period last year, J, O. 
Wright, Ford division general man- 
ager, said today. The increase ap- 
proximated the 1,000-a-day sales of 
the new Ford Falcon, which has 
helped attract the largest show- 
room crowds ever reported by Ford 
dealers. 

Based on this public response, 
Ford dealers already have placed 
orders for one-half million Ford 
cars—including 97,000 Falcons— 
that are scheduled for production 
before Jan. 1, Wright added. 

He said that Ford can continue 
to ship cars to dealers well beyond 
mid-November. About half of 
Ford’s steel tonnage requirements 
are produced in the company’s own 
steel mills, which continue to oper- 
ate during the steel strike. 

Thunderbird sales during the 
first full week after new model in- 
troduction ran 65 percent ahead of 
last year, Wright said. He added 
that customer and dealer orders for 
the new Thunderbird are 55 per- 
cent greater than those received 
immediately after the 1959 Thun- 
derbird introduction. 

Monday, Oct. 12, was a record 
day for the four-passenger Thun- 
derbird, Wright said, with retail 
deliveries and orders totalling 1,145. 
Thunderbird orders on hand total 
more than 16,000. 

+ 


Falcon Could Cross U. S. 


For $30, Ford Says 

DEARBORN.—Ford Motor Co. 
said last week that findings of 
its recently completed “quarter- 
million-mile experience run” by 14 
new Falcon cars indicated that a 
family of six could travel, via Fal- 
con, from New York to Los Angeles 
—2,804 miles—for a total fuel cost 
of $30 or an average of $5 per per- 
son. 

Ford retained outside drivers for 
the experience run, and their driv- 
ing experience over all types of ter- 
rain and under all traffic conditions 
brought the total number of Falcon 
vehicle and component test miles 
to 3,250,000. The experience run 
covered every mile of Federally 
numbered highway in the continen- 
tal U. S., Ford said. 








Valiant Is Tested 
By the Newsmen 


Gas Mileage Ranges 
From 30 to 43 


By Joseph M. Callahan 
Engineering Editor 

CHELSEA, Mich.— Driving the 
Valiant is not too different from 
driving any other U. S. car, except 
that the gas meter needle moves 
slower. 

In a driving trial and press 
conference held here last week 
at the Chrysler Engineering 
Proving Grounds, reporters ob- 
tained fuel economy ranging 
from 30 to 43 miles per gallon. 
This reporter got 39.5 miles a 
gallon. 

While these runs were made with 
regular, production cars, it’s un- 
likely that this mileage will be at- 
tained by the average motorist on 
the highw:.y. There was no starting 
or stopping, littl changing of 
speeds and the driving was done 
in the most economical speed 
ranges—35 to 40. In addition, these 
cars had the economy axle. This 
will be available to the public. 

A clear advantage of the Valiant 
is that its 101-horsepower engine 
(compared with 80 for Corvair and 
90 for Falcon) gives a little better 
acceleration, although one is re- 
minded that none of the compact- 
ear engines will give the very fast 
response to which many Americans 
are accustomed. 

The Valiant is quite an easy 
car to enter, particularly in the 
front. Doors are wide and there’s 
a backward slanting A-post 
which helps. The back seat is 
O. K. for a five-foot 10-inch 
frame, but a larger person would 
be cramped, 

Tunnel height on the front floor 
isn’t too great, largely because the 
transmission has been inclined 
slightly. Incidentally, the Valiant is 
fully unitized. Unlike the other 
Chrysler Corp. cars which have 
unibody construction, it does not 

have the stub frame in front. 

Visibility is very good. There’s 
plenty of glass in these four-door 
models, with three windows on 
each side. A compact and easily 
read instrument panel, aided by a 
steering wheel that doesn’t inter- 
fere with reading the panel are 
nice features. 

Like most lighter cars (al- 
though the Valiant is 250 to 300 
pounds heavier than the other 
compacts), this car steers easily, 
with or without power steering. 
Top speed was more than ade- 
quate, with some of the writers 
reaching 100 miles an hour on 
the test oval. 

No station wagons were available 
for the test runs, although Harry 
E. Chesebrough, P-D-V general 
manager, said that about 30 per- 
cent of the Valiant production 

would be in wagons. Several Cor- 
vairs and Falcons were on .hand 
for comparative testing by news- 
men. 

Chesebrough said that about 2,500 
Valiants had been produced by the 
middle of last week and that pro- 
duction ig steadily accelerating. 
Despite prolonged probing by the 
reporters, he declined to say what 
the price of the car would be. 

Asked if the initial Valiants 
would be equipped like the Corvairs 
(mostly loaded) or like the Falcons 
(mostly stripped), Chesebrough said 
that his compact cars would be 
both stripped and loaded, so that 
prospects would have as wide a 
range as possible to choose from. 








N.A.—Not Available. 





How '60 Compacts Stack Up 


Lowest-Priced 
Wheelbase Length Horsepower Weight 4-dr, Sedan 
180 80 2,340 $2,038 
181.1 90 2,366 1,974 
175 90 2,577 2,046 
175 180 2,899 2,181 
178 90 2,475 1,844 
189.5 127 2,950 2,098 
189.5 200 3,290 2,387 
184 101 2,635 N.A. 






































Rambler Dealers Sell 


America’s 


Lowest-Priced Compact Car... 


a Q 


—— 





Now... For 1960...The All-New 


Car illustrated is-the new Rambler American 4-Door Sedan 





RAMBLER AMERICAN 4-DOOR SEDAN 
... The Car That’s Here By Popular Demand! 


Thousands of motorists asked for Rambler 
American record-breaking economy... 


maneuverability and parking ease—with 4-door Rambler Amer ican Pr ices 


sedan convenience. Now Rambler Dealers 
have the car that America demanded. 





ANOTHER BIG “PLUS” 


SAFER pethis aie 28 


Sedan suggested delivered price 


$ at Kenosha, Wisconsin. State and 
local taxes, if any, automatic 
transmission and optional 

ra. 











We Have the Proved Product for the 
Exploding ‘Compact Car Market... 
YOU Have the opportunity! 


Rambler Franchises Also Available in Canada and Important Export Markets. 
In Canada Write te: American Meters (Canada) Lid., 2951 Danforth Ave., Toronto. 





 aeanten 








MAIL THIS COUPON TODAY 


Director of Dealer Development 
American Motors Sales Corporation 
Detroit 32, Michigan 


| 

| 

| 

| 

| 

| 

| Dear Sir: Will you please provide me with more complete informa- 
| tion about the Rambler franchise. | understand that | am under no 
| obligation and my inquiry will be held in the strictest confidence. 
| 

| 

| 

| 

| 

| 








NAM 
ADDRESS 
CITY 








10-26 
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The Man Behind the Wheel... 





Sales Testing the Dyna Panhard 


By Ed. Brown 
Staff Correspondent 
iW YORK. — Robust, elegantly 
French, spacious and modern 
are the five words that quickly 
capsule the feeling of driving a 
Dyna Panhard, the four-door, six- 
passenger French import which 
sells for $1,697 P.O.E., New York. 
Put your prospect behind the 
wheel of the Panhard and let him 
savor the experience of being in an 
automobile entirely different from 
any he ever has driven. Get to a 
busy intersection quickly and let 
him revel in the excited, envious 
stares of drivers and pedestrians 
alike, 
For here is a family automobile 
different from almost anything 


| 


bile the owner is ferociously 
proud of, and one which will 
make dealers and salesmen many 
friends, if properly merchandised. 

Save the price for last with any 
prospect showing a healthy interest 
in this car. Give him the big sell 
and the demonstration, then drop 
the little price in his lap. Chances 
are he'll grab at the package, se- 
cure in the knowledge that he has 
put one over on you. 

For here’s a little two-cylinder, 
air-cooled job that will spacers 
neat tricks for any prospec 

Entering the car might be a lit- 
tle tricky at first, as is exit from 
the front, but it becomes second 
nature after about the third try. By 
then, both you and your customer 
will be swinging in and out with 
no stoop, squat or bend. 

The doors have three positions: 
Partially open, half open and wide 
open. The slightest pressure closes 
them. They fit snugly and are 
draft free and leak free. 

+ 


Bench-Type Seats 


IRONT and rear seats are bench 
type, 52.8 inches wide, which 
provides adequate room for six 
persons, Front-wheel drive elimi- 
nates the transmission tunnel. In 
addition, the engine housing does 
not obstruct the passenger com- 
* - * 





Car Tested: 
DYNA PANHARD 


Engine: Two-cylinder, hori- 
zontally opposed, air cooled, 
four-stroke engine. 

Fuel feed: By mechanical 
pump and new Zenith-Strom- 
berg 36 WIM carburetor. 

Displacement: 51.98 cubic 
inches, 


Bore a. stroke: 3.35 inches 


Feansinission: tia tl mar 
on second and third; fourth 
overdrive, Ratios 16.2 to 1, 9.20 
to 1, 6.14 to 1, 4.71 to 1, Differ- 
_ integral with transmis- 

in. 

Steering: Rack and pinion. 

Dimensions: Overall length, 
180 inches; width, 63 inches; 
height-light, 57.5 inches; height- 
loaded, 56 inches; track, front 
and rear, 51.25 inches; wheel- 
base, 101 inches; turning circle, 
33 feet. 

Weight without driver: 
pounds, 

Suspension: Independent front 
suspension by two transverse 
leaf springs, s e m i-independent 
rear suspension through torsion 
bars. Isedyne hydraulic shock 
absorbers front and rear. 

Tires: Michelin 145 x 380, 
white sidewalls. 

Accessories: Running lights, 
courtesy lights, windshield 
washer, electric windshield 
wiper, backup lights, sound-ab- 
sorbing headlining, ash trays, 
interior and exterior entrance to 
luggage compartments, fuel- 
filer-door lock, spare wheel 
and tools, battery disconnect, 

locks on rear doors, trip 
odometer, instrument panel light 
dimme 


r. 

U. 8S. Distributor: Vendome 

Motors Corp., 120 E, Fifty-sixth 
St, New York 22, N. Y. 


1,764 

















partment, allowing for maximum 
leg room in the front. 

Double sun visors are standard 
and are inflatable for safety. The 
passenger visor is equipped with a 
little vanity mirror and a small 
light which also may be used as a 
map light. 

Seats are comfortable, even on 
long drives. They have plastic, two- 
tone upholstery. 

The entire interior, from 
ng (a 


soun d-absorbing 
* * 


very important feature with an 
air-cooled engine) to rubber- 
fitted floor mats and plastic-cov- 
ered seats and doors can be 
washed with a soft brush and 
mild soap. A little buffing with a 
towel restores its “like-new” ap- 
pearance. 

The Panhard’s many novel fea- 


tures should be thoroughly capital- | 


ized upon in every sale. 

Some of its qualities are: A two 
cylinder, horizontally opposed, air- 
cooled, four-stroke engine, front 
wheel drive, sports-car steering, ex- 
cellent roadholding and cornering 
characteristics, fine gas mileage, 


» |exceeding 35 m.p.g. at speeds in 


Instrument Cluster— 


Nearly all instruments and control but- 
tons are located in the Panhard's steering 
wheel housing. The lever at the right of 
the housing is the hand brake. 


More Dealers 
Get Valiant Nod; 
Augusta Shuffle 


.DETROIT.—Names of more new 
Valiant dealers became known last 
week, although Plymouth-DeSoto- 
Valiant division still was withhold- 
ing official notification of franchise 
acceptances. 

The first meeting of Valiant deal- 
ers was held Thursday in Los An- 
geles—a day after members of the 
press drove the Chrysler Corp. 
compact car for the first time at 
the Chelsea (Mich.) proving 
ground. Dealers are scheduled to 
display the Valiant to the public 
Oct. 29. 

A typical shuffle to accommodate 
Valiant and separate it from the 
Dodge Dart has occurred in Au- 
gusta, Ga. Bill Jones Motors retain- 
ed Dodge and gave up Plymouth 
for Chrysler-Imperial. Richmond 
Motor Sales, the former nag ned 
Imperial agency, took over Plym- 
outh and with it, the Valiant rights 
for the Savannah River city. 

In Ferndale, Mich., north suburb 
of Detroit, James A. "Mason, a vet- 
eran Chrysler Corp, dealer, spun 
off Plymouth from his Dodge show- 
room and took over the nearby 
facilities of Race Motor Sales (Stu- 
debaker-Edsel). Mason’s facilities 
henceforth will be Mason’s Sales & 
Service (Plymouth-Valiant), 
Hodges Auto Sales (Dodge) and 
Hodges Foreign Sales Inc. (Re- 
nault-Peugeot), all in Ferndale. 
Mason has closed Hodges Inc. 
(Chrysler-Imperial-Dodge), Birm- 
ingham, Mich. 

Other new Valiant dealerships 
are as follows: 

Joe Grogan Motors, Inc., also 
handling Plymouth, Toledo; C, S. 
Hamilton Motor Co., also Chrysler- 
Imperial, Dallas’ third Valiant deal- 
ership; Hub Auto Sales, Inc., also 
Chrysler-Imperial, Milwaukee; 
Neuman Motors, also Plymouth, 
Buffalo; Thompson Knowlson Motor 
Co., also Chrysler-Imperial-Plym- 
outh, Detroit, and Downtown Mo- 
tors, also DeSoto-Plymouth, 
Wichita, Kans. 


London’s 44th Show 
Introduces Valiant 


LONDON.—Auto makers from 10 
nations are exhibiting about 350 
new-model cars at the 44th inter- 





national motor show at Earls!" 


Court. The show opened last Wed- 
nesday (Oct. 21) and closes Satur- 
day (Oct. 31). 

England is exhibiting 33 differ- 


excess of 60 m.p.h., a locked gas 


tank, entry to the luggage compart- | 


ment from interior and exterior 
and exceptional pickup and go for 


such a small engine. 
+ * * 


Get Prospect Behind Wheel 


a to this, spacious, elegant 
interiors, designed with the 
feminine half of the population in 
mind, plus some 950 victories in 
racing events and you begin to 
understand why enthusiasm once 
stirred gives birth to the desire 
for ownership. 

But most important of all, get 
your prospect into the car and let 
him take a good long drive. 

Getting into the automobile, you 
first notice that the steering wheel 
is encased in a tremendous housing 
and looks as though it is protrud- 
ing into the driver’s seat an excep- 
tionally long distance. Almost all 
the driving instruments and control 
buttons are located in the housing 
which surrounds the steering post 
and merely gives the illusion of 
long projection and excessive bulk. 

In practice, the driver slips 

behind the wheel, as in any 
other ,» except that he 
finds he has more foot and leg 
room than in most imports. 

From dead on, the automobile 
appears to have a scoop front, 
which is streamlined upward and 
rearward in the fashion of Volks- 
wagen, This reduces wind resist- 
ance to a minimum, thus allowing 
for added gas mileage. 

The shift is located on the right 
of the steering wheel housing and 
follows the conventional “H” pat- 
tern for four forward shifts, with 
first at the top of the “H.” Trans- 
mission is synchromesh in second 
and third. 

Just before driving off, tell your 
prospect not to baby this automo- 
bile. Actually, the harder you push 
it the better it will perform and 
the better your customer will re- 


act. 
+ x +” 


Shifting Technique 
/peEaxe our 1,000-mile test, we 
were able consistently to get 
this automobile up to 20 in first, to 
40 in second and to its top in third, 
when that was necessary. Actually, 
fourth is overdrive, and this is 
when it really purrs, It’s amazing 
how effortlessly two cylinders can 
perform. 

People often talk about the de- 
lights of shifting, but seldom do 
they have a real opportunity to do 
anything about it. To realize the 
utmost from this little car, how- 
ever, it is necessary to learn the 
fundamental art of shifting, both 
up and down. 

Travelling along in overdrive, 
the customer may find he wants 
some extra power for passing. 
Dropping down into third gives 
him all the extra zing he will 

(Continued on Page 53, Col, 1) 


ent makes, the U. S. and Canada ne wt 


14 each; Germany, nine; 
six; Italy, four; Russia, two, and 
Holland, Sweden and Czechoslo- 
vakia, one each. 

Chrysler Corp.’s new compact 
car, the Valiant, is one of the U. S. 
cars on display. 





France,| ~~ 





Trinaibesiod View— 


The Dyna Panhard has a four-speed 
transmission. Second and third gears are 
synchromesh, and the fourth gear is over- 
drive. 








Panhard Is Rugged and Dependable— 


Ed Brown, who sales-tested the Panhard four-door sedan for Automotive News, 


termed 
advice to salesmen: 


it a comfortable, rugged and dependable automobile. Brown offered this 
“Get the prospect behind the wheel.” 





With the Staff... 





Along Auto Row 


_ is the story of how the 
steel strike hit two dealerships. 
Both are big dealerships in a big 
city, One handles Ford and the 
other Chevrolet. 

Both dealerships had good new- 
model previews and good opening 
days. The Corvair brought in 
good crowds when it made its 
debut. About a week later, the 
Falcon was a big erowd-pleaser. 

Since opening day, the dealer- 
ships have had excellent floor traf- 
fic. Customers have been plentiful. 
Deals have been f 
In fact, the dealers have only one 
complaint, They are short of cars. 

* + 7 


HE Ford dealer is out of Fal- 
cons, doesn’t even have one to 


Checker to Sell 
Cabs, Superba 
Through Dealers 


KALAMAZOO, Mich.—Checker 
Motors Corp. said last week that 
distribution of its new Superba 
sedans and station wagons and 
Checker taxicabs will be handled 
through franchised dealers. 

The company said a number of 
dealers already have been appoint- 
ed and several have received initial 
shipments. 

Three of the first distributors of 
the vehicles are Charles Kreisler, 
New York City Rambler dealer; 
D. Sauvageau Autos, Ltd., Mon- 
treal, and Pacific Interstate Mo- 
tors, Portland, Ore. 

Richard G. Hudson, Checker gen- 
eral sales manager, commented 
that “trade response to early re- 
ports of Superba production have 
been extremely gratifying.” 

He observed that the features 
and price ($2,542.42, F.O.B. Kala- 
mazoo) of the Superba sedan plus 
the “long-established popularity of 
the Checker taxicab make this an 
ideal line for quality-conscious 
dealers.” 

“The Superba,” Hudson said, “has 
a tremendous appeal to dealers in- 
terested in a totally new kind of 
car and in the profits that accrue 
from selling a car that is not in 
competition with mass-production 
cars.” 








Dealers Informed 


Of Import Curbs 


PORTLAND, Ore.—Dealers have 
been reminded of customs restric- 
tions on the sale of foreign cars 
brought into the U. S, by Ameri- 
cans or nonresidents. 

A nonresident may bring in the 
auto duty free, according to the 
Tariff Act of 1930, but if it is sold 
or disposed of within a year after 
arrival, prior to payment of the 
duty, the car is subject to seizure 
and forfeiture. 

The American can apply the 
value of the car to his duty-free 
exemption as a returning resident, 
the same act states, but it also 
is subject to seizure if it is sold 
or disposed of within three years 
after the return and without prior 
payment of the duty. 





demonstrate. The Chevy dealer has 
a Corvair to show but none to sell. 

If supplies were normal, the 
Ford dealership would have at 
least 100 new cars in stock at 
this time of year. The inventory, 
at last count, totalled 29 and was 
going down fast. 

The Chevy dealership was ex- 
pecting a few more cars in the 
next few days. That would bring 
the stock to 31 units. A normal 
stock at this time of year would 
be 125 or more. 

While there is no shortage of 
customers, the outlook on the car 
supply is unpromising. 

* ” + 


FTER the Chevy deal gets the 

“few more cars,” no more are 
expected until December. Just what 
will be received in December is 
anybody’s guess. 

Many Chevrolet dealers have a 
backlog of orders for cars, Chev- 
rolet is reported to have said that 
it will fill those orders when pro- 
duction is resumed after the steel 
shortage. 

That means deliveries in Decem- 
ber may be mainly cars that are 
already sold. Dealers can be ex- 
pected to use a bit of resourceful- 
ness here. The list of ordered cars 
is almost certain to be padded by 
some dealers with fictitious orders. 

The result is likely to be that 
dealers won’t begin building a real 
stock of 1960s until well into the 
winter. 

Ford is said to be planning to 
deliver 40 percent more cars in 
November than were sent through 
in October. This advice has one 
important qualification. The cars 
will be delivered only if Ford can 
get the steel to build them. 

The general manager of the 
Chevrolet dealership observed that 
“It'll be a pretty bleak Christmas 
for our salesmen with nothing 
much to sell between now and 
then.” 

+ * * 

OME Chevrolet dealers are a bit 

miffed at the way the division 

is equipping its Corvairs. One put 
it this way: 

“When a guy wants to buy an 
economy car, he wants it with a 
stick shift. Yet they build only 
about one in 10 with a stick.” 

Chevrolet seems to have shipped 
most of its compact cars loaded 
with equipment while Ford has 
been concentrating on stripped Fal- 
cons. It’s already heater weather in 
Michigan, but Ford has been ship- 
ping in quite a few Falcons with 
nothing on them but the paint. 

—KeENNetTH C. Keiiey Jr. 


Small-Car Show Staged 
By Buffalo Area Dealers 


BUFFALO.—Small-car dealers in 
the Buffalo area teamed up in a 
“small-car show” staged at the 
Southgate Plaza. They set up a 
complete display of domestic and 
imported small cars. 

Participating dealers were Phil 
Amigone Pontiac, Inc.; Paul Batt 
Buick, Inc.; Clements-Gillogly 
Chevrolet, Inc., Laks Motors; Mark 
Motor Sales; John Marrone Ford, 
Inc.; Don Panaro Foreign Cars, 
Inc.; Sandy’s Auto Sales, and 
Wassman Brothers, Inc. 
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New Yorkers do everything other people do. 
Only more so. For example, they buy more 
cars than the people in any other market. And 
you can sell them more cars by. using more 


space more often in The New York Times 





.. first in New York in automotive advertising 
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It Will Take a Lot of Selling 
To Make ‘60 a Success 


i be way the new-model season opened, it looked like auto 
dealers could spend the rest of the year waiting in the 
showrooms for the customers to drop in and place their 
orders. 


And there can be little doubt that automotive interest is 
at a high point. This gives auto dealers a healthy climate 
in which to work, but work they must. A big opening day 
doesn’t make a model year. 


The temptation is to think we’ve got it made for this year. 
This goes for auto factories, as well as auto dealers. 


The resiliency of the automotive spirit is a wonderful 
thing to behold. Some factory executives, who but a month 
or so ago had the saddest-selling dogs you ever saw, now 
have the appearance of bold Napoleons of industry who 
can’t see how they will be able to supply the demands of 
their dealers. 


Some are tending to slacken off on promotion with the 
idea the steel dispute will keep them from building enough 
cars to meet demand anyway. The steel dispute, however, can 
work both ways. Day-after-day headlines on the steel dispute 
may well have a depressing effect on the auto market. Any- 
thing that undermines public confidence eventually hurts 
the auto business. 


This could cut demand for cars faster than the dispute 
is cutting production of cars. 

And as more of the new models get on the street, the 
novelty will tend to wear off. Some of the edge of automo- 
tive excitement will be gone. 

However that may be, auto dealers and makers as a group 
have more to offer this year than ever before. But, individ- 
ually, they also have more competition to offer each other 
than ever before. So it will take a lot of selling to make 1960 
a success for you. 





Coming 
Events 


Dealer Conventions 


Oct, 25-26—Oklah Aut bil 
‘ ers Assn., Hotel Tulsa, Tulsa. 


Deal- 





Automotive Cartoon 


Of the Week 





Nov, 10—Connecticut Automotive Trades 





Assn., Statier-Hilton, Hartford, 

Nov. 15-17—Mi issippi Aut bile Deal- 
ers Assn., Buena Vista Hotel, Biloxi, 
Nov, 21-23-—Arkansas Automobile Dealers 
Assn., Hotel Arlington, Hot Springs. A 





Dec. 2—Utah Automobile Dealers Assn., 
Utah Hotel Motor Lodge, Salt Lake 


ity. 

Jan. 17-19—National eepoaeaet Auto- 
mobile Dealers Assn., 13th nnual 
Convention, Eden Roc Hotel, Miami 
Beach. 

Jan, 30-Feb. 3—National Automobile Deal- 
ers Assn., Washington, D. C. 


Feb. 14-15—Louisiana Automobile Dealers 
Assn., Roosevelt Hotel, New Orleans. 
pr. 24-26—Automobile Dealers Assn, of 
gaat Buena Vista Hotel, Biloxi, 

iss 

Apr. 24-26—Ohio Automobile Dealers 
Assn., Commodore Perry Hotel, Toledo. 

April 28—Brooklyn and Long Island Auto- 
mobile Dealers Assn., Salisbury Club, 
East Meadows, Long Island. 

May 1-3—Texas Automotive Dealers Assn., 
Driscoll Hotel, Corpus Christi, 

May oe Automobile Dealers 
es British Colonial Hotel, Nassau. 
" 5-6—Joint Convention of Kansas 

otor Car Dealers Assn, and Missouri 
Automobile Dealers Assn., Hotel 
Muehlebach, Kansas City, Mo, 

May 67—Arizona Automobile Dealers 
Assn., El Tovar Lodge, South’ Rim, 
Grand Canyon, Ariz. 

May 13-14— South Carolina Automobile 
Dealers Assn., Francis Marion Hotel, 
Charleston. 

June 20-22—Pennsylvania Automotive Assn., 
Bedford Springs Hotel, Bedford, Pa. 
June 23- ichigan Automobile Dealers 
Assn., Grand Hotel, Mackinac Island. 

+ + * 


Auto Shows 


Oct. 21-31—44th meter Show, Earls Court, 
London, England 
Oct, 29-Nov. 8—St. Louis Outdoor Auto 
Show, Westroads =n Center, St. 

Louis’ (includes im 
Oct, 30-31 — Wilkes- oo "Outdees Auto 
Show, ~otavey Shopping Center, 


























“Well! . .. If you don't want people looking at your 
new models before announcement day, why 
don't you build a higher fence?” 
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Wilkes. Bor Barre 
Oct, le sitet international Motor 








Letterbox 


hag Metin, Italy. 
Nov, ¢-15—Seattle. ‘Auto Show, Washing- 
ton State Field Artillery Armory, Seattle 
Shag imports). 
11-15—Baton 
Baton Rouge, La. 
Nov, 12-22—San Francisco Imported: Car 
Show, Brooks Hall, San Francisco. 


Rouge Auto Show, 
This is an open forum for the 





‘Correct Analysis . .. . 


discussion 
readers, and your letters are welcomed. No attention is given to unsigned 


2 


of any subject of interest to our 








Nov. 13-22—L letters but you may sign your name with the assurance that it will not be 
Prccific ~ ditorum, “Lor A he ong en used if you so request. Address Editor, Automotive News, Detroit 7, Mich. 
cludes imports). 

Nov. | 14-21 Phil delphia Auto Sh Ph 

Pe Bate Show, UR, Invariably, a new salesman will 


Sad Sales Situation 

“Sales Still Dealers’ Big Worry” 
in your article under “Management 
Survey” in Automotive News Oct. 5 

is without a doubt (with the word 
profitable in front), the most cor- 
rect analysis of an automobile 
dealer’s problem today. 

Why? No few words, I am sure, 
can give the right answer. It takes 
salesmanship to sell automobiles. It 
would seem a very easy matter to 
acquire men who can sell automo- 
biles in volume when we know that 
the automobile has the greater re- 
ception by the American people 
than any other one thing. 

When two or more people 
meet, invariably within a matter 
of minutes conversations turn to 
automobiles, But in spite of this 
situation, many dealers have 
gone broke, others are just get- 
ting by. Their financial state- 
ments reveal there are no sur- 
pluses to carry them for a very 
long period of time. 

In many dealerships across our 
nation, dealers find that man who 
can be developed into a top sales- 
man. He is sold all the great possi- 
bilities for him and his family’s 
future. He is trained thoroughly 
and he starts out with the highest 
of hopes. He follows his training 
to the letter in prospecting, demon- 
strating and closing prospective 
buyers. 


ade met 

Nov. 9-21 — Salisbury Auto Show, Civic 
Nae Salisbury, Md. 

Nov. 29—Sioux : Pele Auto Show, Coli- 
seum 1%” Falls 

Nov, 25-30—Phoenix Auto Show, Phoenix. 

Nov, 30-Dec. 5—Denver Automobile Show, 
Denver Coliseum, Denver. 

Nov, 30-Dec, 5—Tampa Auto Show, Fort 
Homer Hesterly Armory, Tampa 

Jan. 8-10—Birmingham Auto =, Bir- 
mingham, Ala. 

Jan. ‘9-16—Pittsburgh Auto Show, Hunt 
Srsr awed Guard Armory, East Liberty, 
itts 

Jan. 9-16 Toledo Auto Show, Sports Arena 
and Exhibition Hall, Toledo, 

Jan. 9-17—Buffalo Auto Show, 
Avenue Armory, Buffalo. 

Jan, 9-17— Upper, Midwest Auto Show, 
~e Minneapolis (includes im- 


dea, h17 — Auto Show of the National 
Capital Area, National Guard Armory, 
Washington, D. 

Jan. 16-24—52nd Annual Chicago Auto 
Show, International Amphitheatre, Chi- 

includes imports). 
Lincoln Auto Show, Pershing 
Municipal Auditorium, Lincoln, Neb. 

Jan, 24-28—International’ Foreign '& Sports 
Car Show, Dinner Key Auditorium, Mi- 


Sen. te 23—Greenville Auto Show, Green- 
ville Memorial Auditorium, Greenville, 


$, Cc, 

Jan. 30-Feb. 6—Rochester Auto Show, War 
Memorial Exhibit Hall, Rochester, N. Y. 

Feb, 6-13—Milwaukee Auto Show, Milwau- 
kee Auditorium and Arena, Milwaukee 
Raciodes imports). 

Feb. 6-14—Detroit Auto Show, Artillery 
Armory (includes imports). 

Feb. 13-20—Syracuse Auto Show, Onon- 
daga County War Memorial Building, 
Syracuse, N, A 


Maston 


+ * 


General 
Oct, 26-28—National Transportation Meet- 
ing, La Salle Hotel, Chicago, 














The Big Stories 


34 Years Ago 
Ford Motor Co. reached the highest fs 5 production peak in the 
records of the company when it produced 8,165 cars and trucks. Hud- 
son Motor Co. has reduced prices on coach models $30 and on the 
brougham and sedan $40. 


20 Years Ago 


Two revolutionary developments are to be found on all 1940 cars 
except one. The new developments include Sealed Beam headlights 


and safety glass, 
10 Years Ago 
Price reductions ranging from $379 ee $578 on imported English- 
built Ford cars and trucks were announced in this country. The new 
prices included $947 for the Anglia, $1,040 for the Prefect, $813 for the 


Thames %-ton pickup, and $1,048 for the %-ton pickup. 
—From Automotive News Files 











call on his neighbors, friends, and 
relatives in his first contacts to 
make a sale. He enters into this 
sales work with enthusiasm and 
determination to earn the big 
money that he has been assured 
will be his if he does the job. 

The first time he arrives at the 
point in the sale where the pros- 
pect must have a day or two to 
make up his mind to buy and they 
agree upon a certain time for a 
contact to get the buyer’s answer, 
this salesman, on making the con- 
tact, finds the buyer has already 
purchased a car, the same make 
from another dealer for $25, $50 or 
more less, or he has purchased 
another make for several hundred 
dollars less. 

This salesman at once con- 
fronts his dealer for an answer. 
The first time the dealer can 
usually “sell” him past the situa- 
tion, and maybe the dealer can 
do it the second time it occurs. 
The third time the dealer hag no 
other answers but to tell him 
that this is a condition in the 
automobile business. 

This salesman makes this deci- 
sion: It is a racket and he wants 
no more, or he accepts it and the 
future with a defeatist attitude and 
drifts into the rut of just another 
average automobile salesman. 

Every dealer knows this is the 
true picture today. He must get 
sales to survive. He must get prof- 
itable sales. The manufacturer 
keeps reminding him that they 
must maintain a certain percent- 
age of price class in his area. It 
just means that to keep his fran- 
chise he must sell new cars, sell 
three used cars for each new car 
delivered to a public that intends 
to drive a dealer into selling for 
less than cost if his percentage-of- 
price class in his area is under 
National Average figured by his 
manufacturer. 

What alternative does a dealer 
have? A dealer knows that the 
manufacturer has terminated a 
dealer’s franchise when the deal- 
er did not sell his percentage-of- 
price class in his area of respon- 
sibility. A dealer invests his 

(See LETTERBOX, Page 49, Col, 1) 






































REASONS WHY VACUUM POWER BRAKING 
IS FIRST CHOICE ON TRUCKS 


Pare Nth alin ale 
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WITH BENDIX HYDROVAC* LEADING ALL OTHER MAKES COMBINED 


When it comes to power braking, the overwhelming choice 
on trucks is vacuum power, with Hydrovac leading all other 
makes combined. 

You can bet your bottom dollar that such overwhelming 
preference is based on solid reasons. For example: 

By saving dead weight, vacuum power can add several 
hundred pounds to payload, and earn extra dollars, as ton- 
miles build up. 


Bendix 202° South Bend, ino. B-geea 


In addition, there is the vital safety stand-by of instantly 
available physical braking, instead of ‘“‘no power, no brakes!’’ 

Then, with vacuum power there is less first cost and less 
expense for maintenance, and it is completely free of com- 
pressor drain on engine power. 

Any way you look at it, it will pay you to make Hydrovac 
Vacuum Power Brakes your choice for the best in power 
braking . . . for the most in value. REG. U.S. PAT. OFF. 











RAMBLER AMERICAN SUPER 2-DOOR SEDAN AMBASSADOR V-8 CUSTOM COUNTRY CLUB HARDTOP 
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RAMBLER CUSTOM 6 SEDAN RAMBLER REBEL V-8 CUSTOM CROSS COUNTRY 
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...again specifies AUTOLIT 
as original equipment 


With a background of record sales in 1959, Rambler has now Proof that the new Ramblers are quality equipped lies in the 















announced a brilliant new line of 1960 models. The new cars fact that world-famous Autolite Spark Plugs, Batteries, and 
feature fresh sculptured styling and improved economy of Electrical Parts are specified as original equipment for these 
operation. American Motors follows a continuing program of great new cars. Autolite is proud of its contribution to a grow- 
basic car improvements incorporating the latest in advanced ing American tradition. 

engineering and practical design. THE ELECTRIC AUTOLITE COMPANY, TOLEDO 1, OHIO 





@® AUTOLITE 


AUTOLITE PRODUCTS ...WORLD FAMOUS FOR QUALITY AND PERFORMANCE 


GENERAL PRODUCTS~—Wire and Cable « Gauges and In- SPARK PLUGS AND CERAMICS — Spark Plugs for Aircraft, METALWORKING — Heavy metal Drawing, Stamping, Fabri- 
strumentation « Plastics « Metalizing « Optics « Mechan- Automotive, Marine, Farm, Transport « Ceramic Products cation, Polishing « Functional and Ornamental Zinc and 
ical, Electrical, Hydraulic, Pneumatic and Acoustical Devices for Electrical, Mechanical, Thermal, Nuclear Applications Aluminum Die Casting, Machining, Painting, Sub-assemblies 
and Mechanisms « Light-metal Fabrications and Finishing e Heavy Nickel and Chromium Plating 


e Gray Iron Castings 


ELECTRICAL PRODUCTS—AC and DC Motors « Coils BATTERIES—For Aircraft (Rebat), Automotive, Marine, 
¢ Condensers ¢ Distributors « Generators ¢ Relays Farm, Industrial, Bus, Truck, Diesel 
e Solenoids « Starters « Voltage Regulators 
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Chrysler Detroit Plant facilities. Until last year the plant vantages or disadvantages in this 
. was used f lasti ri tal Uw 5 MOTIVE WASH N N that 1 lation—and the effect 

Sold to P epsi-Cola work and interior trim production. A oe INGTO ae ne ao a, oe witha 


DETROIT.—Purchase of Chrys- 
ler Corp.’s Exeter plant by Pepsi- 
Cola Bottling Co. of Detroit was 
announced by George T. Higgins, 
secretary of Chrysler. 

The Exeter plant was built as a 
bottling plant in 1947 and was ac- 
quired by Chrysler in 1953 with the 
purchase of the Briggs automotive 





These operations have been trans- 
ferred to other Chrysler facilities. 





VW Dealer Building 
AMARILLO, Tex.— German Car 
Co. (Volkswagen) is constructing a 
7,000-square-foot building. The firm 
is owned by Don Pierson, Eastland. 











creates it is amazing how cool it is 





ADVERTISEMENT 





“OUR GREATEST ASSET,” is how W. McCain of Richards-McCain, Mon- 
roe, La., rates bis Childers Continental Carports. Mr. McCain says, “.. . 
the attractive picture created by (Continental Carports) has .. 
increased our retail sales. In addition to the ‘eye appeal’ your product 


how Childers Carports can increase your sales on Page 53. 


- greatly 


in the shade of the carport.” Read 








A. 











Little Action Likely 
From This Congress 


By William Ullman 


Washington Bureau Chief 





— it seems only yesterday that the national lawmak- 
ers adjourned and scattered for home, a glance at the 
calendar shows they’ll be — at the old stand almost before 


you realize it. 


And when they do ntern| 
en masse to the banks of the Poto- 
mac, they’ll find plenty of unfin- 


ished business — 
business of con- 
siderably more 
impact, if less 
colorful, than the 
quiz-show scan- 
dals that have 
been bemusing 
the public. 

It’s a safe bet 
that many issues 
still hanging fire 
will remain so 
when Congress 











winds up the second session next 
year, after millions of more words. 
For in case anyone has forgotten, 
1960 is a presidential election year 
and the candidates will be on the 


| march, Despite high-minded dis- 


claimers from the politicos, the 
“White House urge” will dominate 
about everything Congress does, es- 
pecially since Ike will be hanging 
the “vacancy” sign on the lodging 
he’s occupied since 1953. 

Issues that would be controver- 
sial in an off-election year will be 
doubly difficult to deal with in 
1960. All the candidates will be 
carefully assaying the personal ad- 
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VESPA 


Just as the Vespa Motor Scooter has been accepted in the three short years it’s been in the United 
States, so has the newly introduced Vespa “400” automobile. On the American market for just two 
months, the response to this sleek rear engine beauty has been overwhelming. Americans have been 
quick to recognize the advanced engineering design, that goes into every Vespa product. 


Vespas economical air cooled engine squeezes 60 miles out of every gallon of gasoline—goes up to 
60 miles per hour. Its independent four wheel shock and spring suspension makes for smooth riding on 
any road surface. Heater, defroster, and electric windshield wipers all come as standard equipment. 


Find out today how the Vespa line can increase your yearly profits. We'll be glad to send you the 
complete franchised Vespa dealer story. Just write to: 


VESPA DISTRIBUTING CORPORATION 
MOTOMAC OVERSEAS CORPORATION 
fe nm. UY. 


> Maw 


*Slightly higher in the West 





O 











Kennedy, Johnson, Nixon, Sym- 
ington, Humphrey will be watch- 
ing each other, seeing that their 
own name isn’t attached to legis- 
lation likely to alienate large 
blocs of voters, trying to gain 
credit for sugar-plum legislation, 
putting roadblocks in front of 
bills that might enhance the 
prestige of their competitors, Off 
to the side Rockefeller will be 
exerting his influence. 

This type of jockeying most often 
ends up in legislative stalemate. 
Republicans and Democrats, each 
trying to make a record for the 
November voter, nullify each other. 
The White House’s recommenda- 
tions are ignored by the opposition 
in Congress; the President in turn 
angrily vetoes vote-enticing legisla- 
tion rammed through by the ma- 
jority Democrats on Capitol Hill. 

This is not to say that any of 
the candidates place personal profit 
ahead of the welfare of the coun- 
try. All are dedicated public serv- 
ants. But politics can be rough, and 
no one captures the brass ring 
without shrewdness and finesse, 

a * +. 


Big Issues Solved Earlier 


URING the first session Con- 

gress did dispose of such boat- 
rocking posers as labor reform and 
highway financing, However, there 
are plenty of thorny holdover ques- 
tions that could create major don- 
neybrooks in the scramble for 
White House occupancy. 

They include extension of civil- 
rights guarantees, Federal aid to 
education, help for chronically 
depressed areas, farm subsidies 
and surpluses, added Social Se- 
curity benefits, urban renewal 
and housing for the elderly, ad- 
vance notice to the Government 
of planned mergers and empow- 
ering the Justice Department to 
inspect company records prior to 
filing civil complaints. 

Of direct interest to the auto 
industry, there are bills on terri- 
tory security, the Roberts bills on 
safety, the House-passed measure 
easing the tax treatment on deal- 
ers’ reserves, and increase and ex- 
tension of the Federal minimum 
wage. 

The latter issue, minimum wages, 
did not receive much play in Con- 
gress this year but will pop up with 
renewed vigor in ’60, The labor 
movement has been on the de- 
fensive due to the corruption dis- 
closures and hasn’t pressed very 
hard in this hostile atmosphere. 

However, the unions have not 
lost sight of their goal of “liberal- 
izing” the Fair Labor Standards 
Act and undoubtedly will make a 
big push in the coming session. In 
an election year the club held by 
labor is more potent, and there’s 
the added consideration that a big 
union victory next year would ease 
the sting of the labor-reform 


measure. 
* * * 


Would Hike Minimum Pay 


Ata and kicking at the mo- 
ment is a bill that would raise 
the minimum wage, in stages, from 
the present $1 to $1.25 an hour, It 
would stretch coverage to 10 mil- 
lion more employes, including deal- 
ers and other retailers doing an 
annual business over $750,000. 

Sponsored by Senators John 
Kennedy and Wayne Morse, 
Democrats from Massachusetts 
and Oregon, the bill is awaiting 
action before the full Labor Com- 
mittee after clearing a subcom- 
mittee. 

The Administration has attacked 
the bill as inflationary, offering in- 
stead a milder proposal. Proponents 
call the inflation argument uncon- 
vincing, saying the Kennedy-Morse 
measure would raise wages by less 
than half of one percent of the 
gross national product. They con- 
tend the increase in purchasing 
power will pep up the economy. 

Whether legislation is enacted 
next year is anyone’s guess, but 
certainly the minimum-wage ques- 
tion will get a thorough and noisy 
airing in Congress— prompted by 
those who maintain something 
should be done “for the working 
man.” Others, of course, argue with 
equal verve that you aren’t going to 
help the country by plowing under 
small businesses. 
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B.F. GOODRICH 
ANNOUNCES NE 





Every B.F.Goodrich Silvertown—the “new-car” 
tire — now rolls on a new kind of tread made 
of Quiet Rubber. Developed by B. F.Goodrich 
research, Quiet Rubber takes the squeals and 
screeches out of turns and sudden stops. Result: 
a quiet, smoother, more relaxed ride. 








“MECHANICAL EAR” AND RECORDER STRAIN TO PICK UP THE SOUND 


WlDDer 


FOR THE TIRES ON 


1960 CARS 





OF B. F. GOODRICH’s QUIET RUBBER HURRYING AROUND A CURVE. 


New Silvertowns — with Quiet Rubber — 
absorb road vibration and silence tire humming, 
just as a soft wire soaks up and diminishes 
vibration more rapidly than a hard, taut piano 
wire. Quiet Rubber reduces steering effort and 
cuts down both driver and passenger fatigue. 


B.EGoodrich  siivertown tires 


Superior design and new Quiet Rubber 
assure safe driving, quiet operation and 
long mileage for the life of b. F.Goodrich 
Silvertowns. Try a set of new Silvertowns soon 
and feel the difference! The B. F. Goodrich 
Company, Akron, Ohio. 


©The B. F. Goodrich Company 
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THIS MATTRESS WILL HELP YOU 
CLOSE STATION WAGON SALES 
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It's true. You can close more station wagon sales by selling 
a Travel-Ease mattress as an accessory. They are custom 
made to cover every inch of floor in any model wagon you 
sell. Your prospects will notice the superior, comfort-giving 
construction and functional qualities of a Travel-Ease mat- 
tress . . . a must for today's large families. In the hands 
of your salesmen it's a potent EXTRA sales weapon that'll 
induce buying . . . close more station wagon sales! 


SOLD ONLY THROUGH NEW CAR DEALERS. Write 
Trave/-Ease Corp. 215 ta 14 St,, Cleveland, Ohio 


S A few exclusive territories are available. 

















ADVERTISEMENT 





NIGHT SHOWCASE: Turn your used car lot into a brilliant, impressive 
outdoor display room with Childers Carports. Childers Carports frame 
your cars in an exciting night picture that attracts more customers and 
increases your sales. And because they concentrate lighting on your cars, 
Childers Carports can cut your electricity costs 50% and more! Turn to 
Page 53, learn bow Childers Carports can sell more cars for you. 














Sedans Now; Wagons Due in 2 Weeks... 





Chrysler’s Valiant 
Is Biggest Compact 


Highlights: 


Sedans now; wagons due soon 
- . » longest and heaviest of Big 
compacts ... 101 horse- 
power .. unitized body and 
frame .. . six-cylinder engine in- 
clined at 30 degrees .. . alterna- 
tor instead of generator... 
three-speed automatic transmis- 
sion . . . power steering, power 
brakes available . . . dual head- 
lights ... electric windshield 
wipers. 
a + + 
HRYSLER CORP, last week 
told the world about the Vali- 
ant, the new economy car it calls 
the 
sign.” Customers will get their first 
look at the newcomer Thursday 
(Oct. 29). 

New Yorkers will see the Valiant 
first. The car goes on display to- 
morrow (Oct. 27) in the lobby of 
the Commodore Hotel, the spot 
where the first Chrysler was pre- 
sented to the public Jan. 5, 1924. 
The 35-year-old model will be 
shown next to the new compact. 
Dealer introduction is Thursday 
(Oct. 29). 

Introduction day will find V-100 
and V-200 series four-door sedans 
in the showrooms, and Ply m- 
outh-DeSoto - Valiant division 
promises that they will be fol- 
lowed by station wagons soon. 

Wagon production is scheduled 
to begin in two weeks. There will 

be a pair of four-door wagons in 
each series—a six-passenger and a 
nine-passenger model, 

Valiant is longer, heavier and 
more powerful than the other Big 
Three compacts, although its 106.5- 
inch wheelbase is shorter than that 
of Falcon (109.5) and Corvair 
(108). 

* * + 

Owes length of the Valiant 

is 184 inches, three to four 
inches greater than that of Falcon 
and Corvair, and its 2,635-pound 
shipping weight makes its nearly 
300 pounds heavier than its Ford 
and Chevrolet rivals. 

Valiant horsepower is 101, com- 
pared with 90 for Falcon and 80 
for Corvair. 

Harry E. Chesebrough, P-D-V 
general manager, sums up the new 
model this way: “We have not 
economized on Valiant’s construc- 
tion or its looks, It is a rugged, dur- 
able, quiet and stylish automobile. 
We have not trimmed down essen- 
tial parts or short-cut any opera- 
tions merely to save weight, for the 
sake of weight alone. 

“It is a car with quality and dis- 
tinction, a car with tremendous 
roadability and comfort—one that 
is fun to drive.” 

* * * 

J bape Valiant.is a sporty looking 

ear, Its recessed aluminum 
grille is shaped like that of the 
Chrysler 300, and the dual head- 
lights are set in the fenders, The 
door panels are clean and have a 
minimum of metal] trim, 

There are no tail fins. The tail 
lights are oval and canted, and 
they accent the large, sloping 
deck lid. The deck lid features a 
simulated wheel-cover stamping, 
an appearance item that has been 

d by Imperial. 

Like other '60 Chrysler Corp. cars, 
Valiant has unitized body and 
frame construction. More than 
5,300 spot welds and seam welds 
join the hundreds of steel ‘stamp- 
ings in the body. 

Only two structural members are 
bolted in place, One is the K- 
shaped engine support cross mem- 
ber, and the other is a short 
member which supports the trans- 
mission. 

” * + 

ONSTRUCTURAL members like 

the grille and front fenders are 
attached with bolts to make it 
easier and cheaper to repair col- 
lision damage. 

Unit construction gives full-car 
roominess, according to P-D-V. 
The division says the car is re- 
markably easy to enter and leave 
because of a roof-rail design 
which permits extending the 
doors inte the roof line, When 
the doors are wide open, their 


“last word in automotive de-| ed 





thinner sections mean larger- 
openings. 

The two Valiant series differ only 
in exterior brightwork and interior 
appointments, 

The top-line V-200 features de- 
luxe interior trim, a classier in- 
strument panel, dual arm rests 
front and rear, dual visors, dual 
horns, cigaret lighter, rear-seat ash 
tray and foamvrubber front seat. 

* * 


J bee Valiant engine is an over- 
head-valve, in-line, water-cooled 
six which displaces 170 cubic inches 
and has a compression ratio of 8.5 
to 1, Fuel economy of 30 miles per 
gallon in highway driving is claim- 


Bore and stroke are 3.4 by 3.125 
inches; horsepower is 101 at 4,400 
r.p.m., and torque is 155 pounds- 
foot at 2,400 r.p.m. The engine is 
inclined at a 30-degree angle, 
just as is the six used by the 
60 Plymouth and Dart. 

Modern casting techniques have 
permitted engineers to reduce sec- 
tion thicknesses of the Valiant en- 
gine, and aluminum is used ex- 
tensively, 

Among the components made 
from cast aluminum are the intake 
manifold, pistons, water pump 
housing, oil pump housing and oil 
filter pad, water outlet elbow, dis- 
tributor housing and generator 
housing. 


+ * 

N ADDITION, the clutch hous- 

ing, transmission extension and 
the entire automatic transmission 
case (including torque converter 
housing) are aluminum die cast- 
ings. 

Manual transmission is standard 
on the Valiant, and the gearshift 
lever is mounted on the floor. 

The gearbox is small and light 
and is inclined 30 degrees to the 
left—just the opposite of the engine 
inclination—to allow space for the 
linkage within the low, narrow tun- 
nel. 

A three-speed automatic trans- 
mission is available at extra cost. 
It is 100 pounds lighter than the 
TorqueF lite unit used with 
Chrysler Corp. V-8 engines. 

It’s a pushbutton transmission, 
and P-D-V says it functions the 
same as TorqueFlite in every re- 
spect. It is smaller and lighter be- 
cause all internal components are 
tailored to the torque of the Vali- 
ant engine. 

Power steering and power brakes 

(Continued = Fase 53, Col, 1) 








Aluminum Grille— 


Valiant's recessed aluminum grille is 
shaped like. that of the Chrysler 300. The 
dual headlights are set in the wide fend- 
ers, and the parking lamps are located 
below the bumper bar, 





Behind the Wheel— 


Pushbuttons for the automatic transmis- 
sion and heater are located at either side 
of the Valiant instrument cluster. Other 
options include power steering, power 
brakes, radio, tinted glass and padded 
dash and visors. 
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Suspension Feature— 


The front pension height adj 
on the Valiant permits rotating the tor- 
sion bar relative to the lower control arm 
to obtain correct front-end height settings. 
Its location at the forward end of the 
bar affords protection for the adjusting 
screw from mud and water and facilitates 
adjustment during wheel-clignment checks. 








X-Raying the Valiant— 


The Valiant is powered by a six-cylinder engine that is set at a 30-degree angle. 
It's a 101-horsepower unit that displaces 
ratio of 8.5 to 1. 
on the floor. 


170 cubic inches and has a compression 


The gearshift lever for the manual transmission is mounted 





thes 


Sport Deck, No Fins for Valiant— 





Contrary to Chrysler Corp. styling of recent years, Valiant has no tail fins. The 
canted tail lights flank the large, sloping deck lid which features a simulated wheel- 
cover stamping. Backup lights are set below the tail lamps. 
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YOUG THINK THE MUSICIANS CAME WIT TNE CAF — tmristy crorts..te- rem wund by Deo Rai 


That's the effect of In-Person sound—the excitingly alive sound built into your Chevrolet radio by Delco Radio. Listen... at all car speeds and under all 
traffic conditions. You'll agree that In-Person sound has greater fidelity, sensitivity, and tonal range. Delco has the greatest undistorted output of any car 
radio and is the only car radio with Straight Line Tuning! It’s tailored to fit the acoustical needs of General Motors cars, and its performance is matched by 
its dependability and reliability wherever you drive. When you order your new Chevrolet be sure to specify —and get — 

the radio that belongs in your car. Look for the Chevrolet emblem on the dial. And remember —the radio that is factory LCO 


approved for all General Motors cars is the transistor-powered Delco. ADIO 


Division of General Motors + Kokomo, Indiana » World Leader in Auto Radio ELIABILITY 


as advertised in The Saturday Evening Post 

















ws. NYLON 


HE battle about tire safety — as well as 

tire riding comfort—stems from a com- 
petitive struggle between the older tire 

cord, nylon, and the new Tyrex viscose tire cord. 
The people engaged in this battle, on both 
sides, are sincere businessmen with no more 
complicated a desire than to sell good products 
at fair prices. But there has tended to develop 
a somewhat active exchange of challenges, 
claims and counter-claims, which has become 


quite confusing to tire buyers. 

The fact of the matter is that both nylon and 
Tyrex make good tire cord. 

But based on a great deal of research and 
study, it is our conviction that Tyrex is su- 
perior to nylon—and the purpose of this article 
is simply to shed some light on the facts. 





*TYREX is a collective trademark of TYREX INC. for viscose 
tire yarn and cord. The following producers are licensed to 
identify their viscose tire cord as meeting the standards of 
Tyrex Inc.: American Enka Corporation, American Viscose 
Corporation, Beaunit Mills, Inc., Courtaulds (Canada) Ltd. 
and Industrial Rayon Corporation. 


WHAT IS NYLON? 


Nylon is a man-made fiber derived from coal, 








air and water. It can be fashioned into many 
forms, but the form used in tire cord is a fila- 
ment. Nylon is a thermoplastic — that is, it 
changes characteristics under heat. Under nor- 
mal temperatures nylon is tough and flexible. 
Nylon was first used in clothing and later as a 
tire cord. 
WHAT IS TYREX? 

Tyrex viscose tire cord is a fiber produced from 
cellulose. Cellulose is the basic building material 
nature uses to give strength to trees and other 
plants. It has been described as the “skeleton” 
of all plant life. 

Tyrex is not a thermoplastic, was developed 
specifically for use as a tire cord and has been 
described as a major scientific break-through in 
this field. 


HIGHWAY HEAT AND YOUR TIRES 


Driving at any speed generates heat in your 
tires. The faster you drive, the more heat is 
built up. Since nylon is a thermoplastic, it 
weakens under high temperatures—in fact, get 
the temperature high enough and nylon melts. 

Tyrex viscose tire cord, on the other hand, is 


not a thermoplastic and cannot possibly soften 


or melt. Some tests tend to show that Tyrex 
actually gets stronger as highway heat builds 
up, but this, in our opinion, has not been defi- 
nitely established. 


CHUCK-HOLES, STONES AND THE LIKE 


It was originally believed that nylon tires could 
withstand damaging impacts better than tires 
made with Tyrex tire cord. But this belief was 
based on the results of an older industry test 
in which tire cord was put under great strain 
for periods of from 15 to 18 seconds. 
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These prints were made by inking the tires of an ordinary passenger car 
and then lowering the car's full weight onto sheets of paper. It was done to 
dramatize the fact that your safety, your comfort and your total car investment 


Then someone realized that this was not 
realistic since even the slowest driver among us 
takes only a fraction of a second to strike a 
chuck-hole or stone in the road. So a new test- 
ing machine was developed by the tire industry 
to put severe strain on tire cord for only a very 
brief .005 second. 

The results of the new test were dramatic. 
Tyrex was 35% stronger than in the old “slow” 
tests while nylon proved 16% weaker. The dif- 
ference was more than enough to show that 
Tyrex viscose tire cord is definitely the stronger 
of the two under actual impact conditions. 


“CHUNK-OUT” 


When tires are driven at very high speeds, a 
failure occurs that is called “chunk-out.” It is 
caused by the severe distortion of the tire, and 
chunks of rubber actually break away from the 
tire and are thrown free. 

In special tests run at 105 to 108 miles per 
hour, tires made with Tyrex viscose tire cord 
averaged twice as much mileage as did nylon 
tires of identical tread design and construction 
—and even with this greater mileage, Tyrex 
developed only % as much tread “chunk-out.” 
(Perhaps the most important lesson for speed- 
loving motorists to learn is that both tires de- 
veloped some chunk-out: passenger-car tires 
are just not built for such excessive speeds.) 


DO YOU RETREAD YOUR TIRES? 


One of the extensive tests used to compare 
nylon cord and Tyrex cord was the use of both 
types under carefully controlled conditions on a 
large fleet of New York taxicabs. This test was 
designed to determine retreadability of the two 
types, and more than 15,000,000 tire miles were 


RAYONIER ‘ 


accumulated under ‘actual driving conditions. 

Tyrex viscose cord tires gave between 10% 
and 11% more mileage on their original treads, 
and an average of 94% were suitable for re- 
capping compared with only 84% for nylon. 
Project these figures over the number of miles 
you drive, and you can see that considerable 
savings can result from driving on tires made 
with Tyrex. 


WHICH TIRE IS QUIETER? 


Even the most partisan supporters of nylon 
agree that Tyrex is quieter. Nylon tires tend to 
whine, and to some people this noise is objec- 
tionable. It is easy to spot the quieter-running 
Tyrex on the highway. 


“MORNING THUMP” 


Nylon tires, because of their very nature, tend to 
form flat spots where the car has been standing 
overnight. These spots stay in the tires for a 
varying length of time after you begin driving 
in the morning. And you will hear and feel a 
definite “thump.” To some people this is no 
problem; others dislike-the noise and vibration. 
Tires made with Tyrex stay round and stable, 
a fact you can easily demonstrate for yourself. 


WHAT DOES THE DIFFERENCE IN COST MEAN? 


Nylon is often referred to as the “premium- 
priced” cord because tires made with nylon 
cord cost more than the same tire made with 
Tyrex. This is not because nylon is somehow 
better — although some Americans tend to 
believe that if a thing costs more, it must be 
better. Nylon is more expensive than Tyrex 
simply because it costs more to make it. Cash- 
mere costs more to make than nylon, but it 


ride the road on little more area than is covered by your own two feet. Obvi- 
ously then, you have real reason to be concerned about the strength of your 
tires. This article discusses tire strength. 


would produce a ridiculously poor tire cord. 


WHAT’S THE CONCLUSION? 


Which should you buy? We buy tires made 
with Tyrex, naturally. Which you buy is, of 
course, up to you. But may we point out that 
every make of the new 1960 automobiles is 
equipped at the factory with tires made with 
Tyrex viscose tire cord. We would like to sug- 
gest that you do as the professional auto makers 
did (after their own tests) — specify TYREX. 





Who is Rayonier? 


Rayonier is a leading world supplier of 
chemical cellulose, the basic material from 
which many familiar American and foreign 
products are made: photographic films, cello- 
phane, cigarette filters, rayon, sponges, ex- 
plosives, plastics, sausage casings and thou- 
sands of others, including the new Tyrex 
viscose tire cord. 


In addition to extensive tree farms and 
plants in the U.S. and Canada, Rayonier 
operates three modern research centers where 
cellulose is the object of intense and con- 
tinuous study. We began several years ago— 
working with our customers— to help de- 
velop the tough new tire cord known as 
Tyrex, and today we produce large quan- 
tities of a very special, high-quality cellulose 
tor this purpose. 


It is Rayonier’s conviction that the infor- 
mation in this article presents the facts as 
research by ourselves and others—including 
independent testing companies—have shown 
them to be. 











NATURAL RESOURCES CHEMISTRY 


Executive and General Sales Offices 
161 East 42nd Street, New York 17, N. Y. 
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NOW/ ntT ach SHORT OR LONG 
LENGTHS OF CRUSHPROOF TUBING 
IN A FEW SECONDS WITH THE NEW 


as 





For 2”, 2%." and 3” Tubing 

. Screw four turns over 
outside of tubing . . . can’t 
pull apart . . . airtight fit 


* 


One of Our 2,200 Automo- 
tive Jobbers Is Near You... 
Call Him or Write Us 


EVERYTHING NEEDED to Remove Deadly Carbon 
Monoxide Fumes from Your Garage, Including... 
* 

Spirmlocked or Regular Tubing . . . Twin Tailpipe 
Fittings for All Cars ... Adapters... “Y"’ Con- 
nectors .. . Door Fittings . . . Service Station Sets 

... ALL MADE OF NEOPRENE. 


CRUSHPROOF TUBING COMPANY 


McCOMB, OHIO 


CYprus 3-211] 3-2121 


t Maker of Nex 


and Fittings for Garage Exhaust Systems 
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How They're Pushing Sales... 





Dealer Ad Ideas 


‘Free Gas Sells Cars’ 
NGLISH FORD are in third 
place in total sales in Dade 
County (Miami), Fla., and Grentner 
Bros. claims the reason is its policy 
of giving each buyer free gasoline 


| | for one year. 


Under the plan, which has been 
in effect nine months, the buyer 
receives a gas card which is hon- 
ored at more than 300 filling sta- 
tions in the county. 

A two-year, 30,000-mile guarantee 
bond also is presented to each 
buyer, according to an official of 
the firm. 

” + + 


From Lot to Lube Rack 
PROMOTION combining the 
used-car lot and service de- 

partment was staged by Clifton 

Chevrolet, Silver City, N. M. 

Clifton had advertised six cars 
and trucks for several weeks with- 
out selling them, 

In the promotion, Clifton offered 
free lubrication jobs to the first 
10 persons who appeared on the 
Clifton used-car lot and correctly 
identified the six vehicles. 

* * * 

Grand Opening Party 
AROLD’S MOTOR CO. (Pon- 
tiac-Buick-Vauxhall), Norway, 

Me., held a three-day grand open- 

ing of its new showrooms and 

invited the public to see the 1960 

models. 

There were free cigars for men, 
perfume for the women and gifts 
for the children who visited the 
showrooms with their parents, In 
addition, the firm offered 100 gal- 





lons of gasoline free with every 
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© Protects against scratching 
e Provides vibration-proof assemblies 
© Pleasing appearance 


Where exposed studs can not be tolerated (for example, 
in trunk areas) the new Acorn Type Self-threading Nuts 
not only eliminate the cost of threading, but the smooth 
contour automatically covers up studs which may other- 
wise damage articles or scratch hands. Sizes for 44" and 
34" dia. studs and rod. Get details and free samples. 


Big Savings in Parts and Assembly Costs 


Low-cost PALNUT  Self-threading Nuts eliminate 
threading of parts because they form their own clean, 
deep threads while tightening on unthreaded studs, rods, 
wire and plastics. They assemble fast with standard 
power tools, even on off-angle studs and in confined 
spaces. Spring-tempered steel prevailing torque holds 
tight, whether seated or unseated. May be used and 
re-used on the same stud, Widely used on ever-increasing 
automotive applications. 


© Write for Free Samples and Bulletin 585 


THE PALNUT COMPANY, 47 Glen Road, Mountainside, W. J. 
Detroit Office and warehouse: 
730 West Eight Mile Road, Detroit 20, Mich. 
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Type ST, small base 


Washer with Sealer 
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new or used car purchased in a 
10-day period. 
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Cash Gets Truck 
As Demonstrator 
-Then Cashes In 


wo Calif., described by 
city fathers as the Gem City 
of the Foothills, proved to be more 
literal than figurative to Steve 
Cash, salesman for Wegge Motors 
(Dodge). 

Dean Jones, general manager, in- 
troduced the recent Triple D Rodeo 
to his sales staff via a dart game. 
Each of six salesmen threw darts 
to determine which demonstrator 
they would be assigned. Unknown 
to the dart players was the fact 
that two of the demonstrators were 
Sweptline D-100 trucks. 

Cash drew one of the Sweptline 
Stallions and proceeded to put into 
effect the Triple D slogan of 
“Dodge Discovery Drive.” 

The first demonstration drive 
was with a plumber whose firm 
was within walking distance of the 
dealership. This was followed by 
demonstration drives with a rug 
cleaner, electric shop, small ma- 
chine shop, contractor and horse 
breeder. 

The box score: Nine new and 
five used trucks sold within six 
weeks. 

During this period, Cash found 
that in spite of his emphasis on 
truck sales, new and used pas- 
senger car sales did not suffer. 
During the same period he sold 
Seven new cars and 17 used cars. 

Each truck sale seemed to offer 
an additional benefit. In one in- 
stance, he said, the sale of a D-100 
opened the door for the sale of 
three of the new diesel line as soon 





as equipment is available. One 
demonstration drive that failed as 
a direct sale resulted in the pros- 
pect referring four other prospects, 
each of whom purchased a truck, 
he said. 

- + * 


New Model Theme 
Wen WIiLLEY PON- 

TIAC, Birmingham, Ala., took 
@ page ad in the newspaper to 
picture the first several purchasers 
of 1960 models, Also shown was a 
crowd in the showroom looking 
over the new models. 

The display was headed with: 
“Thank You, Mr, and Mrs, Birm- 
ingham. What a Wonderful Re- 
ception to the 1960 Pontiac, Pic- 
tured are just a few of the proud 
new owners. Now we are ready to 
do business with you.” 

+ *~ + 


Round-Up Time at Jordan’s 
THREE-DAY Round-Up Time 
was conducted by Jordan Mo- 

tors (Dodge-Plymouth-R am bler- 

Triumph), Mishawaka, Ind. 

The promotion featured the 
Dodge-City Boys, Used-car Boys 
and Rambler Boys, and there were 
free pony rides for the children 
and free potato chips and pop for 
everybody. It was a new and used- 
car promotion. 

a 7 

Whoops for Pontiac 
INTRODUCE the ’60 Pon- 
tiac, Fort Worth dealer Bill 

McDavid had a group of “In- 

dians” do war dances from 6 to 

9 p.m, for two days. 

In addition, free door prizes 
were offered every two hours 
starting at 10 a.m. Other than 
registering, there was no obliga- 
tion to compete for the prizes. 

a + + 


School Wardrobes Offered 
ILL McDAVID (Pontiac), Fort 
Worth, created added traffic by 

offering two free school wardrobes, 

one valued at $100, and the other at 


$50. 

Registering had to be done by 
parents and the drawing was on 
the Saturday before school opened. 








Highways & Safety 








Illinois State Police are testing 
a newly developed wheel-and-tire 
combination designed to “cut down 
the slaughter on our highways.” 

C. M. Harkins, owner of Wilson 
Tire Co., developed the extra-low- 
pressure tire on special wheels to 
apply more surface to the roadway 
in the line of motion, rather than 
sideways. 

Eight-pound pressure is carried 
in the test tires, mounted on one 
car from Peoria district police 
headquarters. The test will con- 
tinue for the life of the tires. 

“I think there is a definite neces- 
sity for a revolutionary type of 
wheel and tire,” declared Harkins. 
“More and more weight has been 
added to our cars and the horse- 
power has been doubled.” 

“Yet they are still travelling on 
tires which apply about the same 
amount of surface to the surface 
of the road as they did years ago,” 
he added. 

His idea, for which he has ap- 
plied for a patent, compares with 
a crawler track on a tractor in 
effect, he explains. 

The tire is not only extra wide, 
it is also extra deep. The valve 
stem comes out of the side, rather 
than through the rim. It demon- 
strated excellent ability to return 
to the pavement after slipping over 
the edge onto a soft shoulder, he 


said. 
oe a + 


Economy Tire Called Unsafe 
For High Turnpike Speeds 


Low-priced, economy tires are 
not safe for high-speed driving 
on turnpikes, according to Guy 
Gundaker jr., sales vice-president 
of B. F. Goodrich Co.’s tire divi- 
sion. 

He told the National Tire Deal- 
ers & Retreaders Assn. conven- 
tion that high-speed tires can’t 
be built to sell for the lowest 
prices. He blamed “terrific com- 
petition” in the tire industry for 








“over emphasis on low prices and 
economy” in tire buying. 
* a - 


Rep. Fallon Receives 
Highway Citation 

Rep. George H. Fallon, Baltimore 
Democrat and chairman of the 
House subcommittee on roads, was 
presented the outstanding individ- 
ual award in the highway field, the 
George S. Bartlett Award. 

It was the 29th presentation of 
the Bartlett Award, presented an- 
nually since 1931 to “some individ- 
ual who has made an outstanding 
contribution to highway progress.” 
Fallon is the first member of Con- 
gress ever to receive the award. 














A Dealer Gimmick— 

The wild west, complete with cowboy 
in western regalia, came to Nickey Chev- 
rolet, Chicago, on Chevrolet and Corvair 
introduction day. When the “cowboy” 
went into his gun-drawing routine, it was 
revealed that his name was “Impala Din." 
His black shirt was labeled with the slo- 
gan, “Have Chevs, Will Deal. impala Din." 
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The Finest Products 





Made with Aluminum 


How 
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Aluminum Bumpers 
give you 
production savings, 
design versatility, 
weight reduction 
and lasting beauty 


Formed Extrusions Recent Reynolds develop- 
ments in manufacturing and metallurgical prac- 
tices with formed aluminum extrusions, point out 
both the practicality and economy of aluminum 
for bumper application. Reynolds work with 
forming techniques has demonstrated that com- 
plex shapes can be formed without sacrifice of 
mechanical properties and without impairing 
brightness of the anodized surface. 


Fabricating Savings Depending on size and 
design, formed extruded aluminum bumpers can 
be fabricated with a per bumper saving of $1.25 
to $3.00. An average saving of $2.00 per bumper 
or $4.00 per car is very realistic. 


Styling and Design Versatility Deep recesses 
or grooves can be easily designed into aluminum 
bumper extrusions to achieve styling effects that 
cannot be accomplished with other metals. Also, 
aluminum extrusions can be anodized to full 
thickness even though grooves and recesses are 
specified. This cannot be done with plating proc- 
esses on other metals. For this reason, it is 
safer to design with aluminum from a warranty 
cost standpoint than to take a chance with other 
metals. Contrasting colors can also be added 
through the use of organic finishes—paint films 
adhere to anodized aluminum remarkably better 
than to other bright trim materials. 


Strength Average material in the conventional 
bumper has a yield strength of somewhere be- 
tween 25,000 and 30,000 pounds per square inch. 
Aluminum alloys used by Reynolds in sample 
bumper fabrication have a yield strength of 
31,000 pounds per square inch. Reinforcing mem- 
bers integral with the extrusion can be easily- de- 
signed into the bumper for even greater strength. 


Lighter Weight Current bumpers average out 
at 36 to 40 pounds. Comparable designs in alumi- 
num weigh 15 to 22 pounds. Average weight 
savings per car with aluminum bumpers are es- 
timated at around 40 pounds. Aluminum bump- 
ers can cut “overhang” weight, give brakes less 
load to stop—aid in the overall automobile de- 
sign programs to reduce deadweight and improve 
car performance. 
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Engineering - Production - Materials 


A Monthly Section Describing and Interpreting Technical Developments 





by Joseph M. Callahan 








Ex-Dealer Thrives 

In Fiber Glass 
Y COLLABORATING 
with General Motors, an 


ex-Ford dealer in Ashtabula, 
O., is playing the major role in 
putting the fiber glass industry on 
its feet. 

Robert S. Morrison, a Ford deal- 
er until 1946 who now heads six 
molded fiber glass firms in Ohio 
and Pennsylvania, gave his indus- 
try a much-needed air of practical- 
ity when he began successfully to 
produce almost all of the fiber 
glass pieces that go into the Cor- 
vette. 

Until Chevrolet actually began 
producing its Corvette with a 
fiber glass body in 1953, this ma- 
terial was widely regarded as an 
“ersatz” material that had crept 
into our economy because of war- 
time shortages of other materials. 

Behind this assumption is the 
fact that reinforced plastic fiber 
glass did get its first real start in 
1942 when it was substituted for 
rubber in the inner linings of Air 
Force gas tanks to protect them 
from bullets and shell fragments. 

Since that time the fiber glass 
industry has become a 200 million 
dollar phenomenon. And while only 
about $10 million of this business 
is Morrison’s, he has been (1) the 

(Continued on Page 38, Col. 3) 





Trend to Hydraulics System... 





Central-Pump Car Due 


By Joseph M. Callahan 
Engineering Editor 
A CENTRAL hydraulic sys- 
tem, whereby a single 
hydraulic pump provides the 
power for from two to 10 acces- 
sories, probably will be introduced 
on a U. S. car in the next two to 
four years. 
This system, which has been a 
fond dream of accessory engi- 
neers for many years, is march- 
ing relentlessly toward reality 
through the cooperative effort of 
the Big Three auto makers, the 
major oil companies, several au- 
tomotive suppliers and the Soci- 
ety of Automotive Engineers. 
However, the precise future of 
automotive central hydraulic sys- 
tems is somewhat clouded, depend- 
* 


Central Hydraulic System— 





ing on car sales trends in the next 
12 to 18 months, Central. hydraulic 
development already has been de- 
layed by the demand for more 
economical and: functional cars, 


A 


CENTRAL hydraulic system 

basically consists of a pump, an 
accumulator, oil reservoir, associ- 
ated valves, a network of hydraulic 
lines and hydraulic motors. It re- 
sembles the present electrical sys- 
tem in that the pump acts as a 
generator and the accumulator acts 
as a battery for the storage of 
power. 

Accessories that could be actu- 
ated by a central hydraulic system 
include brakes, steering, windshield 
wipers, window lifts, adjustable 
seats, convertible top, clutches, 
starter, air conditioning, suspension 

> * * 


A diagram shows how one proposed central hydraulic system would operate. Power 
from one central hydraulic pump and accumulator would be used to energize the 


steering, brakes, window lifts, seats and convertible tops. 


could be added. 


Other accessories also 





Corvair Tailor-Made for U. S. 


Tes power train of the Chevrolet 
Corvair, the most unorthodox 
U. S. production car ever built, is 
much more than a copy of the 
European power trains. 

In an interview at the Chevrolet 
Engineering Center here, Kai H. 
Hansen, chief design engineer on 
the Corvair and the man who head- 
ed the project from its inception, 
said the Unipack (as Chevrolet calls 
this power train), was specifically 
engineered for the demanding U. S. 
public. 

Hansen said the basic Corvair 
concept — rear engine, transaxle 


Mr. Corvair— 

Koi H. Hi desig gi for the 
Corvair, i @ production version of 
the new compact's air-cooled aluminum 
engine. 











and swing axles—is not revolu- 
tionary, but the manner in which 
these components operate and 
are. arranged differs from every 
other car in the world, 

Chevrolet engineers and General 
Manager E. N. Cole felt that their 
small car would not be acceptable 
to the mass of Americans unless 
& number of what they considered 
to be shortcomings in the Euro- 
pean cars could be eliminated. This, 
they feel, has been accomplished. 

oe os + 

MONG the improvements which 

the Chevrolet engineers desired 
were an automatic transmission, an 
engine configuration compatible 
with a low roof and a low rear en- 
gine compartment and more quiet- 
ness than an air-cooled engine ever 
before had, 

An understanding of how the 
Corvair engineers attempted to 
achieve these objectives makes 
clear why this engine is as it is. 

“First of all,” Hansen said, 

“we were determined to have the 

first rear-engine car with an 

automatic transmission. As a 

matter of fact, in the early 

we designed with the idea that 
the only transmission would be 
an automatic transmission. Later, 
with the upsurge of three-speed 
transmission sales, a three-speed 
transmission was ordered for the 
Corvair. 

“The big thing we had to do was 
to place the automatic transmis- 


sion so it wouldn’t interfere with 
the rear seat. We wanted no ‘dog 
house’ back there. We wanted to 
be conventional looking, so that the 
styling would still be attractive by 
U. S. standards.” 

To keep the automatic transmis- 
sion sufficiently compact and to 
provide adequate ground clearance, 
a@ number of measures were taken, 
but the most unique feature is the 
transmission’s “shaft within a 
shaft.” 

* . m 


y= the Corvair is in cruising 
gear, the power is transmitted 
from the engine to the transmis- 
sion through an input shaft which 
passes through the center of the 
transmission mainsheft. The main- 
shaft then transmits the power 
back through the differential side 
gears to the rear axle shafts, Since 
no gears are in engagement in this 
direct drive, there is greater effici- 
ency and quieter drive. 

The automatic transmission 
weighs only 20 pounds more than 
the stick transmission, which also 
is relatively light. 

Hansen said the “big secret of 
this whole car” and the feature 
that distinguishes it from the 
European cars is that its blower 

(Continued on Page 28, Col. 4) 
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system, levelizing gear, built-in 
jacks, electrical generator, gas-tank 
fuel pump and fuel injection equip- 
ment. 

By connecting all or any of 
these functions to one main 
power source, it should be possi- 
ble to reduce complexity and 
basic costs, make installation 
easier and provide more trouble- 
free operation. 

However, the big advantage is 
that a properly developed central 
hydraulic system will offer the mo- 
torist many advantages that will 
lessen his fatigue and imprave 
safety and reliability. 


[PeCusaine the advantages of 
central hydraulic systems, a 
Big Three engineer said, “It will 
allow operation of many accesso- 
ries before the engine is started. 

“It just happens that there are 
many items on a car that work 
well with hydraulic power, This is 
good for providing a lot of power 
for a short period and for good 
dampening. On the other: hand, 
many items, such as lights and 
radio, always. will require electrical 
power. 

“A small electrical generator 
and battery will be needed for a 


or hydraulic 
Power would be best for the 
starter.” 

A central hydraulic system also 
offers many other minor advan- 
tages such as instantly-acting, non- 
skid brakes and an auxiliary pump 
which could be used to pump up 
the accumulator manually or elec- 
trically. 

+ at * 


ALTHOUGH most of the initial 
development work on central 
hydraulic systems has been done 
behind closed doors, this work has 
come slightly into public view and 
will become more visible in the 
near future because laws in at 
least 14 states must be changed 
before the auto companies plunge 
into the expensive and advanced 
development program. needed to 
bring these systems into the na- 
tion’s auto dealerships. 

These 14 states specify which 
SAE recommended oils can be used 
for car brakes. Since it is expected 
that the same oil will be used to 
activate brakes and all other acces- 
sories connected with the antici- 
pated systems, the changes are 
vitally important. 

Specifically, the auto makers 
(Continued on Page 29, Col. 1) 





Showcase 


@ High-speed soldering for 
printed circuits is being 














Good for a Lifetime? — 





Aluminum Muffler 
Defies Skeptics 


Heat Problem Solved, 
Inventor Is Confident 


DIE-CAST aluminum auto 

muffler that may be the first 
practical “lifetime” muffler soon 
will be placed on the market by 
Centr-O-Cast & Engineering Co., 
Detroit. 


If this muffler lives up to ex- 
pectations, it will be an interesting 
case of how an inventive American, 
a large corporation and a relatively 
small fabricating firm can collabo-. 
rate advantageously, with the U. 8S. 
consumer profiting also. 

Behind this muffler also is a 
story of how an individual. seized 
and exploited an idea about alu- 

(Continued on Page 28, Col. 3) 
* * * 


L. W. Wickson, right, president of Centr-O-Cast & Engineering Co., and two officials 
of Reynolds Aluminum Co., check a cast aluminum muffler which they feel will last 
the life of a car. From left: Don Shircliff, automotive manager, and Dennis Nonkivell, 
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(Although this is addressed to Chevrolet owners, we'd be glad to have you read it, no matter what make you 


now own or plan to buy. It might well be as interesting and significant to you as to the Chevrolet owner.) 


TO THE MORE THAN 16 MILLION PEOPLE 
WHO OWN CHEVROLETS 





The first and the latest—the 1912 and the 1960 Chevrolet. The progress represented here is the result of con- 
tinuing efforts to make your new Chevrolet always more beautiful, more useful and more valuable in every respect. 


You belong to the largest family of owners 
in the automotive world. 

We hope you’re proud of that. It must 
give you great satisfaction to know that 
your judgment in choosing Chevrolet has 
been confirmed by so many other people. 

We know that we’re proud of you. We 
don’t believe you would be the largest owner 
family if Chevrolet and Chevrolet dealers 
hadn’t offered you more value and more 
satisfaction over the years than anyone else 
in the business. 

We know, too, that we can hold your 
preference and your loyalty only by con- 
tinuing to offer more of the things you want, 
by meeting our responsibilities to you fully 
and completely from the day you buy your 
Chevrolet to the day you trade it in. And 
so we'd like to talk with you about our 
responsibilities as we see them, and what 
we are doing to meet them. 


To Build the Kind of Products You Want 
and Need 


Our first responsibility, we think, is clear: 


To design and build products that satisfy 
your needs and your wants to the highest 
possible degree. To that end, we have done 
these things for 1960: 

Made the 1960 Chevrolet more economical, 
roomier, more quiet and comfortable, easier 
to handle and maneuver. Introduced the com- 
pact and revolutionary Corvair. Produced a 
new line of Chevrolet trucks with unprecedented 
advances in efficiency, cargo handling, driver 
comfort and ability to get a job done. Each of 
these products is the best of its kind we 
have ever made. Each, we believe, reflects 
your wishes, your desires and your needs 
to an exceptional degree. 


Te Build Them the Way You Want Them Built 


But it isn’t enough to design and build the 
kinds of products you want. 

They must be built right. Solidly. Care- 
fully. 
Let us assure you of this: Chevrolet's fine 
reputation as a solid, well-built, dependable 
product is being safeguarded by more of our 
engineering and manufacturing people, and 


by more checks and inspections and tests, 
than ever before. We are determined that 
your new Chevrolet shall reach you with 
everything looking and fitting and working 
the way it should look and fit and work. 
And we're determined that, if you give it 
any reasonable kind of care at all, your 
Chevrolet shall stay that way for a long, 


long time. 


To Previde Better Care Through Your 
Chevrolet Dealer 


Along with your Chevrolet dealer, we want 
you to have available the finest and most 
complete service facilities. That is why we: 
Conduct training schools for Chevrolet dealer 
mechanics. Study and recommend improved 
service equipment and techniques. Maintain 
the industry’s most complete parts warehouse 
system to provide your Chevrolet dealer with 
the parts you need in the quickest possible time. 
And that is why we have, together with 
your Chevrolet dealer, initiated a compre- 
hensive new program designed to make 


available even finer service at any time you 
want it. 


A New Department —Your Department 


Finally, neither Chevrolet nor your Chev- 
rolet dealer has any intention of forgetting 
you after you buy. Our interest in you and 
your satisfaction continues as long as you 
own one of our products. To help keep 
you happy with your Chevrolet, we have 
established a department new to us, and so 
far as we know, new to the automobile 
industry. This is the Chevrolet Department 
of Owner Relations, whose only job is the 
coordination of Chevrolet and Chevrolet dealer 
activities so that you enjoy utmost satis- 
faction during your entire period of owner- 
ship. Through this department, and through 
all the other extraordinary steps we are 
taking, Chevrolet and your Chevrolet 
dealer hope to keep you a happy member 
of the Chevrolet owner family . . . and to 
welcome a growing number of new members 


to the group. 


A Special Message from Chevrolet and Your Local Authorized Chevrolet Dealer 



































Another big first for America’s first-ranking dealers— 


Chevrolet's New Owner Relations Program 


The biggest forward step ever made in serving automobile customers after 
the sale Is signaled in the national advertisement which appears on the left. 
This history-making move is the establishment of a new owner relations 
program by Chevrolet and Chevrolet dealers. 


Nothing of its size and scope has ever been undertaken in the industry. 

A new Department of Owner Relations has been formed with the sole purpose 
of encouraging Chevrolet and Chevrolet dealer efforts toward insuring the 
utmost satisfaction of Chevrolet owners during their entire period of ownership. 


The Department of Owner Relations is based on the premise that respon- 
sibility for owner satisfaction continues beyond the sale of the automobile. As 
a first step, a 14-member Forward Development Board of field representatives, 
including Chevrolet dealers, met in Detroit early this month to study every 
aspect of Chevrolet Service. 


Similar boards will be set up in the future, again in cooperation with Chevrolet 
dealers, to investigate other areas in owner relations —to leave no stone 
unturned In finding new ways to make Chevrolet owners the best cared for 


owner-family of all. 


Chevrolet dealers have greeted the new Owner Relations Department pian 
with unreserved enthusiasm and spirit. They're America’s leading dealers— 
in the products they sell and in the way they serve. ... Chevrolet Division 
of General Motors, Detroit 2, Michigan. 
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American Metal Unveils 
Open-End Storage Racks 


American Metal Products Co., 5959 
Linsdale, Detroit 4, Mich., has announced 
a line of open-end, adjustable racks, 
known as “Drive-In” racks and “Drive- 
Thru" racks. 

The racks are from two to ten or more 
pallets deep, and are designed to handi 
loads of practically any size, providing 
mass storage with a minimum of aisle 
space, thus filling the cube in the ware- 
house. Both ends of the “Drive-Thru” 
racks are open for truck travel all the 
way through, and loads can be handied 
on a first-in, first-out basis, it is said. 
The “Drive-in” racks can be used against 
walls for space saving, or for truck en- 
trance from either end. 








Mixing Head Developed 
For Polyurethane Foams 


A mixing head for valving, mixing and 
dispensing polyurethane foams has been 
announced by Martin Sweets Co., Inc., 114 
S. First St., Louisville 2, Ky. Rod-type 
valve controls two or three material 
streams with sharp cut-off for “on-off” 
operation. Designed for continuous recir- 
culation of chemical components through- 
out the entire batch when mixing is not 
taking place. 

Mixing chamber is self-cleaning for 
production line molding applications, 
eliminating the need for flushing with 
solvent between shots, it is said. The 
standard mixing head produces foams of 
rigid, semi-rigid and flexible types using 
formulations of polyesters, polyethers or 
castor oils with throughputs up to 50 





ss per 





Low-Profile Tire Principle 


Extended by U. S. Rubber 


United States Rubber Co., New York 20, 
N. Y., has extended its low-profile princi- 
ple of tire construction, which was intro- 
duced in its 1959 premium tire, to its line 
of 1960 replacement tires. 

The company has developed three tires 
—all in low profile construction. It has 
also developed a special 13-inch low pro- 
file tire which will be original equipment 
on one of the compacts. = 


Small Transistor Radios 
Used in Driver Training 


Small all-transistor radios over which an 
instructor in a control tower can talk with 
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in the Flint high-school 
range. 

Adapted from Hy-Com, the highway 
communicating device was developed by 
General Motors’ Delco Radio division, 
Kokomo, Ind., and the research staff of 
GM. The system provides a small all- 


driver-training 


transistor radio receiver for each training 
cor and one transmitter in the 
tower. 


control 





LeTourneau Develops 
Six-Ton Pedestal Crane 


A pedestal-mounted electric crane that 
can pinpoint load positioning to within 
008 of an inch or less has been an- 
nounced by R. G. LeTourneau, Inc., 2399 
S. MacArthur, Longview, Tex. 

The unit has a minimum capacity of 
six tons and is said to be especially well 
adapted for installation where space is at 
a premium. Although the pedestal itself 
requires as little as 5 square feet for in- 
stallation, the crane will effectively serve 
more than 2,150 square feet of floor 
area, 











Slide Rule Designed 


To Add, Subtract Fractions 


A pocket size (6% by 3%) slide rule 
that is said to add and substract fractions 
and decimal equivalents in calibrations to 
64ths has been announced by Seymour 
Co., 701 W. Sheridan Rd., Chicago 13, 
i. 

Called the Fraction-Master, this vertical 
slide type calculator not only adds and 
subtracts fractions and decimal equival- 
ents but also shows all the combinations 
that make up any given answer at any 
setting, it is said. ers 


Metal-Tag Press Offered 


A metal-tag producing press with a 
combination embossing, punching, blank- 
ing and flattening assembly is being 
offered by Acromark Co., 506 Morrell 
St., Elizabeth 4,.N. J. ‘ 


Silver Brazing Paste 


ST series silver brazing paste alloy (con- 
taining standard silver brazing alloys with 
special silver brazing fluxes in stable 
paste form) has been developed for use 
on automatic silver brazing production 
lines by Fusion Engineering, 17921 Rose- 
land, Cleveland, O. This new paste mate- 
rial eliminates separate application of 
braze alloy and flux, the company said. 

en ae: 


Automation Story 


Filmsort Co., Pearl River, N. Y., a divi- 
sion of Miehle-Goss-Dexter, Inc., has re- 
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RAVENSWOOD, W. Va.—Kaiser 
Aluminum & Chemical Corp.’s new 
2-Hi bright strip mill has gone into 
operation here, marking the firm’s 
full-fledged entry into the stand- 
ard bright-sheet coil market. 

The new mill will produce highly 
polished aluminum coil in widths 
up to 36 inches and in gauges one- 
sixteenth of an inch or less, Alu- 
minum of this type is used in the 


decorative trim field, 
a * * 


Women Engineers Pick 


Headquarters Location 


NEW YORK.—tThe Society of 
Women Engineers will have its 
headquarters on the third floor of 
the United Engineering Building 
soon to rise on the United Nations 
Plaza in east midtown Manhattan. 

Designed to house the major en- 
gineering societies and to expedite 
interchange of technical informa- 
tion, the new building will overlook 
the East River. 


Soldering Manual Issued 


NEW YORK.—Copies of what is 
said to be the first manual on sol- 
dering ever published are available 
at $5 each from the American 
Welding Society, Department T, 33 
7 ee St., New York 18, 


* * * 
Hydrogen Processing Units 


Wtih Low Volume Offered 


DRESHER, Pa.—To meet indus- 
try’s increasing need for small vol- 
ume, pure hydrogen at bulk cost, 
Selas Corp. of America, announces 
the availability of complete pro- 
cessing plants for producing up to 
10,000 cubic feet per hour of high 
purity hydrogen. 





individual car drivers has been introduced 


Hydrogenation of animal and 





vegetable oils: production of metal 
hydrides, aniline and nylon; an- 
nealing ferrous and nonferrous 
metals; powder metallurgy and 
manufacture of transistors are im- 
portant applications for high purity 
hydrogen in this low-volume range. 
* + * 


AC Makes 30,000 Plugs 
A Year for Experiments 


FLINT.—More than 30,000 ex- 
perimental spark plugs with 
nearly 1,000 different variations 
are hand-made in AC Spark 
Plug’s automotive model shop 
every year, Wilfred A. Bychin- 
sky, AC chief engineer of auto- 
motive products, reveals. 

Slight but significant changes 
in the insulators, shells, center 
electrodes and side electrodes 
permit testing of various com- 
binations to determine the design 
that provides maximum effici- 
ency in different engines under 
all operating conditions, Bychin- 
sky states. 


* * * 


Gray Iron Guide 


CLEVELAND. — The Gray Iron 
Founders’ Society hag published a 
75-page Directory and Buyers 
Guide covering manufacturers of 
gray iron castings. Copies are avail- 
able from the society, National 
City-E, Sixth Building, Cleveland 
14, O. 


* * al 


Dumore, Tool Maker, 
Acquires Master Mfg. 


RACINE, Wis.—Dumore Co. has 
acquired Master Mfg. Co., Inc., 
Hutchinson, Kan. 

Dumore manufactures portable 
precision tools for milling, drilling 





printed a 16-page illustrated paper titled 
“Making the Decision to Automate Engi- 
neering Drawings.” The paper was pre- 


sented to the Technical Drawing Associ- 
ates by T. H. New, manager of office 
systems and services, East Pittsburgh divi- 
sion, Westinghouse Electric Corp. 

wae ee 
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Industrial Thermocouple 


Introduced by Smith 


E. C. Smith Mfg. Co., Forrest & Hector 
Sts., Conshohocken, Pa., has announced a 
heavy-duty, fast-responding thermocouple 
which is said to represent a significant 
advance in industrial thermocouple design. 

Called PermaKouple, the thermocouple 
consists of a heavy protecting tube con- 
taining two No. 8 B&S gage wires com- 
pletely embedded in solid ceramic. The 
tightly packed ceramic insulation (alumi- 
num oxide) is said to prevent corrosion 
or scaling of the wires and eliminates the 
danger of flash fires in the event of a 
burn-through. Should the tube burn 
through, the ceramic pack will preserve a 
vacuum or keep poisonous fumes from 
escaping through the thermocouple tube, 
it is claimed. 





and grinding ferrous and non-fer- 
rous metals as well as plastic and 
glass. Master has specialized in the 
“building block” component type of 
machine tool, 

a 


More Efficient Fuel Claimed 
With New Refining Process 


SAN ANTONIO.—A new oil re- 
fining process which it said prom- 
ises more efficient fuel for motor- 
ists was disclosed by Universal Oil 
Products Co, at a meeting of the 
Western Petroleum Refiners Assn. 
here. 

The process, called “Molex,” re- 
moves low-octane ingredients from 
gasoline mixtures in a new way, 
the firm says. The low-cost process 
will raise the octane rating of super 
gasoline to as much as 105, Univer- 


sal Oil added. 
a * * 


Greaseless Bearings 


Run 200,000 Miles 


MIDDLETOWN, Conn.—Bearings 
that have been tested for 200,000 
miles without lubrication have 
been produced by Russell Mfg. Co. 
here. 

The Ruslon bearings, Russell 
said, showed no signs of appreciable 
wear or oxidation. Made of plastic 
and cotton strands impregnated 
with Bakelite phenolic plastic, they 
could be used in knuckle and ball 
joints on auto front ends and in 
steering mechanisms, Russell said. 

+ + * 


GE Rents Instruments 
Through Repair Centers 


SCHENECTADY, N. Y.—An in- 
strument rental service has been 
instituted by General Electric Co. 
through its network of regional in- 
strument repair centers. 

Available are indicating instru- 
ments for use in testing products 
or in development engineering 
tests; recording instruments for 
special measurement problems, and 
“hundreds” of others, GE said. 








Activeaire Street Cleaner 
Smashes, Packs Litter in Bag 

The Activeaire Automatic Street Cleaner 
is a gasoline powered, vacuum type trash 
pick-up that automatically smashes and 
packs litter into attached burlap bag with 
outer dust catcher. 

A 2% horsepower, four-cycle, Lauson 
gasoline engine powers the heavy duty, 
heat treated aluminum smasher blade. The 
low center of gravity and ball bearing 
wheels with extra large semi-pneumatic 
tires assure easy handling and turning at 
all times, it is said. Large fuel tank per- 
mits hours of operation without refueling. 
A 30-inch wide intake scoop allows 
greater ground coverage for quicker trash 
removal, Activeaire Devices, Inc., 1537 
Bergen St., Brooklyn 13, N. Y. 








Automatic Spray Machine 
Announced by Conforming 


An automatic spray machine which 
paints one, two or three surfaces of gen- 
erally oval or rectangul haped pieces 
of varying length, where fine mask defini- 
tion and paint demarcation are impera- 
tive, has been developed by Conforming 
Matrix Corp., 363 Toledo Factories Bidg., 
Toledo 2, O. The length and speed of 
the painting stroke are adjustable within 
the limits of the size of the model se- 
lected. 

An exclusive device, which embodies a 
foreshortened pivoting action, permits 
tilting of the overhead traveling guns 
in one or two directions as well as the 
painting in both directions when the part 
is in painting position, it is said. Stand- 
ard gun mounting rods may be em- 
ployed on this single vertical fixture ma- 
chine, which is designated as model SVF. 








Metal, Plastic Shears 
Introduced by Draco 


Draco Division, L. E. Birbach Associates, 
Inc., 1130 Main St., Boston-Malden 48, 
Mass., has introduced the new Draco 
Plastic Shear, a German engineered plas- 
tic cutting tool which attaches to any 
Y%-inch electric drill. 

Tradesmen can cut and trim smoothly, 
all synthetic resin materials, plastic lam- 
inates and a wide variety of other ma- 
terials, it is said. Formica, Micarta, Pio- 
nite, veneers, pressboard and linoleum up 
to 3/16-inch thick are a few of the ma- 
terials the Draco shear cuts and trims with 
no chipping, cracking or feathering, it is 
claimed. A Draco shear also is available 
for cutting metal up to 3/64 in either 
straight, circular or curved patterns. 























Since this 1929 Stutz 
got its Motorola... 





1929 Stutz Open Phaeton 


Good sound reasons have 
kept Motorola Car Radio 
tops in reception 


Motorola’ Car Radios have romped with ’most every one of Motordom’s 
top road scorchers. 

Because for three decades car owners have known they could count on 
Motorola research and engineering to keep listening pleasure constant nearly 
anywhere they drove. For example, only Motorola Car Radios feature 
Volumatic’, the remarkable electronic “grip” that holds reception loud and 


ei iota 
clear whenever a signal’s present! Even under viaducts or on bridges. Ghivorinay bescety thes ib gisidich ilsiasis dodanie anal 
That’s Motorola ... the car radio for Today that’s forever a step ahead to ice Bcepelh, Seen ae ee are eee cee eee eer nS 


with push-pull chassis and 7-watt output for true fidelity sound. 
make entertainment en route more enjoyable than ever. 
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FORD FAMILY OF FINE CARS CLEARINGHOUSE ¢- NO. 158 OF A SERIES 


NEW 1960 FORD CERTII 
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More than 2,000 advancements make Ford the complete, cost-c' 


F-25650 F-350 





T-700 


On Thursday, October 8, Ford dealers from all over the nation 
turned the spotlight on an excitingly new line of trucks . . . a sleek 
corps of more than 480 models tailored to the number one need of 
truck users from coast to coast! 

Ford Certified Economy trucks for 1960 were custom designed 
to the major requirement of thousands upon thousands of truck 
owners in every section of the country. They were developed specifi- 
cally to assist single-unit and fleet truck operators in combating the 
inflationary-type operating expenses that truck users are encoun- 





T-850 MIXER 


tering in all areas of business, industry and farming. 

Incorporating more than 2,000 operational and engineering 
advancements, the new Ford trucks have an efficiency that wrings 
maximum miles from every drop of fuel. And Ford truck craftsmen 
have added a new measure of strength and stamina to hardworking 
parts that dramatically reduces ‘‘down time” and maintenance costs. 
On a national basis Ford trucks can save their owners and operators 
millions of dollars in gasoline, oil filters, brake linings, and other 
typical operating expenses. 


F-500 -- 








IFIED ECONOMY TRUCKS’ iy 


Sliiien line for every business 


C-550 c-600 








F-100 STYLESIDE 
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C-1100 : C-1000 TRACTOR SCHOOL BUS SERIES PARCEL DELIVERY SERIES 
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T-950 TILT CAB TANDEM 








4-WHEEL DRIVE COURIER 


*Certified by America’s leading independent automotive research organization. 





The 1960 Ford truck line offers a model to meet nearly every , wes pec moad tpg ven Neves 
; ; ; . FORD MOTOR COMPANY STARTIME “WAGON TRAIN” 
trucking need—from light delivery units te Reavy duty Rewem. The brightest stars of Broadway and Hollywood — Ward Bond and Robert Horton star in television's top- 
This great range of models improves on the traditional Ford reputa- appearing in four full-hour, full-color “Specials.” rated western series. Alternate Wednesdays, NBC, 
tion for economy . . . and economy is the ae a reason truck Every Tuesday, NBC, at 9:30 p.m., New York Time. 7:30 to 8:30 p.m., New York Time. 
< , “ ” “THE FORD SHOW” 
buyers select one truck over another. Ford Trucks Certified Economy NPP reetetiay yoortins 9 acces re sc 
° ! 

Reports are a powerful selling tool to support your sales presentation Ywe felbeoanae Gobwis somtias Gok tar bed re dacid tata a opus omens 
and convince even the most skeptical prospect. Venice, Italy. Sunday, November 22, CBS, 5:00 to ment, E j Thursday, NBC, 9:30 to 10:00 p.m., 

Another reason why it’s great to be a dealer in the Ford Family 6:00 p.m., New York Fime. ir ws ork wae. 
of Wine Care. i (See your local listings for time and station) 














FOR THE AMERICAN ROAD; THE FARM; AND INDUSTRY 
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TAUNUS * FORD TRUCKS « INDUSTRIAL ENGINES « 

FARM AND INDUSTRIAL TRACTORS AND IMPLEMENTS « 
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REAR AXLE 


Corvair's Transaxle Setup— 


Shown is a drawing of the unusual Corvair transaxle, which includes the trans- 
mission, swing axles and differential. This also shows how the power passes through 


the input shaft to the tra 


insmission and then returns through the output shaft which 


surrounds the input shoft. 


Beyond European Pioneering . . . 





Corvair Tailor-Made for U.S. 


(Continued from Page 28) 


machined surfaces on the pulleys. 
A conventionally4made Dacron belt 
is used. 

A congenital weakness of air- 
cooled engines is that they are 
noisy. Hansen said the principal 
sources of noise are usually the 
tappets and the valve train. 


HEVROLET ettmtnatnd much of 

the noise from these points by 
using hydraulic tappets and by 
anchoring the rocker arms to the 
crank case with long stud bolts. 
Generally, rear-engine cars have 
mechanical tappets and clattering 
independent valve trains, 

Hansen added, “This engine is 
going to become quieter, too, be- 
cause we’re smoothing it up all the 
time.” 

Noise in the Corvair was also 
reduced by (1) designing the 


for linking the body and the rear 
suspension and (3) mounting the 





exhaust system entirely to the 


Hansen said most other rear en- 
gines are mounted directly on the 
body and that when the exhaust 
system is connected to the body, 
engine firing impulses are brought 
inside. 

“We don’t believe Americans gen- 
erally will accept the level of noise 
in European cars,” Hansen as- 
serted 

Asked if a water-cooled engine 


Engineering Center Nearly 


Ready, Globe-Union Says 


MILWAUKEE, — Globe - Union, 
Inc., has announced that construc- 
tion of its new engineering center 
will be completed about Nov. 15. 
The building is part of the firm’s 
$2 million engineering expansion 
program. 

Cc. O. Wanvig jr., president, said 
the $140,000 building will provide 
offices and laboratory facilities for 
an enlarged battery engineering 
program. 
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» grow and produce better 
steels for the product you 
make today and the 
product you plan for 
tomorrow. 
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was ever considered for the Cor- 
vair, he said it never was, because 
Chevrolet wanted to minimize the 
weight and because of the space 
factor which called for eliminating 
the water jacket, radiator, coolant 
and other components. 

* * * 


Choke Saves Fuel 


qa said one of the tough 
problems in engineering the 
Corvair engine was developing an 
automatic choke that would serve 
both banks of cylinder barrels for 
the six-cylinder pancake engine. 
Chevrolet wanted to exploit fully 
the quick warm-up feature of the 
air-cooled engine, but it also want- 
ed to provide the automatic chok- 
ing Americans are used to. 

“There’s a distinct fuel saving in 
the Corvair because of the quick 
warm-up, since you don’t have to 
warm up the water first,” said 
Hansen. “And this saving, which 
doesn’t show up in the gas con- 
sumption tests, is especially im- 
portant on short runs. 

“The automatic choke in a reg- 
ular car is on three to fifteen 
minutes, depending on the 
weather outside, but with an air- 
cooled engine it’s only on half 
this time.” 

The Corvair engine heats up es- 
pecially fast because of its thermo- 
stat-controlled automatic dampen- 
ing ring which restricts the cooling 
air when the engine starts up. 

As the engine warms up, ‘the 
thermostat on the engine’s bottom 
side causes the damper ring to 
force more air over the engine, A 
sheet-metal shroud covers the en- 
gine, permitting this temperature 
control and uniform flow of the 
air, 

* * + 

WITCHING to the question of 

why the rear engine configura- 
tion was selected for the Corvair, 
Hansen said one of their first 
moves was to make a number of 
sketches of what not to do. 

“You see,” he continued, “There 
was a different concept here. The 
car had to be smaller, but the size 
of the passengers doesn’t change, so 
we had a new car-people relation- 
ship. 

“This car would need a low C. G. 
(center of gravity) and we con- 
cluded that you couldn’t shrink the 
car any lower unless there was a 
fundamental change. We also con- 
cluded that we wanted a flat floor 
—either front-engine front-drive or 
rear-engine rear-drive,” 

According to Hansen, the front- 
drive concept was passed up be- 
cause it requires three different 
steering techniques—for erdinary 
cruising, for braking and for 
turning. Incidentally, the Corvair 
has a one-inch tunnel for hous- 

the engine controls, 

“There’s always the stumbling 
block,” he added, “of whether you 
can make a car behave and steer 
like the cars U. S, motorists are 
used to.” oe 


* 
Weight A Problem 


Amotam stumbling block was 
the need to have no more than 
60 percent of the car’s weight on 
the rear axles. This was accom- 
plished with the air-cooling system 
and by using the maximum amount 
of aluminum—over 80 pounds—in 
the engine, 

All basic castings, except the 
cylinder barrels, are aluminum. 
Other metals are used also for the 
crank and camshafts, blower, rock- 
er arms, push rods, shroud and 
many small items. 

During the development of the 
Corvair engine, Hansen and his 
men drove many rear-engine 
European cars to get the right 

performance factors and to un- 
derstand the scope of their prob- 
lems, 

Hansen said that he considered 

the Volkswagen and Porsche to be 
the leaders in this field, adding that 
he personally admired their bravery 
in pioneering many different de- 
velopments. 
Chevrolet engineers, Hansen said, 
had no idea that the Corvair would 
turn out as well as it did. He added 
that this car might be a “break- 
through” for U. S. engineers, lead- 
ing to much more pioneering in the 
near future. 





—JoszpH M. CALLAHAN 





a 








How much 
service 
business 
does 
Insurance 
bring you? 
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When a customer buys Emmco insurance from you along 
with a car, you're getting another prospect for your service 
department. When repairs are necessary, we send the 
customer back to you. 

Insurance that permits your customer to return to you 
for repairs is another very real advantage you get when 
you finance your sales through Associates. 

Good insurance protects not only your customer’s prop- 
erty, but your service business as well. Emmco settle- 
ments on comprehensive, fire and theft, and collision 
policies are swift and fair. 

You know the reputation Associates enjoys for fast, fair 
service on financing. And your Associates representative 
never forgets that you want to make a profit on every 
deal. Why not phone him today? 
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Personnel 








W. E. Mulholland has been named 
manager of application engineering 
for Formsprag Co.. Warren, Mich. 
He formerly held the post of ex- 
ecutive sales engineer. 

In another promotion, Formsprag 
named John L, King jr. application 
engineer. King has been design en- 
gineer since the company’s forma- 
tion in 1946. 

* * + 


Mann Returns to FWD 

As Military Project Engineer 
John P. Mann has rejoined FWD 

Corp. as a project engineer in the 

military engineering department. 


Mann first joined FWD engineer- 
ing department in 1951 as a de- 


sign engineer. In 1956 he became|? 


patent supervisor and research en- 
gineer with Dresser Mfg, Co. 
* a € 


Thomas Joins Auto-Lite 
Richard D. Thomas has been 
named project engineer in the 
spark-plug laboratory of Electric 
Auto-Lite Co. Prior to joining Auto- 








Lite, he was a project engineer with 
the Research Foundation of the 
University of Toledo. 


iad * + 
Chrysler Corp. Appoints 


Advance Styling Chief 


H, Paul Zimmermann has been 
appointed chief of advance styling 
in Chrysler Corp.’s Engineering di- 
vision in Detroit. 
He will be re- 
sponsible for spe- 
cial projects in 
advance styl- 
ing concepts. 

Before join- 
ing Chrysler, 
Zimmermann was 
account executive 
of Hodgman- 
Bourke, an indus- 
trial design firm 

H. Zimmermann in New York. 
Previous experience in the indus- 
trial design field included owner- 
ship of a firm bearing his name, 
partnership in Butler-Zimmermann, 
Inc., and manager of trunsporta- 





tion design for Raymond Loewy 
Associates, all in New York. 
+ + + 
Chrysler Promotes Sydor 
Edward J. Sydor has been named 
chief engineer for the Cycleweld 
Chemical Products division, Chrys- 
ler Corp. He will be responsible 
chiefly for new product develop- 
ment and quality control, 
* * * 


DuPont Advances Parker 


Arthur H, Parker has been ap- ; 


pointed technical representative for 
duPont sodium products in the De- 


troit area. He had been a chemist] — 


with the company’s electrochem- 
icals department in Wilmington, 
Del. 

* * * 
AC Appoints Steward 
Reliability Chief in Flint 

Lloyd M. Steward has been ap- 
pointed director of reliability at the 
Flint plants of AC Spark Plug. 
Related appointments announced 
by Steward are: 

Fred J. Turcotte, from assistant 
director of quality control to man- 
ager of the reliability section; Sey- 
mour Ivey, from superintendent of 
inspection to manager of quality 
control, and Robert W. Chase, from 








head of engineering services in 
AC-Flint’s military engineering sec- 
tion, to superintendent of product 
control testing. 

* * 


* 
Edwards Takes Post 


With Fruehauf Trailer 


William 8S, Edwards has been 
named chief engineer in charge of 
standard compon- 
ents for Fruehauf 
Trailer Co., De- 
troit. 

Edwards fo r- 
merly headed the 
engineering phase 
covering design 
standards, design 
handbooks, mas- 
ter dimensions 
and engineering 
operating proced- 

W. S. Edwards ures for North 
American Aviation Co., Columbus, O. 

* oe * 


Bendix Brake-Test Site 


Opens in Jennerstown, Pa. 
SOUTH BEND.—Bendix Avia- 
tion Corp, has opened a new 
building in Jennerstown, Pa., as 
an extension of Bendix Products 
division’s brake-engineering facil- 
ities. The company said the area 








Womans eye view of an extra sales point... 


the luxury and practicality 
in upholstery of Du Pont NOY LON 


The inner power appeals to the man. His wife, on the other hand, is more interested in appearance 
...and practicality, of course. That’s what sells her ...and millions of others...on Du Pont Upholstery 
Nylon. Nylon’s beauty and long wear are well-known to her in upholstery in her home. That experience 
makes her a ready customer for the same smart convenience in the family car. And you’re in the right spot 
to sell her... with 3 out of 4 new models featuring upholstery of nylon! To say nothing of the extensive 
selection of taste-pleasing colors and textures. Tell her the whole story...and watch Aim buy! 


THE DU PONT SHOW WITH JUNE ALLYSON, Mondays, 10:30 PM, EST, CBS-TV. The only exclusive weekly TV show 
promoting soft goods. Total selling impressions per show: 81,000,000. . . keeping Du Pont fibers miles ahead in consumer preference. 
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provides rugged mountain condi- 
tions for brake tests. 

The installation is called the 
Mountain Test Station, It re- 
| places quarters which Bendix has 

been using in the area since 1948. 

* * * 


4 Promoted by AC 


FLINT.—Four executive appoint- 
ments have been announced by AC 
Spark Plug. J. Patrick Kane, direc- 
tor of product services; C, Harold 
Munson, special assignment to the 
general sales manager; Joseph V. 
Stovey, service manager, and Allen 
R. Coffin jr., director of specialized 
marketing. 

* * + 
= 
AMC Shifts Four 
* o 
In Engineering 

Four new assignments in the en- 
gineering division at the Kenosha 
plant have been announced by 
American Motors Corp. They are: 

S. O. Wahamaki, chief design en- 
gineer; F, R, Kishline, staff techni- 
cal engineer; T. M. Lawler jr., as- 
sistant development engineer, and 
S. V. Puidokas, chief project engi- 
neer. 

Wahamaki had been with Amer- 
ican Motors for 10 years before 
going to Kenosha 1% years ago. He 
earlier was in the engineering de- 
partments at Ford: Motor Co., 
Cadillac and Kaiser-Frazer. Kish- 
line, Lawler and Puidokas are long- 
time AMC employes. 


* * * 
Thies, Herbig Promoted 


By Firestone Tire 


Two promotions in its tire pro- 
duction planning and distribution 





W. W. Thies G. R. Herbig 
division have been announced by 
Firestone Tire & Rubber Co, 

W. W. Thies, formerly production 
planning department manager, was 
named to assist F. L. Hopper, divi- 
sion director. G. R. Herbig, who has 
been operating manager of the pro- 
duction planning department, was 


named to succeed Thies. 
7 + 


Orloff and Conwel 


Promoted by Chevrolet 


Promotions of two men to head 
production engineering operations 
at Chevrolet were announced by 
Chief Engineer Harry F. Barr. 

Conrad F. Orloff becomes assist- 
ant chief engineer in charge of the 
production engineering section, re- 
placing Edward Gray. Gray has 
been promoted to director of qual- 
ity control for the company. James 
T. Conwell moves up to staff en- 
gineer in production engineering, 
succeeding Orloff. 

* * aa 


3 Engineering Executives 
Promoted by Mack Trucks 


Promotion of three executives in 
the engineering department has 





F. R. Nall 


been announced by Mack Trucks, 
Inc., Allentown, Pa. They are: 
formerly 


G, E. Mintz 


Laurence E, Burgess, 
assistant chief en- 
gineer - off - high- 
way trucks, to 
chief engineer- 
off-highway 
trucks; Gerald E. 
Mintz, formerly 
assistant chief en- 
gineer-buses, to 
chief engineer- 
buses, and Frank- 
lin R. Nail, for- 
merly assistant ee 
chief engineer- L. E. Burgess 
highway trucks, to chief engineer- 





highway trucks, 
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In the New York market, 


1,440,000 News readers 
are in the 20-34 age bracket 


The Daily News has 190,000 more readers 
im this young active buying group than all other 
New York City morning papers combined 
...and 440,000 more than all evening 
papers combined. 









Source: Profile of the Millions—2nd edition, 

a massive study of the buying habits of 4,730,000 
New York City and suburban households. 

Ask any News office for a presentation. 





If the age of accumulation is your marketing 
red apple, The News offers a big orchard of choice 
prospects. 

In this do-it-yourself day of the three-child, 
two-car, and dog family, young mothers have little 
leisure for daytime TV, and may be too tired at 
night. But The News habit is four times as old as 
TV in this market —and is never turned off! 

Pick any age group, income index, marketing 
measure you like, and The News is by all odds the 
biggest and best selling force in this market— 
and one of the most potent advertising media on 
earth. It delivers your message to 4,730,000 adults 
in one of the country’s most prosperous areas— 
with the highest assurance of readership, reception 
and results. Works at a very low cost, as well. 


Any News office can give you the details. 





THE [af N EWS, New York’s Picture Newspaper 


More than twice the circulation, daily and Sunday, of any other newspaper in America. 


News Building, 220 Hast 42nd St., New York 17—Tribune Tower, Tribune Square, Chicago 11~155 Montgomery St., San Francisco 4 
8460 Wilshire Boulevard, Los Angeles 5—Penobscot Building, Detroit 26-27 Cockspur St., London 8S. W. 1, England 
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There fas beg considerable! terest Sd exchomeit surbunding} 
the 1960 Plymouth’ since it was introduced two weeks ago. Almost 
everyone seems to like the car. The reason: Plymouth has caught 


the temper of-the times. This car has been built a new solid way, 2 


to give the buyer solid satisfaction. Its Dura-Quiet Unibody construc: - 


tion has been designed to last a surprisingly long time, and give 


dependable, economical performance over the miles as no other low- . 
price car has ever been able to do. In short, the solid 1960 Plymouth. 
stresses fundamentals rather than frills. It is about as trouble-free 
as a car can be. It fits today’s hard-to-please market. That's why 
Plymouth Dealers feel-confident these days. They’re in solid for ’60, 


SOLID FOR 60... PLYMOUTH — 


A CHRYSLER-ENGINEE RED PRODUCT ~ 
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AUTO DEALERS! 


Bac OF 
‘“BUMPER 
(PLATE) GRIP”’ 


attached or detached 
instantly! Snaps on or off. 
UNIVERSAL: Fits any size bumper. 
Will nat bared. 


SIMPLE: No springs, screws or 
bolts. No tools needed. 


ORDER NOW! — Form * U.C. 75 


CLEVELAND CORPORATION 


TH STREET CLEVELAND OHIO 








Turnings . . . . . By Joe Callahan 
























“WITHIN THE BUDGET OF ANY SIZE DEALERSHIP,’ writes J. H. 
Thompson of Thompson Motors, Tupelo, Miss., about bis Childers Con- 
tinental Carports. “We cannot tell you just bow much... they have 
helped the appearance of our used car lot.” Read how Childers Carports 
can sell more cars for you. See Page 53. 











(Continued from Page 23) 


needling conscience of the fiber 
glass industry, (2) its biggest auto- 
motive supplier and (3) the pro- 
ducer of 55 percent of the coun- 
try’s matched metal die molding 
—the big volume end of the busi- 
ness. 


+ + a 
LTHOUGH reinforced fiber 
glass has many concrete ad- 

vantages, it will not invade the 
auto industry on a large scale for 
some time, if ever, because this is 
definitely a low volume operation. 
In the auto industry it thrives 
where the cost of the molded ma- 
terial is not as important as the 
cost of dies. 

For instance, tooling up for steel 
bodies for the Corvette in 1953 
would have cost $5 million while 
the fiber glass tooling cost about 
$500,000. Generally, the savings are 
not as great as this, ranging from 
40 to 60 percent. Balanced against 
these savings is the fiber glass cost 
—about three times as much as 
steel. 

The Corvette, which is the big- 
gest molded fiber glass job in the 
world, consists of 86 different 
pieces—98 t of which are 
produced “Molded Fiber Glass 
Body Co., one of Morrison’s com- 
panies. Corvette panels are ship- 
ped by boxcar to St. Louis where 
the car is assembled. 

“But,” said Lorin L. Palmer, the 
company’s sales manager, “we had 
to bid competitively on all 86, That 
General Motors doesn’t give you a 
thing. We think our processes give 
us a definite pricing edge.” 

* +” * 


List of Customers 


fe Reberben automotive jobs pro- 
duced by the company are: 
White truck cabs; GMC Diesel 
truck cabs, fenders, taillight sec- 
tions and grilles; GMC bus lava- 
tory liners (formerly made of 
stainless steel); Dodge cab-over- 

























BRITISH CAR PARTS 
HEPOLITE—Pistons & Rings 
WELLWORTHY—Pistons & Rings 


LOCKHEED & GIRLING—Brake Parts 
FERODO—Brake Linings, Fan Belts 
LUCAS—Ignition, Lamps, etc. 
GLACIER—Engine Bearings 
VANDERVELL—Engine Bearings 
RANSOME & ES—Ball & Roller Bearings 
WHITELEY—Water Pumps, Tie Rods, Universals 
@ other top lines 


ITALIAN CAR PARTS 
MARELLI—Ignition, Spark Plugs 
—Gaskets 
AKRON—Oi! Seals, Rad. Hose 


R.1.V.—Ball and Roller Bearings 
@ other top lines 


BOSCH—Spa 





WHOLESALE ONLY 





70 East 131 Street, New York 37, N. Y. 





romic’ CAR PARTS 


LARGEST 
OCK IN U. 


/mmediate Delivery 


GERMAN CAR PARTS 


KOLBENSCHMIDT—Pistons 
ATE—Lockheed Brake Parts 


JAMES—Valves & Guides ATE—Valves, Ring Sets 
TERRY—Valve Springs F & S—Clutches 
PAYEN—Gaskets & Oil Seals REINZ—Gaskets 

BORG & BECK—Clutches SIMRIT—Oil Seals 


SWF—Windshield be ers & Motors 


FRESE Mirrors. 
GLYCO—Engine Bearings ~ 
HELLA—Lamps, Horns 
rk Plugs & Ignition 
ENERGIT—Brake and Clutch Linings 
VARTA—Batteries 

e@ other top lines 


FRENCH CAR PARTS 


MONOPOLE-POISSY—Pistons, Rings, Valves 
CURTY & Cie.—Gaskets, Oil Seals 
VANDERVELL of FRANCE—Engine Bearings 
COUSSINETS MINCES—Engine Bearings 
SOCIETE FERODO—Brake Linings, Clutches, Ferlec 
DES FREINS LOCKHEED—Brake Parts 
SOCIETE S.E.V.—Ignition, Fuel Pumps, Wipers 
MARCHAL—Lamps, Light Units, Spark Plugs 
PARIS—RHONE—Generators, Starters, Regulators 
$.N.R.—Ball. and Roller Bearings 
JAEGER—S.N.A. —Speedometers, Instruments 

@ other top lines 


BECK DISTRIBUTING CORP. 





S. A. 




















engine truck engine housings and 
glove boxes; back-seat instrument 
panels for the Cadillac 75; convert- 
ible top boot covers for Cadillac 
and Continental; brake air-cooling 
ducts for the Chrysler 300, and the 
instrument panel for the Stude- 
baker Hawk. 

The company has even capital- 
ized on the juvenile delinquency 
that has recently plagued New 
York City. It is producing fiber 
glass drivers’ seats for some 
GMC buses being supplied to the 
New York Transit Authority. 
These are replacing fabric seats 
which young vandals have been 
cutting to ribbons with their 
knives. 

Morrison accidentally got into the 
business when he and an Ashtabula 
department store owner decided to 
try to bring some new firms into 
their town which had some post- 
war unemployment. Forming Ash- 
tabula Industrial Corp., they bought 
some of the town’s old vacant 
buildings and tried to interest out- 
side firms in moving to Ashtabula. 
One of those that did was a divi- 
sion of Rockwell-Standard. 

A plastics firm took over one of 
the buildings but failed dismally. 
Then, Morrison became interested 
in the firm, sold his dealership and 
bought the company. The first year 
he lost $40,000, but shortly after 
getting his first big job from Con- 
tinental Baking Co., he hit the road 
to success. 

Much of Morrison’s initial finan- 
cial backing came from Owens- 
Corning Fiberglas Corp., a pioneer 
in fiber glass research and develop- 
ment and the supplier today of 75 
percent of the glass reinforcement 
used. 


* * + 
A STRONG advocate of special- 
ization and individual profit 
centers, Morrison says his five pro- 
ducing companies are completely 
independent, except that he is 
president of each. They are Molded 
Fiber Glass Body Co., Molded Fiber 
Glass Boat Co., Molded Fiber Glass 
Sheet Co., Molded Fiber Glass Tray 
Co. and Molded Fiber Glass Co. 
The sixth concern, Molded Fiber 
Glass Research Co., is supported by 
the other five and carries out basic 
research and testing on quality 
control, formulations and processes. 
Highly critical of most phases 
of his industry, Morrison has 
been ly vocal about 
what he considers the poor grade 
of polyester resins on the market. 
He feels that these resins do not 
always meet automotive specifi- 
cations because the auto industry 
requires high physical properties. 
Typically, Morrison will shortly 
solve this problem by opening his 





Research Center Slated 

KEENE, N. H.—MPB Research 
Center, a $500,000 building devoted 
principally to research and develop- 
ment, will be established by Minia- 
ture Precision Bearings, Inc., ac- 
cording to Horace D, Gilbert, pres- 
ident. 
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Preforming the Corvette Bod 
A worker at Molded Fiber Glass Body 


own polyester resin plant in the 
next few months. 

To produce a fiber glass panel 
with the matched die method, two 
steel dies are employed. They are 
similar to steel stamping dies, ex- 
cept they are not made of high- 
carbon steel and are much cheaper 
to cut. There is no impact stroke 
and only about 150 PSI is exerted. 


* * * 


6 Minutes for Corvette 


RDINARILY, a mat of fiber 

glass is placed between the 
dies. A quantity of polyester resin 
—heated to 225 degrees and with 
the consistency of water—is poured 
on the mat. 

The dies are then brought to- 
gether, one “telescoping” into the 
other for about 1/16 of an inch, 
creating a hydraulic action on the 
resin. Steam heat is usually applied 
to expedite drying the resin. 

The whole cycle in the die varies 
from two minutes for a small part 
to six minutes for a large part such 
as the Corvette underbody. This 
part, and others in which deep de- 
pressions or draws are required, is 
produced with a “preform,” rather 
than a mat. 

The preform is a crudely 
shaped mat produced by “shoot- 
ing” two-inch strands of glass 
against a screen in the general 
shape of the finished panel. The 
glass is held to the screen by 
suction from a fan in the rear 
and then sprayed with polyester 
emulsion binder. 

In cases where the volume is not 
sufficient to justify the expense of 
matched dies, the hand lay-up 
method is used. This requires just 
one female mold made of epoxy 
plastic or plaster. The part is pro- 
duced by saturating several layers 
of glass cloth in the mold with 
resin and permitting it to dry. 

* * * 

i ADDITION to being much 

slower, this method results in 
finished products that are only 
smooth on one side and have poor 
uniformity. Also used today for 
making various fiber glass parts 
are the “gunk” method, filament 
winding method and the bag me- 
thod. 

Among the characteristics of 
fiber glass reinforced plastic that 
its advocates feel guarantee its 
future are: 

(1) Corrosion resistance. (2) 
Good insulation ability. (3) High 
strength-weight ratio, (4) Ability 
to be produced in shapes difficult 
or costly to reproduce in metal. 
(5) Impact resistance. (6) Ability 
to be produced in colors. 

Molded Fiber Glass officials say 
that the material’s brightest auto- 
motive future lies in large truck 
cabs which, reportedly, are now 80 
percent a custom business and thus 
cannot justify steel-stamping dies. 

They feel that there will be many 
cases in which the use of fiber 
glass will be justified, as it was 
with the new White truck cab, 
even though fiber glass material 
costs three times as much as steel. 
Thirty-seven fiber glass panels 
of rather intricate configurations 
are required for the White job. If 
steel was used, three or four as 
many stampings would have been 
required at a cost of several hun- 
dred thousand dollars more, 
+ * * 
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Co. is shown “shooting” two-inch strands 


of glass against a screen in preforming a Corvette underbody, The glass is held 


to the screen by suction and then sprayed 
form is then placed in a 600-ton press and 


with polyester emulsion binder. This pre- 
polyester mix is poured over it. The press 


closes and six minutes later the part is completed. 








wet t tt OO = oOo | 





The very latest colors in acrylics . . . super 
enamels . . . lacquers—including many new high- 

/ metallic colors used on 1960 cars—are now in 
Ditzler jobbers’ stocks everywhere. 


é @ These are the same colors used as original 
finishes by car manufacturers—accurately match- 
ing them in high gloss, depth of color and durability. 


@ Ditzier also offers you more than 4,000 colors, 
ready-mixed and factory-packaged, as well as 
formulas which can be speedily prepared with 
Ditzler’s Exact-Weight Color Mixing Service. 
These include colors for imported cars, interiors 
and commercial vehicles. 


® Your Ditzier jobber also carries a complete line 
of clean-up items, sealers, primer-surfacers, 
thinners, putties, and rubbing compounds, ena- 
bling you to do the entire refinishing job from 
beginning to end with uniformly balanced mate- 
rials designed to assure most satisfactory results. 


DITZCO*—for repair of 
super enamel finishes. 


DITZ-LAC* — for spot 


DITZLER COLOR DIVISION repair of enamel and 
Y PITTSBURGH PLATE GLASS COMPANY, DETROIT 4, MICHIGAN touch-up of older cars 
finished in nitrocellu- 


lose lacquers. 


DOE 71003 Y 
TOREADOR WINTERBERRY 
PLUM RED POLY 






DITZLER 


G PAINTS @ GLASS e CHEMICALS @ BRUSHES e PLASTICS e FIBER GLASS 
PITTSBURGH PLATE GLASS COMPANY 
DURACRYL®—for 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED £8 £}+|§— mm. mm s J 

—_—== repair of Magic Mir- 
ror* acrylic finishes 
and spot repair of 
super enamels. 





bo 218740 
ConpovaN MAHOGANY POL 
Ne oun! a 


cm 






*Magic-Mirror is General Motors trade mark for acrylic lacquers. 





mene MRE EA OF Ta 


2 ots 














Pe 








AUTOMOTIVE NEWS, OCTOBER 26, 1959 


















TIRE BRANDER—Tattoo, a tire brander, 
has been introduced by B & W Products 
Inc., 464% Public Square, Shelbyville, Ind. 
The special rubber patch, which bonds 
permanently to the tire casing, is design- 
ed to save common carriers considerable 
time when interchanging equipment. Once 





Tattoo is applied it is said to be perma-| 


nent. Tattoo patches come in a bright 
orange or yellow—making the name and 
serial number easy to read. Brand sizes 
are 1 by 3 inches and 1% by 2% inches. 
The size is 1 by 1 inch for recapped tires. 
Smaller-sized patches are available on 
custom order. 















CAR REFRIGERATION UNIT—The Scott- 
Aire refrigeration unit is designed to fit 
into the trunk space of most American-built 
cars and some foreign models. It also may 
be used in station wagons, panel delivery 
trucks and heavy-duty truck cabs. The unit 
uses cubes or large cracked ice and will 
deliver refrigerated, dry filtered air by 
means of an electric motor driven blower, 
it is said. Designed to operate on any 12- 
volt D. C. electrical system, the unit may be 
utilized as an ice box while travelling. 
A. B. Scott Corp., 122 Orangethorpe Way, 


Anaheim, Calif. 
“ee PN 


Panel Conditioner 


A chemical process that is said 
to remove rust, corrosion and im- 
purities from its line of replace- 
ment rocker panels, leaving the 
surface with millions of micro- 
scopic crevices to provide a base 

* 








NEW PRODUCTS 

















for paint and lacquers, has been 
developed by the Richline Co., Inc., 
1531 E. Franklin, Minneapolis, 
Minn. Called “Richcoat Process 
F22,” it eliminates the need for 
priming. 







FLASHER LIGHT—A line of transistor- 
ized flasher safety lights is announced by 
R. D. Fageol Co., Kent, O. Offered under 


the tradename Fageol ‘Transi-Flasher," 
the line features a two-way, seven-inch 
lens unit, known as model HD-2-7T. This 
is said to include a special high intensity 
bulb which can be seen over one mile in 
both directions. It provides more than 70 
flashes per minute. Heart of the new light 
is the Fageol Tronsi-Flasher transistorized 
electronic timer. This circuit consists of 
two transistors, a capacitor and four re- 
sistors. A standard eight-cell battery is 
claimed to have a minimum of 60 full 
days continuous working life. 
A @ 


DRILL-SCREWDRIVER—A double-purpose 
tool that combines the properties of a 
drill and power screwdriver in a single, 
hand-held unit has been announced by the 
Black & Decker Mfg. Co., Towson 4, Md. As 
a drill the tool—called the ‘Scru-Drill" 
can be used with all kinds of bits, includ- 
ing twist drills up to %-inch, wood augers 
to %-inch, masonry bits up to 4-inch and 
hole saws from % to 1% inches, it is 
said. A turn of the spindle collar on the 
tool converts it to a practical equivalent 
of the Black & Decker “Scrugun," with a 
screwdriving dutch. a. 


Nae “Hate 





RADIATOR TESTING EQUIPMENT—iniand Mfg. Co., 1108 Jackson St., Omaha 2, 
Neb., has announced the addition of the Super VFT-10 1-Piece Shop to its line of 
radiator testing and repair equipment. The Super VFT-10 combines a Flo-Test machine, 
hot cleaning vat, and test and repair bench into one compact 114% by 3%4-foot unit. 
The Super VFT-10 incorporates two features that is said to enable the operator to do 
the job better, faster, easier, and, consequently, more profitably. These features are 
(1) agitation of the solution in the hot cleaning vat, and (2) the memory master time 
control that turns the heat on at a predetermined time. 








JAB SAW—Announced by Dreier Bros., 
Inc., 7301 S$. Woodlawn Ave., Chicago 19, 
lll., the Jab Saw is designed to “get in" 
difficult places—where no other saw can. 
This is because of its patented clamping 
action which holds the blade in any posi- 
tion with vise-like grip, it is said. The saw 
will reach six inches into a %-inch hole 
with rigidly supported blade. When blade 
is extended it will reach 10 inches further. 
Also, when blade is extended, it can be 
“flexed” so that it lies flat against a sur- 
face and will cut absolutely flush, it is 
said. 








CAR STARTER—An emergency car starting 
unit, called the Exide ‘Sure Starter,” has 
been announced by Exide Automotive divi- 
sion, P.O. Box 6266, Cleveland 1, O. De- 
veloped for use by service stations and 
garages in starting cars with either six or 
12-volt electrical systems, the unit has a 
separate hold-down base for rigid mount- 
ing to a service truck. It is readily removed 
for remote service by releasing two trunk 
latches, it is said. A built-in, manvally 
operated charger maintains the 12-volt 
battery. The unit is controlled from the 
driver's seat of the car by means of a 
solenoid actuator on @ 15-foot lead. 





BODY JACKS — Blackhawk Automotive 
Division, Dept. 51-D, 5325 W. Rogers St., 


Milwavkee 46, Wis., has introduced a 
series of mechanical body jack sets called 
“Jock 'n Strap," that can push, pull and 
brace. With two strokes of the handle the 
jack moves 1% inches. It is said to be the 
answer to light sheet metal repairs on 
fenders, doors, deck lids, hoods, bumpers. 
Jack has a 1'%4-ton capacity. An 18-inch 
friction rod and an additional 9-inch op- 
tional friction rod allows sufficient stroke 
without additional setups. Three Jack '‘n 
Strap sets are offered: Economy Set, model 
PM-10; Master Set, model PM-20, and De- 
luxe Jack n* Strap Set, model PM-30. All 
sets contain the Body Jack and two non- 
scuffing web straps for aligning, plus se- 
lected Blackhawk Bantam attachments, At- 
tachments include tubing, chain, fender 
clamp, saddles, Flex Head and 90 degree 
“V" base. 
arte is 


Paint Remover 


Development of brush-on, water 
rinseable paint remover that is said 
to remain wet and workable for a 
day or longer and thus strips 
deeper and more completely, has 





been announced by Turco Products, 
Inc., 24600 S. Main St., Wilmington, 
Calif. A single coating of the mate- 
rial, Turco 4377B, is sufficient, in 
Most cases, to completely remove 
up to 10 layers of unwanted paint, 
it igs said, 





WHEEL COVER—This latest addition to 
the Namsco line of wheel covers is avail- 
able in three sizes to fit all American and 
foreign cars. Heavy spinner hub is diecast 
with fluted edges and embossed shield. 
Contoured bars extend almost fully across 
cover's diameter. The model is designated 
by catalog number: 2C-13, -14 and -15. 
The numbers represent the sizes for 13, 14 
and 15-inch wheels. Namsco, Inc., Bell- 


wood, Ill. 
oa 





CARBURETOR—Caorburetors for Volks- 
wagen, Hillman and the Anglia and Pre- 
fect models of English Ford, have been 
announced by Carter Carburetor Division, 
ACF Industries, Inc., 2840 Spring Ave., 
St. Louis, Mo. The new carburetors have 
been road-tested in the selected import 
models under all conditions, it is said. 
They have been designed to replace orig- 
inal equipment, All necessary parts for 
installation are included in the package, 
it is said. 





nal, it 





ANTI-FREEZE TESTER — The Cold-Cup 
anti-freeze tester tests anti-freeze by ac- 
tually freezing a thimbleful of the solution 
right from the radiator. Dry ice from a 
fire extinguisher is used so that even 
warming up the engine is unnecessary. The 
instrument is said to be extremely accurate 
and no complicated charts are needed. 
Rolf Darbo, 2158 University Station, Madi- 
son 5, Wis. 





BATTERY CABLE—The development of a 
battery cable, unconditionally guaranteed 
that is said to prevent corrosion and in- 
crease battery life has been announced 
by Comet Automotive Mfg. Corp., Little- 
ton, Colo. Instead of a clamp as on con- 
ventional type cables the Comet cable has 
a brass lug with teeth that bite into the 


side of the battery terminal. This is said 
to provide a better electrical connection 


because the teeth on the brass lug bypass 
the oxidized surface of the battery termi- 
nal. The Comet cable prevents corrosion 


by means of a plastic cap which com- 


pletely covers the brass lug and the termi- 
is said. The cable fits both the 
positive and negative terminals on either 


6- or 12-volt batteries. 
* * 





CLEANING, BLOW GUNS—These four cleaning and lubricating guns have been 


announced by Binks Mfg. Co., 3114 Carroll Ave., Chicago, Ill. Binks cleaning and 
blow guns include 160B oil spray gun, upper left, 140B engine cleaner gun, upper 
right, 150 blow gun, lower left, and 190 blow gun, lower right. Either blow gun may 
be equipped with a 10-inch nozzle extension. All guns are said to be precision made 
products for the machinist and mechanic, and general industrial usage. 








NEW 

TIRE POWER 
FOR THE 

NEW 1960 
FORD FALCON 

















The viscose tire cord...as advanced as the New-size Ford 
itself... proven on Experience Run, u, S.A, an unprecedented 171,000- 


mile course over every inch of numbered U.S. Federal highway! The New-size Ford, the 1960 
Falcon, proved its new tire power with tires made with TYREX viscose cord—the strongest, 
longest wearing tires new cars ever had; cooler running, smoother riding, quieter, too! Since it’s 
just like Ford to want the best—naturally—it’s tires made with TYREX 
for all 1960 Fords, the Ford Thunderbird, Mercury, Edsel and Lincoln, too. 


Tyrex Inc.,Empire State Bldg.,New York 1,N.Y.*TYREX is acollective trademark of Tyrex Inc. for viscose tire yarn and cord. TYREX viscose tire yarn and cord is also produced and available in Canada. 
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Discuss Valiant Ad Plans— 


Plymouth-DeSoto-Valiant division executives huddle with advertising agency officials 
following final budget approval for Valiant's announcement advertising campaign. 
From left are Charles H. Brower, president, Batten, Barton, Durstine & Osborn, Inc., 
New York; Jack W. Minor, P-D-V marketing director; Robert E. Anderson, BBDO vice- 
president and manager of Detroit office; Edward P. Letscher, P-D-V general sales 
manager, and Robert L. Foreman, BBDO executive vice-president, New York. 





Chrysler Opens Throttle .. . 








By Martin L. Whitmyer 
Staff’Writer 

One of the most extensive an- 
nouncement campaigns ever sched- 
uled by, Chrysler and Imperial di- 
vision launched the 1960 Chrysler 
automobiles under the banner of 
“The Car of Your Life for the 
Time of Your Life.” 

Chrysler increased its an- 
nouncement advertising budget 

by more than 25 percent this 
year, and Young & Rubicam, 
Inc., Detroit, produced and 
placed the ads. 

“The Car of Your Life for the 
Time of Your Life” was introduced 
in multiple insertions in 2,124 U. S. 
newspapers on Oct. 15 and 16. Out- 
door posters were seen in 3,175 key 
locations on Oct. 15, and another 
22 key high spot painted bulletins 
were unveiled oh the same day. 

The campaign in magazines in- 
cluded four-color spreads and gate- 
fold spreads and spreads in Life, 





Auto Advertising 


Post, Time and Newsweek the 
week of Oct. 18. Spreads also ap- 
peared in Look and U. 8. News & 
World Report the week of Oct. 25. 

Four-color pages appeared in 
This Week, Parade, Family Week- 
ly, and American Weekly on Nov. 
1 and 8. An extensive direct mail 
campaign is also scheduled. 

A newspaper teaser campaign, 
under the headline “Of Anchors, 
Bezels, Pots and Scorch,” also ran 
in major markets. The campaign 
was based on Detroitese, the spe- 
cial jargon of Detroit’s auto men. 
A Detroitese Dictionary booklet 
was handed out at dealer show- 
rooms on announcement day. 

* ~ + 


Chrysler Sponsors Telecast 


Chrysler Corp. for the sixth 
consecutive year will sponsor the 
telecast of Detroit’s J. L. Hud- 
son Thanksgiving Day Parade 
over ABC-TV. 

The telecast will be presented 





NOW...R-M TRUE ACRYLIC TO REPAIR 
ALL 1960 COLORS ON THESE 17 CARS 


Currently available for: 
BUICK 
CADILLAC 
CHEVROLET 
CORVAIR 
CORVETTE 
OLDSMOBILE 
PONTIAC 


NUP RMGRUL Ft 


TRUE ACRYLIC 


Alpha-Cryl Colors for 
able through the R-M Tintometer system. 


EDSEL 
FALCON 
FORD 
LINCOLN 
MERCURY 
THUNDERBIRD 


DODGE 
DODGE DART 
PLYMOUTH 

VALIANT 


All colors for all 
cars in factory packages 





years avail- 











a 


Detroit 10, Mich. 


Grand Rapids, Mich. 





aR 





COMPANY 


° Anaheim, Calif. 


Windsor, Ontario, Canada 


WOLVERINE FINISHES CORP. 


¢ Morganton, N.C. 








10 to 11 a.m. Nov. 26 in the east, 

central and mountain zones, and 

9 to 10 a.m. in the Pacific zone. 
* + * 


N. Y. Times Economic Review 


The New York Times “National 
Economic Review” will be pub- 
lished Monday, Jan. 11. 

Advertising forms for the Re- 
view will be closed Thursday, Dec. 
24. 


* * * 


Midland-Ross Ads Cited 


Three Midland-Ross Corp. adver- 
tising inserts were awarded first 
place in the national Graphic Arts 
competition conducted by Mead 
Papers, Inc. 

The triple “Award of Excellence” 
was made to Midland-Ross, the ad- 
vertisers; Allman Co., its advertis- 
ing agency, and Safran Printing 
Co., printer of Automotive News, 
for the quality of printing. 

_ 


* * 


Laugh Book Available 


A “Laugh Book” published by 
Precision Esuipment Co. is avail- 
able free by writing Precision 
Equipment Co., 4411F Ravenswood 
Ave., Chicago 40, Il. 

In addition to cartoons, the pock- 
et-size booklet contains Precision 
“Heard in the Locker Room” jokes. 


* * * 


Renault Drive in Midwest 


A major advertising and promo- 
tica campaign has been launched 
throughout Ohio, Michigan, Indi- 
ana, Illinois, Iowa, Wisconsin and 
Minnesota on behalf of Renault. 


A 13-week commercial series on 
radio and a 90-day outdoor bill- 
board campaign, combined with 
stepped-up newspaper and televi- 
sion advertising, spearheaded the 
drive. 

* aa * 
Maxon Now in Minneapolis 


Maxon, Inc., Detroit advertising 
agency, has opened an office at 83 
S. Seventh St., Minneapolis. Char- 
les Hawkins, for eight years an ac- 
count supervisor with BBD&O, will 
head the Minneapolis branch. 


* * * 


GG&B in Minneapolis 


Gould, Gleiss & Benn, Inc., Chi- 
cago, marketing research firm, has 
opened an office at 738 Northwest- 
ern Bank Building, Minneapolis. 
Herbert Russcol, formerly of Chi- 
cago, is manager. 

* * * 
Agencies Bill $1 Million in TV 

The U. S. had 114 advertising 
agencies with TV-radio billings of 
$1 million or more in 1958, the 29th 
semi-annual Television Factbook 
reports. 

The survey shows that 55 of the 
agencies have headquarters in New 
York and 19 are in Chicago. Both 
Philadelphia and Detroit have 
seven agencies billing a million or 
more annually in TV-radio. 

Other cities with agencies in the 
same classification are: Cleveland, 
four; Baltimore, three; St. Louis, 
Minneapolis, San Francisco, Port- 
land, Ore., two; Milwaukee, Ro- 
chester, Los Angeles, Omaha, 
Pittsburgh, Atlanta, Holyoke, 
Rockford, Wheaton, IIl., Washing- 
ton, Kansas City and New Orleans, 
one. Ze Napa 2 


Rambler Deals in Coop 


Spot saturations on three Twin 
Cities radio and television stations 
are being used by Twin Cities 
Rambler dealers for their coopera- 
tive advertising program. 

Similar spot saturations on radio 
and TV also are being sponsored 
by Rambler dealers in Sioux Falls, 
S. D., and Sioux City, Ia. 

* a * 


Personnel Changes 


James C. Plunkett from adver- 
tising manager of Columbia-South- 
ern Chemical Corp., a subsidiary of 
Pittsburgh Plate Glass Co., to ad- 
vertising manager of Pittburgh’s 
Fibre Glass division ... Karl Lad- 
vigsen from technical editor to 
editor of Sports Car Illustrated, 
succeeding John Christy, who re- 
signed ... Stanley T. Ferger to 
manager of the sales coordination 
department of Metropolitan Sunday 
Newspapers, Inc., succeeding Harry 
C. Baldwin, who is retiring after 
20 years with the company . 
James G. Morton from director ‘of 
liaison activities to vice-president 
in charge of publisher services at 
American Weekly, succeeding Thor 





M. Smith, who resigned. 
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The most exciting year in automotive history. . . 
... see it all in the AUTOMOTIVE NEWS’ Auto Show Issue Coming December 7 


As dynamic as the history of the automotive, indus- 
try has been, 1960 will almost surely be the most 
controversial, changing, competitive year ever expe- 
rienced. Interest—which always runs high during new 
car introduction—will be at a fever pitch this year. 


Every major influence—factory executives, car deal- 
ers, styling and engineering personnel, purchasing 
and sales managers, automotive suppliers, jobbers— 
will be intensely interested in a composite picture of 
the big changes from nearly every automotive manu- 
facturer. 


And—as in years past—they will expect and-get this 
picture in the AUTOMOTIVE NEWS’ Automobile 
Show Issue—December 7. Imagine their keen inter- 
est in: 


@ Every American automobile featured in beauti- 
ful full-color. 


RESERVE SPACE NOW 
AUTO SHOW ISSUE 


Published: Dec. 7, 1959 
Closing Dates: 


Additional illustrations showing principal mod- 
els of each make and top selling features. 


A complete section on trucks showing new mod- 
els and other data. 


Feature stories about industry suppliers, includ- 
ing new developments on '60 models. 


Engineering and styling developments. 


Prices and specifications of all American auto- 
mobiles. 


Advertising news on each make including plans 
for 1960. 


You, as an advertiser interested in reaching this audi- 
ence, will want to take advantage of this selling 
opportunity to tell your complete product story. 


Vol, XXXUH, No. 3699 


3 and 4 color plates: Nov. 13, 1959 
2 color, black and white, Nov. 24, 1959 


—|\ Survey Finds Sales a 


Market Strength Chee 


And, if color best suits your product, P he will be ex- 
tremely pleased at the economy offered in using three 
and four color plates. 


Make your reservation today. Cash in on the most 
exciting year in automotive history—1960! 


REPRESENTATIVES: 
NEW YORK: Edward Kruspak, Howard E. Bradley, 
Room 707, 51 E. 42nd St., Murray Hill 7-6871 
CHICAGO: J. Goldstein, Bill Gallagher, Room 903, 
360 N. Michigan Ave., State 2-6273 
DETROIT: R. L. Webber, William R. Maas, Roy 
Holihan, 965 E. Jefferson, Woodward 3-9520 
SAN FRANCISCO: Jules E. Thompson, 681 Market 
St., Douglas 2-8547 
LOS ANGELES: Robert E. Clark, 6000 Sunset Blvd., 
Hollywood 3-4111 
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“April 
Prices of '58s added and '50s dropped in December, 1957. Prices of '59s added and ’51s dropped in December, 1958. 


"68 '59 SS °59 
May June d 


Figures alongside bars represent dollars. 


"68 °59 "58 °59 "68 58 
Aug. Sept. Oct. 
To Date 


(Copyright, 1959, by Automotive News) 








Riviera, $960* (ps); Special 4-dr, Riv- 
iera, $900*, $855°. 

"55 Super 2-dr, Riviera, $710* (ps); 
Special 4-dr. -Riviera, $695* “oad 2- 
pa Riviera, $690*; Century 2-dr. Riv- 


$530°. 
+53 Special 2-dr., $275*; 4-dr., $265*. 
ae" eed, 57 (62) Coupe de Ville. $2,- 


600* 
"56 (62) 2-dr. hardtop, $1,700* 
2-dr., $1,500* (ps). 
"5S (62) -— hardtop, $1,250* (ps). 
"54 (62) 4-dr., $860* =. 
"53 (62) bmi Fy ah 
CHEVROLET— 60 Biecry oe (8) 2-dr., 
810*, $1, 300", $1,775* ; 
2-dr., $1,760. 


’58 Impala (8) conv., $1,750*, $1,700*; 
2-dr. hardtop, $1, 750° (ps), $1,700*; 
Bel Air (8) conv., $1,750* (ps); sport 
coupe, $1,510*; Biscayne (8) 4-dr., 
$1,450*; 2-dr., ’$1,335*; Delray (8) 4- 


dr., ’ . 

*57 Two-ten (8) 2-dr., $1,650*, $1,125*, 
$1,100*, $965*, $930; 4-dr., $1,390*, 
$1,015; station wagon, $1,275, $1,105*; 

(ps) ; Bei 

$1,325* (ps), 


hardtop, $1,050* 


(Ps); 


$1,- 
Two-ten (8) 


56 Bel Air (8) 4-dr. 


(ps); 4-dr., $855; 2-dr., $780*, =e 
Two-ten (6) 4-dr., $800*, $655*; Two- 
ten (8) 2-dr., $620*. 

"55 Two-ten (8) 2-dr., $600*; station 
wagon, $600*; Two-ten (6) 4-dr., 
$550*, $515, $500*; 2-dr., $525; Bel 
Air (8) conv., $585*; One-fifty (8) 
2-dr., $460. 

’54 Bel Air 2-dr., $535°; conv., $440; 


Two-ten 2-dr., $460 
Air 4- <ar., $330, $325°*; 
hardtop, 


CHRYSLER—’56 "windsor 2- dr. hardtop, 
$950* (ps); NY 2-dr., ° 


2-dr. 





Prices marked wit asterisk (pe); Bel Air (8) 2-dr., $1,425°; 4- top, $2,825* (ps), $2,800 (ps), $2,-| °56 (88) 2-dr., $740°. ‘ 
indicate a unit Arnie tye an $1,415* (ps); Biscayne 670° (ps); Country (8) 4-dr., ’55 (98) 2-dr. Holiday, $735° (ps). 55 NY 2-dr., $575* (ps); Windsor 2-dr 
ch 4-dr., $1,375°, $1,200; 2-dr., $1,- $1,750° (ps); Ranch Wagon (6) 2-dr., "54 (98) 2-dr. Holiday, $400 hardtop, $575* (ps). 
automatic yop or over- 325°. $1,160. was (88) Super 4-dr., $230* (ps). ore an 1 yh aay wagon, $1,- 
drive, and indicates power 57 Two-ten (8) station wagon, $1,500*, ’57 Fairlane 500 (8) 2-dr. Victoria, $1,- CKARD— 53 Clipper 4-dr., $150, $110. 
steering “ $1,125*; Two-ten (6) 2-dr., $1,000, 275*; 4-dr., $1,145° (ps) : conv., $1,-| PLYMOUTH—’57 Belvedere (8) 4-dr., $1,- popGE—’ oT Royal (8) 4-dr. hardtop, $1,- 
$975; 4-dr., $975; Bel Air (8) 4-dr., 090* (ps); Custom 300 (8) 2-dr., $900; 100* (ps); Savoy (6) 4-dr., $750*. 250°" (ps); Coronet (8) 2-dr., $1,125*; 
ge ha $1,390* (ps); Bel Air (6) conv., $1,- 4-dr., $825. 56 Suburban (8) Custom 4-dr., $750*; 2-dr. hardtop, $1,025°, 
ALBANY 350*; Delray (8) 2-dr., $1,150*; 56 Ranch Wagon (8) 2-dr., $950, $575; Savoy (8) 4-dr., $530. EDSEL—’59 Ranger tr. $1,900°*. 
fifty (6) 2-dr., $900. Fairlane aD 2-dr., $750*; 4-dr, Vie-| °55 Savoy (6) 4-dr., $700. . 58 Ranger 2-dr., $1,1 
Tim Anspach Dealer's Auto Auction. Sale| ‘56 Two-ten (8) 2-dr., $950*; Two-ten toria, PONTIAC—'55 Star Chief 2-dr. Catalina, ORD—'59 Galaxie ia ‘conv., $2,300; 2- 
every Tuesday. Prices are for sale of Oct “© 4-dr "55 yo nner ‘Squire (8) 4-dr., $790*; $610*; Chieftain 4-dr., 5*. dr. Victoria, Dai Country Sedan 
13. Prices continued irregularly, if any-| ‘55 Bel Air 8). 2-dr. hardtop, $910* Country Sedan (8) 4-dr., $760°; Cus-| "54 Star Chief 4-dr., $200*, 5200" (ps).| ,_ (8) 4-dr., $1,900 
thing just a shade lower than last (ps); station wagon, $810; 4-dr., tom (8) = a $535, $460 » $400; ’53 Chieftain 2-dr., $185; 4-dr., $160*, 58 Thunderbird (8), $2,730*; Fairlane 
down market. The only thing that saved $670*; 2-dr., $610°, $580; Two- Custom (6) 4-dr., $430; ‘aaa’ (6) 2- $130; 2-dr. Catalina, $150°. 500 (8) akyliner, $2,000* (ps); conv., 
the day was the fine quality of epenes. ten (6) station wagon, $750°, $725; 4- dr., $230°. BLER—'57 Custom (6) 4-dr. , $880. $1,675*, $1,600 fps); Country Sedan 
Sold 139 cars from 196 dr., $630*, $500; Two-ten (8) 4-dr.,| "54 Crest (6) 4-dr., $380; 2-dr. Victoria,| °55 Custom Cross Country, $640; 4-dr., (8) 4-dr., $1,600° (ps); Fairlane (8) 
BUICK—’57 Special 2-dr. Riviera, #1, 150°. $535. $350°. $200. 2-dr., $1,450*; Ranch Wagon (8) 2- 
_ 56 Special conv., $880* (ps); 2-dr. Rivi- ‘54 Bel Air 4-dr., $520, $470; 2-dr., ’63 Ranch Wagon (8) 2-dr., $360*; Cus- | STUDEBAKER—’55 Champion (6) station dr., 2 at $1,300; Custom 300 (6) 2-dr., 
era, $860°; RM 4-dr. Riviera, $700* $240°; Two-ten .2-dr., $370°* tom (8) 2-dr., $280; Custom (6) 4-dr., wagon, $395*; Commander (8) 4-dr.,| ,_ $1,160. 
ps) 63 Two-ten station wagon, $350; 4-dr., $220*, $150. $260. 57 Fairlane 500 (8) 4-dr., $1,150* (ps); 
55 Saw 2-dr. Riviera, $830* (ps); $315, $290; 2-dr., $210; One-fifty 4-| LINCOLN—’58 Premiere 4-dr. hardtop, | MISCELLANEOUS—’57 Ford Ranch pick- Fairlane (8) 4-dr., $1,150* (ps); 2-dr. 
Century 2-dr. Riviera, $700*%, $440* dr., $275; Bel Air 4-dr., $260; 2-dr. $2,360° (ps). up, $900. Victoria, $1,100; Custom 300 (8) 2-dr., 
(ps); 4-dr. viera, $670*; Special hardtop, $190. ’53 Capri conv., $180* (ps). ’63 Chevrolet %-ton pickup, $300. $1,000*, $975*, $820, $740; Ranch 
4-dr. , $660, $635*; 2-dr 52 Deluxe Bel Air, $180°. MERCURY—’58 isemtorey” 4-dr., $1,350* ,-.Wagon (6) 2-dr., $915. 
DeSOTO—'55 Fireflite 2-dr. hardtop, $810* (ps). DETROIT 56 Fairlane — 2 dr. Victoria, $815* 
‘54 Century conv., $440* (ps) (ps). ST "Monterey 2-dr., $830. (ps), $765°; conv., $750, $715*; 2-dr., 
‘53 Special 2-dr. Riviera, $250° 53 Firedome 4-dr., $150°. 56 Monterey 2-dr. hardtop, $850*;| Motor City Auto Auction, Sale every $715°; Custom (8) 2-dr., $560; Main 
"48 ,% DODGE—’'57 (8) 4-dr., $1,275*; Medalist 2-dr., $400. Monday. Prices are for sale of Oct. 12. os (8) 2-dr., $475. . 
ADILLAC—'56 (60) Special 4-dr., $1,- Coronet (8) 2-dr. hardtop, $1,150*. "55 Custom station wagon, $550°; 2-dr., BUICK 50. Electra 2-dr. hardtop, §2,- Custom (8) 2-dr., $590*; 4-dr., 
410° (ps). "56 Coronet (8) Sierra 4-dr., $800°. $250; Monterey 4-dr., $550°; 2-dr., 570* (ps *'$560; Custom (6) 2-dr., $545; 4-dr., 
‘ (6) 4-dr., on eee (8) 4-dr., $550°. id "58 Special: 2-dr. Riviera, $1,650; 2-dr.,| ,, $440°, $335; Main (8) 4-dr., $415. 
$2,175* (ps); Impala (8) 4-dr. hard (6) Suburban 2-dr., 2 at '58 (88) 4-dr. Holiday, $1,500. ’54 Custom (8) 2-dr., $440*; 4-dr., $300. 
, $2,010* (ps); Brookwood (6) 4- “00 $2,000* (ps). ’57 Century Estate Wagon, $1. 460° (ps); 52 Ranch Wagon (8) 2-dr., §365; Cus- 
ar., $2,000° (ps) *53 Coronet (8) 4-dr., $265*. ’S7 (88) 2-dr. Holiday, $1,380* (ps); Special 4-dr., $1,225*, $1,2 tom (8) 4-dr., $260*; Crest (8) 2-dr. 
"58 (8) 2-dr. hardtop, $1,750*| FORD—‘58 Thunderbird (8) 2-dr. hard- $1,180* (ps); 4-dr., $1,220* (ps). ’56 Super 4-dr., $1,000* an: “Re 2-dr. (Continued on Page 45, Col, 1) 


























ALABAMA MARYLAND NEW JERSEY NEW YORK 
BEL AIR—Bel Air Auto Auction. Ti- LAFAYETTE—Syracuse Auto Aucti 
shag 400 = as vl PLUG IAAT ATT | | Cece or em recuse Auto Aucti 
JOHNSON AUTO pay range se Hesblisbed 194), Tide Provectina. “(Wed 
AUCTIONS (NO HOUSE CARS! 


Lawrenceburg, Tenn.—Tuesday 
Huntsville, Ala.—PFriday 
100% Insured—No Registration Fee 








COLORADO 








Denver Auto Auction 
4% South Santa Fe Littleton, Colo. 
Phone: SU 1-6673, Ed. G. Smith 
Auction Every Friday 
at 11:00 A.M. 
Auctioneers: Geo. Workman—Bill Hauschildt 
Titles and Checks Guaranteed 











CONNECTICUT 


NEW ENGLAND'S OLDEST 
AND BEST 


Dealers Auto Exchange in our |2th year 
of nuous opera 








Warehouse Point, Conn. 





MICHIGAN 





Aptco 


DETROIT'S 
Oldest, Largest and Very Best 
Wednesday at Noon 





Aptcc 


19241 Dix—Toledo Highway—Route 25 
Just Y mile from Detroit City Limits 
MELVINDALE, MICHIGAN 


PHONE: DUnkirk 3-0150 


Aptco 





Send for free copy of next 
week's Aptco Auction Report 











FLORIDA 
DAYTONA BEACH — Florida Auto 
Auction, City Airport. Tues. 11 
A.M. Dealer-owned. Dealers only. 








INDIANA 
INDIANAPOLIS—Indianapolis Auto 
Auction, P.O. Box 24007. Wed. 11:00 
A.M. Dual Ring. CHapel 4-9546. 








For Fast, Accurate Directions to 
Leading U. S. Auto Auctions, Dealers 
Leok in LUCAD. 








ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 
BIG SALE EACH FRIDAY 


300 TO 400 CARS 
We Issve Our Checks and Insure Titles 
Owned and Operated by 
J. F. REED — HUGO HASHEIDER 
NORB RUGH 
Twin Ring Selling 





N-A-D-E 


Every WEDNESDAY, 11 A.M. 


NATIONAL AUTO 
DEALERS EXCHANGE 








Minutes from “i York City 


AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 


INSURED PICKUP AND 
DELIVERY SERVICE 


MINIMUM RATES 


We issve auction checks— 
Guarantee titles. 


Dual Lane Sale—4 Auctioneers 
insured By 
AUCTION INSURANCE AGENCY, 
Alabama 


EVERY THURSDAY AT NOONI 
ON ROUTE 46 
CALDWELL TOWNSHIP, N. J. 
CApito! 8-0100 for Reservations 


NEW YORK STATE'S OLDEST 
NATIONALLY KNOWN 
TIM ANSPACH INC. 
Dealer Auto Auction 
Albany 5, N. Y. 
ies | Monday — I| O'Clock 


80 car sale average 
All Titles and Checks Guaranteed 














GREATER NEW YORK 

AUTO AUCTION, INC. 

(Exit 31—Merrit Parkway) 
Bedford-Banksville Road, Banksville, N. Y. 


Guaranteed Checks and Titles, 
Phone—BEdford Village 4-3100 


PENNSYLVANIA 








AT THE WORLD'S BIGGEST 
AUTO AUCTION 


Manheim 


Auto Auction, Inc. 


Manheim, Pa. on Route 72 
Phone Manheim MOhawk 5-2401 
5 miles So. of Pa. Turnpike 


700-900 Clean Cars Auctioned Every Friday 
Auction Checks Issued; Guaranteed Titles 





TEXAS 








NORTH CAROLINA 


RALEIGH — Mann’s Auto Auction 
Sale, Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 








‘PENNSYLVANIA 


CORRY AUTO AUCTION 
Reute 6, Corry, Pa. 

EVERY FRIDAY—1:00 P.M. 
Guaranteed Checks— 
Gueranteed Titles 
“The friendiiest auction with the mest ac- 











AMARILLO AUTO 
AUCTION, INC. 
10TH Phone: DR 2-9503 
WE PICK UP AND SELL 


FOR LEASING COMPANIES ANYWHERE 
12 Years Fair Dealing 


Auction Checks Issued 


SALE EVERY FRIDAY 


Reference: American National Bank 


3202 E. 
































p+ senereee i — oemek Bobby Clark—OWNERS—Pat Patterson 
Cummings, Odi Owner: 
Hartley. 
WASHINGTON 
North-East-South-West SOUTH SEATTLE AUTO AUCTION 


Autemotive News’ 


“Leading Used-Cer Auction Direc- 
tory” gives the sale day end time 
of top Auto Auctions EVERY 
WEEK. 











10644 E. Marginal Way Seattie 88, Wash. 
Phone PArkway 5-6490 


SALE EVERY WED. 11 A.M. 
HIGH MARKET AREA 
Write for free accurate market reports 
Bill Johnsen Bob McConkey 
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Used-Car Auction Prices 








(Continued from Page 44) 


Victoria, $250. 
’51 Custom (6) 2-dr., $400. 

LINCOLN—’58 Continental Mark III conv., 
$2,850* (ps). 

MERCURY—’'59 Park Lane 4-dr. hardtop, 
$2,650* (ps); Monterey 2-dr, hardtop, 
$2,450* (ps), $2,400* (ps). 

‘57 Monterey 2-dr. hardtop, $1,250*; 4- 
dr, hardtop, $1,250* 


"56 Monterey 4-dr. hardtop, $960*; 2-dr., 
50*. 
"55 Monterey 2-dr, hardtop, $460*. 
’53 Monterey 4-dr., $325*. 
*52 Monterey 2-dr., $250. 
NASH—’57 Ambassador (8) 4-dr., $850*. 
OLDSMOBILE—’59 (88) Super 2-dr. Sce- 
nic, $2,700* (ps); 2-dr., $2,345* (ps). 
’57 (98) 2-dr, Holiday, $1,300*. 
"56 (98) 4-dr. Holiday, $1,050* (ps); 
(88) 2-dr., $800*; 2-dr. Holiday, $795*. 
’55 (88) 2-dr., $615*; 4-dr., $605*. 
’54 (98) 2-dr. Holiday, 2 at $650* (ps); 
(88) 4-dr., $490* (ps), $450* (ps), 
$400*; (88) Super 2-dr., $400*, 
’51 (88) 2-dr., $460*. 


PLYMOUTH—’ 57 Belvedere (8) 2-dr., $1,- 


100*; 2-dr. hardtop, $940*; Plaza (6) 
2-dr., $790, $780, 

’56 Suburban (8) 4-dr., $900*°; Fury (8) 
2-dr., $750*°; Savoy (8) 4-dr., $650; 
Belvedere (8) 4-dr., $585", 

"55 Belvedere (8) conv., atl 2-dr., 


$360; Plaza (8) 4-dr., 
’53 Belvedere 2-dr,. ATP waa $165, 
PONTIAC—’59 Bonneville 4-dr. Vista, $3,- 
150* (ps), $2,650* (ps), $2,375* (ps). 
’58 Chieftain 2-dr., $1,650* $1,- 
50*. 


$1,500* (ps); Chief- 


(ps), 


’57 Star Chief conv., 
tain 2-dr., $1,100 
"55 Star Chief conv., 
Chieftain 2-dr, hardtop, 
’54 Star Chief 4-dr., $360*, 
RAMBLER—’58 Ambassador 
Country, $1,700. 
’57 Super (8) 4-dr., $875*. 


$635* (ps), $500*; 
$625*. 


(8) Cross 


’56 Custom Cross Country, $810*, $790*, 
$650*. 
STUDEBAKER—’57 Silver Hawk (8) 2- 


dr., $1,000* (ps). 
’56 Sky Hawk (8) 2-dr. hardtop, $900*; 
Commander (8) 2-dr., $540*. 
’54 Commander (8) 2- dr., $380". 
MISCELLANEOUS—’55 GMC %-ton pick- 


up, $485. 
’53 Chevrolet pickup, $425. 


LOS ANGELES 


Harold Henry’s Los Angeles Dealer Auto 
Auction, Sale every Tuesday, Prices are 
for sale of Oct. 13. 

BUICK—’57 Super 2-dr. Riviera, $1,600* 
(ps); 4-dr, Riviera, $1,435* (ps); RM 
4-dr, Riviera, $1,550* (ps); Special 
4-dr., $895*, $885*; 2-dr. Riviera, 
$840". 

’55 Special 2-dr. age $840*; RM 2- 
dr, Riviera, $705* (ps), $685* (ps); 
Century 2-dr. Riviera, $600*, 

"54 RM 2-dr. Riviera, $490° (ps); Cen- 
tury 2-dr. Riviera, $475*, $465*; 
dr. Riviera, $310*; Super 4-dr., $395° 


(ps). 
’53 Special 4-dr., $250. 
’52 Super 2-dr. Riviera, $265*. 


OADILLAC—’59 (60) Special 4-dr., $5,- 
580* (ps), $5,505; (62) Sedan de Ville, 
$5,400* (ps); 2-dr., $5,000 *(ps), $4,- 
900* (ps), $4,500* (ps), $4,400* (ps); 
Coupe de Ville, $4,750* (ps); 4-dr., 
$4,585* (ps). 

"58 (62) Coupe de Ville, $3,775* (ps), 
$3,705* (ps), $3,550* (ps); conv., $3,- 
540 *(ps) 


"57 (60) "special 4-dr., $3,095* (ps); (62) 
Coupe de Ville, $2,750* (ps). 
56 (62) Sedan ‘de Ville, $2,125* 
$2,100* (ps); conv., $1,880* (ps). 
"55 (62) Coupe de Ville, $1,650* (ps). 
*54 (62) conv., $1,085* (ps). 
52 (60) Special, $525* (ps); 
$395* (ps). 
"51 (62) conv., $120*. 
CHEVROLET—’59 Impala (8) sport coupe, 


(ps), 


(62) conv., 


$2,600* (ps); sport sedan, $2,500* 
(ps); Parkwood (8) 4-dr., $2,395* 
(ps); Bel Air (8) 4-dr., $2,250* (ps); 


Bel Air (6) 2-dr., $2,100*. 

’58 Impala (8) sport coupe, $2,135* 
(ps); Bel Air (8) 4-dr., $1,590*; Bis- 
cayne (8) 4-dr., $1,500* (ps); Delray 
(8) 2-dr., $1,100. 

57 Corvette (8) conv., $2,285; Two-ten 
(8) station wagon, $1,600*, $1,535*; 
Two-ten (6) station wagon, $1,225; 
Bel Air (8) station wagon, $1,600*; 
conv., $1,595, $1,530* (ps); 2-dr., $1,- 
460°. 

"56 Two-ten (6) 2-dr., $1,180%; Two- 
ten (8) 4-dr., $915*; Bel Air (8) 
sport sedan, $1,105*. 

"55 One-fifty (6) station wagon, 
2-dr., $335. 

"54 Bei Air 2-dr., 
$475, $400. 

"53 Bel Air 4-dr., 
$325, $225; One- fifty '2-dr., 

gan’ ahh 57 Windsor 4-dr., 


$600°* ; 
$620; Two-ten 4-dr., 
Two-ten 4-dr. 


$325. 
$1,380° 


$350* ; 


DesOTO_’52 Firedome station wagon, 
$235" 
DODGE—'58 Coronet (8) 2-dr. 
$1,800* (ps), $1,585*. 
’57 Custom Royal (8) 2-dr. 
$1,425*; Coronet (8) 2-dr., 
’53 Coronet (8) 2-dr., $170*. 
EDSEL—’52 Villager 4-dr., 
FORD—’'59 Thunderbird (8), 
$3,650* (ps), $3,635* 
(ps); Country Sedan 
140* (ps); Fairlane 
965; Ranch Wagon 
(ps) 


hardtop, 


hardtop, 
$1,080*. 


$1,480*. 

$3,690* (ps), 
(ps), $3,450* 
(8) 4-dr., §2,- 
(8) 2-dr., §$1,- 
(6) 4-dr., $1,885 


’58 Thunderbird (8), $3,135* (ps), $2,- 
900* (ps); Country Sedan (8) 4-dr. 
(9 pass.), 2 at $1,850* (ps); Fairlane 
(8) 2-dr, Victoria, $1,785* (ps); 

-dr., $1,505* (ps); Custom 300 (8) 
. dr., $1,260* 

"57 Country Squire 
(ps), $1,625* (ps); 
skyliner, $1,630*; 


(8) 4-dr., $1,635* 
Fairlane 500 (8) 
2-dr, Victoria, $1,- 
465* (ps), $1,435* (ps); conv., $1,- 
345*; Country Sedan (8) 4-dr., $1,- 
520° (ps), $1,435*; Fairlane (8) 2-dr. 
Victoria, $1,240*. 


"56 Country Sedan (6) 4-dr. (9 pass.), 
$950; Fairlane (8) 4-dr. Victoria, 
$835*; 2-dr., $785*; 4-dr., $735°; 
conv., $670*. 

’55 Fairlane (8) 2-dr., $725*; 2-dr. Vic- 
toria, $670* (ps); Main (6) 4-dr., 


$300. 

*54 Crest (8) 2-dr. Victoria, $500* (ps), 
$450* (ps), $385*; skyliner, $300*. 
Main (8) 2-dr., $435; Custom (8) 2- 





dr., $395*; 4-dr., $370. 

53 Country Sedan (8) 4-dr., $435; 
Ranch Wagon (6) 2-dr., $385; Crest 
(8) conv., $195* (ps); Custom (8) 
4-dr., $175, 

’52 Country Sedan (8) 4-dr., $305; 
Crest (8) conv., $205. 

"51 Crest (8) 2- dr, Victoria, $185. 

IMPERIAL—’57 Crown conv., §$2,200* 


(ps); Imperial 4-dr., $2,175* (ps), 
LINCOLN—’58 Continental Mark III 4- 
dr. hardtop, $3,690* (ps); Capri 4-dr. 
hardtop, $2,785* (ps). 
"57 Premiere 4-dr, hardtop, $2,380* (ps), 
$2,185* (ps), 
— Capri conv., $700* (ps); 2-dr., $660* 
Pps). 
*54 Capri 4-dr., $625*. 
MERCURY—’59 Monterey 4-dr., $2,575* 


(ps). 
"58 Colony Park 4-dr. (9 pass.), $2,435* 


(ps). 
"57 Montclair 4-dr. hardtop, $1,305* 
on Monterey 4-dr, hardtop, $1,255* 


(ps). 
"56 Monterey conv., $905* 


"55 Monterey 2- ar. , $1,000*; Custom 4- 
dr., $495. 
’54 Monterey 2-dr. Se $495°, $345*, $290°; 


Custom 4-dr., 





2-dr, Holiday, $1,170*; 4-dr., $835*. 
55 (98) 2-dr, Holiday, $835* (ps). 
"54 (98) 2-dr. Holiday, $510* (ps), 
"53 (98) 2-dr. Holiday, $235* (ps), $150*. 


PACKARD—’56 (5640) 4-dr., $635*; 2-dr. 
hardtop, $545*. 

PLYMOUTH—’59 Fury (8) 2-dr. hardtop, 
$2,300* (ps). 

"58 Belvedere (8) 4-dr, hardtop, $1,- 
550° (ps), $1,445* (ps); Savoy (8) 
2-dr., $1,350*; 4-dr., $1,160*, 

‘57 Belvedere (8) 4-dr., $1,285* (ps); 
Savoy (8) 2-dr. hardtop, $1,135*; 


Plaza (6) 4-dr., $785°*. 

"56 Belvedere (8) 2-dr, hardtop, $890*; 
4-dr., $695 

"5S Baveders (8) 4-dr., $660*, $500*; 
Savoy (8) 2-dr., $570; Plaza (6) 4- 


dr., a 
"53 Cranbrook Savoy, $310; 4-dr., $270*. 
PONTIAC—’59 Bonneville sport coupe, 
$3,100* (ps); Catalina Safari 4-dr. (9 
pass.), $2,850° (ps); 2-dr., $2,700* 


(ps). 

"58 Star Chief 2-dr. —— $1,865* 
(ps); Chieftain 2-dr., $1,4 

’S7 Star Chief conv., $1, Btse (ps); 
Chieftain 2-dr. ., Catalina, $1,010*; 2- 
dr., $935*, 

"56 Chieftain Safari 4-dr., $1,225* (ps); 
4-dr. Catalina, $685*; Star Chief 4- 
dr. Catalina, $1,150* (ps). 

’55 Chieftain 2-dr,. Catalina, $680* (ps). 

’54 Chieftain station wagon, $410*, 

"53 Chieftain 2-dr., $265, $250*; 4-dr., 
$240". 

RAMBLER—’58 Super (6) Cross Country, 
$1,825", $1,675* 

’55 Custom Cross ‘Country, $865, $850°. 

’54 Custom Cross Country, $470°; 4-dr., 
$385°. 

’53 Custom 2-dr. hardtop, $280. 








Model Breakdown 
Of Auction Averages 





Oct., 1959  Sept., Aug., 
Model To Date 1959 1959 
$2,511 $2,574 

1,756 1,796 

1,306 

865 915 

653 689 

412 436 

277 297 

197 215 

$ 990 $1,028 








Camino, $2,050*; Ford (8) F-100 %- 


ton pickup, ste 500*; F-100 (6) %-ton 
pickup, $1,40) 

’56 Ford (8) "%- -ton pickup, $695; In- 
ternational 8110 pickup, $580*. 

*55 GMC (6) %-ton pickup, $625*; In- 
ternational (6) %-ton pickup, $535*, 


$495*; R-110 (6) pickup, $505*, 

"54 Ford (6) %-ton pickup, $355. 

’53 Ford (8) F-100 pickup, $450; F-100 
(6) pickup, $425. 

52 Chevrolet %-ton pickup, $390. 

"49 Ford (6) %-ton pickup, $300. 

"48 Studebaker (6) %-ton, $215. 


MINNEAPOLIS 


Downtown Auto Auction. Sale 
Wednesday. Prices are for sale 


every 
of Oct. 





’54 Special 2-dr. Riviera, $450°, $435°. 
CADILLAC—'58 (62) Coupe de Ville, §3,- 
100° (ps), $2,985* (ps). 
"57 (62) Coupe de Ville, $2,415* (ps), 
$2,115* (ps), 
"54 (62) Coupe de Ville, $1,075* (ps). 
CHE VROLET—’58 Biscayne (8) 4-dr., 
285° (ps), $1,200°, 
’S7 Bel Air (8) 2-dr, 
(ps), $1,230* (ps). 


ep 95 Air (8) 2-dr, hardtop, $1,065* 
ps). 


$1,- 


hardtop, $1,250* 


= (6) 4-dr., $805*, 2 at $765°*, 
53 Two-ten 2-dr, hardtop, $375, $355, 
$230. 
DeSOTO—’55 Firedome 
$625° (ps). 
FORD—’59 Galaxie (8) 4 


$2,050°*. 
"58 Fairlane (8) 4-dr. Victoria, 
(ps). 


2-dr. hardtop, 
4-dr., $2,090*, 2 at 


$1,475* 


’56 Fairlane (8) 4-dr., $855* (ps). 
"5S Fairlane (6) 2-dr., $655*, $570*, 2 
at $550. 
"54 Custom (8) 4-dr., $385*; 2-dr., 
$295°. 
’53 Crest (8) conv., $335*, $325*. 
MERCURY—'57 Montclair 4-dr. hardtop, 
$1,170* (ps); Monterey 4-dr., $1,120* 
(ps), $1,110* (ps). 
NASH—'54 Statesman 2-dr. hardtop, 
$355°. 
OLDSMOBILE—’56 (98) 2-dr. Holiday, 
$1,000° (ps); $970* (ps). 


(88) 4-dr., 

‘55 (88) 4-dr., $760*. 

PLYMOUTH—'56 Plaza (8) 2-dr., 
*54 Belvedere 4-dr., $385*. 


$515. 


’53 Monterey 2- ‘dr. ; ogsese. 
N AS H—'55 Ambassador 2-dr, hardtop, | STUDEBAKER—'57 Champion (6) 4-dr., Good sale. Clean cars still bringing 
$635*; 4-dr., $550* (ps); Ambassador $675. good prices. Sold 53 cars from 92 con-| PONTIAC—’55 Chieftain Safari 4-dr., 
(6) 4-dr., $425*. ’55 Commander (8) 2-dr. hardtop, $610*. | Signments. ats 
OLDSMOBILE—'58 (98) 4-dr. Holiday,| WILLYS—'52 Aero Falcon 2-dr., $285:|BUICK—'58 Century 4-dr, Riviera, $1,-| '54 Chieftain 4-dr., $395*. 
. $1,950* (ps). Aero Ace 2-dr., $125 375° 0 *53 Chieftain 4-dr., $295*. 
57 (88) 4-dr. Holiday, $1,300* (ps); ELLANEOUS—’ 59 “Chevrolet (8) El- "56 Special *2-ar, Riviera, $1,037°*. (Continued on Page 46, Col, 1) 
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ran-Mas 


Versatile Stran-Master design facilitates beautiful blend of glass and brick. 


- For all automotive service needs 





combines 


quality 


and color at lowest cost 


Car Wash, Service Station, Garage or Dealer- 
ship—large or small, plain or fancy—Stran- 
Master is designed to do what you want it 


to do. 


For instance, you can select the handsome 
Stran-Satin Color (or colors) you prefer from 
blue, bronze, green, gray, rose or white. Protec- 
tive Stran-Satin Colors retain their sparkling 
new look, too. Double layers of long-lasting 
vinyl-aluminum coating are factory applied. 


Indoors, you choose the floor plan that’s best 
for your business and building site. Stran- 
Master’s versatile design gives you optimum 
space per dollar invested. Volume-produced to 
reduce the cost, Stran-Master may be pur- 
chased for one-fourth down on Stran-Steel’s 
five-year purchase plan. Clip and mail the 
coupon or call your local Stran-Steel dealer 
today. He’s listed in the Yellow Pages under 
Steel Buildings or Buildings—Steel. 


Dept. AN-48 


STRAN-STEEL CORPORATION 


NATIONAL STEEL 


DEALERS EVERYWHERE 


Detroit 29, Michigan « Division of 


vilig CORPORATION 








Spacious Stran-Master interiors 
assure efficient equipment layout. 





Detroit 29, Michigan 


be used mainly for 


Stran-Steel Corporation, Dept. AN-48 


Please send complete literature on Commercial and 
Industrial Buildings in Stran-Satin Color. I’m inter- 
ested in a building approximately___ 


ft. x___ ft. to 





Name Se Em 
Title PP IRS ee Ae at 
Company sib 





Address . sti 
City i Be Ts SS a“ 
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050; Custom (8) 4-dr., $94 up, $355; Chevrolet %-ton pickup, 55 Custom Royal (8) 2-dr. hardtop, 
"5S Country Squire (8) ear.’ ae: P a “ue ein —— $550* (ps). 
Custom (8) 2-dr. Victoria, 1,040; : ‘or: -ton pickup, 5 ; | EDsSEL—’ © 4dr. ° 
: > Fairlane (8) 2-dr. Victoria, $940*; 4-| Studebaker %-ton pickup, $255; Chev-| "sg Ranger Dds hardtop, ‘$i it* (ps); 
seaq-Car ucTion rices a a  —  Ngggy Ee | rolet ‘ib-ton plekup, S196. Citation 2-dr.,” $1,160* (ps). 
try iy 4 (8) 4-dr., $925*; Main (8) '48 Dodge %-ton pickup, $290. FORD—'59 Thunderbird (8) 2-dr., $3,- 
2-dr 000°. 
"64 Custom (8) 2dr. Victoria, 9645; ’58 Ranch Wagon (8) 4-dr., $1,175. 
Crest (8) 2-dr. Victoria, S6T5* (ps); DETROIT ‘37 Fairlane 900. (8) eaytinee, $1,565* 
(Continued from Page 45) 4-dr., $525; Main (8) 2- ar., $300°. Aptco Auto Auction, Sale every Wednes- (ps), $1,290*; 4-dr. Victoria, $1,230*; 
> ; 53 Main (8) station wagon, $475. day. Prices are for sale of Oct, 14. 2-dr., $1,125*; Fairlane (8) 2-dr., $1,- 
CEUSEDARED 01 Setteman (6) state ee ee ee eee ae, ate, G1, | ANON —'88 Capel See., 9090°. BUICK—'59 LeSabre conv., $2,300* (ps). 175*; 2-dr. ‘Victoria, §$1,095* (ps); 
wagon, $800. (ps), $970*; conv., $1,075; 4-dr., $1,-| weROURY—'56 Montelair 2-dr. hardtop,| '57 Special 4-dr., $1,350%, $1,200*; 2- Country Sedan (8) 4-dr., $1,260*; Cus- 
010; Two-ten (8) station wagon, $1,- $950*. dr., ae 250° (ps). tom 300 (8) 2-dr., $940. 
PORTLAND, ORE. PR ‘85 Montclair 2-dr, hardtop, $896*,| ‘56 RM 4-dr., $750¢ (ps); Special 4-dr.,| ‘56, Fairlane (8) 2-dr., $875*; 4-dr., 
> 53 Two-ten 4-dr., $440°*. ~ . wn ¢ 
'52 Deluxe 4-d 295; 2-dr., $275° $650*; 2-dr., $450°. $810*; Ranch Wagon (8) 2-dr., $770 

Portland Auto Auction, Ine, Sale every| /5 ao hdd . dp 180. . 53 Sonterey 4-dr., $415*, $235°. 55 Special 4-dr., $600°*. (ps). 

Tuesday. Prices are for sale of Oct. 13. 51 station wagon 4-dr., ‘ OLDSMOBILE—'56 (88) 2-dr. Holiday, | CADILLAC—’56 (62) 4-dr., $1,200* (ps).| °55 Fairlane (8) conv., $770*; 4-dr., 
BUICK—’57 Super 2-dr. Riviera, $1,395*| CHRYSLER—'57 Saratoga 2-dr. hardtop, $1,135*; 4-dr., $950* (ps). CHEVROLET—’59 Impala (8) 4-dr., $2,- $550* (ps); Country Sedan (8) 4-dr., 
(ps); Century 4-dr, Riviera, $1,315°. $1,755° (ps). 55 (88) 4-dr., $800* (ps); (88) Super 200* (ps); Nomad (8) 4-dr., $1,810* $675; Custom (8) 2-dr., $555; ch 

56 Special 4-dr., $1,280 *(ps), $800°. ’54 NY 4-dr., $580° (ps). 2-dr., $780* (ps). (ps). Wagon (8) 2-dr., $535, $475*, 

55 Special 2-dr., Riviera, $785°* (ps);| (53 NY 2-dr. hardtop, $335° (ps). PLYMOUTH—’57 Belvedere (8) 4-dr., $1,-| °58 Bel Air (8) 2-dr., $1,615*, $1,380*;| ‘54 Crest (8) 4-dr., $355* (ps). 
Century 2-dr, Riviera, $750* (ps) ’50 Windsor 2-dr., $195* 275* (ps), $1,025; 2-dr. hardtop, $1,- 4-dr, hardtop, $1,575* (ps); 4-dr., $1,- | LINCOLN—’59 Premiere 4-dr., $3,450*. 
'53 Super 4-dr., $375*. 5 DeSOTO—’57 Firedome 2- ar. hardtop, $1,- 140*; Plaza 2-dr., ‘$880. 525*; Impala (8) sport coupe, $1,550*| MERCURY—’58 Park Lane 2-dr. hardtop, 
CADILLAC—’54 (62) 2-dr. hardtop, $1,- 525* (ps). "56 Savoy (8) 4-dr., $885*. (ps); Biscayne (6) 4-dr., $1,405*, $1,- $1,635* (ps); Monterey 2-dr, hardtop, 

475° (ps). DODGE—’57 Royal (8) 2-dr. hardtop, $1,- °54 Belvedere 4-dr., $410*. : 000. . $1,310* 

*49 (62) 4- dr. , $180. 535° (ps); Sierra (8) 4-dr., $1,495*| PONTIAC—’56 Chieftain 2-dr. Catalina, 57 One-fifty (6) 2-dr., $885. 57 Monterey 2-dr, hardtop, $1,150* (ps). 

ILET—’59 Corvette (8) 2-dr., $3,- (ps). $950* (ps), $800* (ps). 56 Two-ten (6) 2-dr, hardtop, $700*; 56 Monterey 4-dr. hardtop, $655*; Cus- 
265. : ’56 Custom Royal (8) 2-dr. hardtop, $1,- ’55 Chieftain 4-dr., $990; 2-dr, Catalina, 2-dr., $600; 4-dr., $585; Two-ten (8) tom 2-dr., $475*. 

SS Corvette (8) 2-dr, hardtop, $2,725; 025°. $840°. 2-dr., $655, 55 Montclair 2-dr., $565*, $550* (ps); 
Impala (8) 2-dr. ‘hardtop, $2,050*; | EDSEL—’58 Corsair 4-dr. hardtop, $1,- ’53 Chieftain 2-dr., $185. "55 Two-ten (6) station wagon, $620; Monterey 2-dr. hardtop, $500; 2-dr., 
Brookwood (8) 4-dr., $1,790; Two-ten 395* (ps); Ranger 4-dr., $1,200, ’52 Chieftain 4-dr., $240*. Two-ten (8) station wagon, $535; Bel $450°. 

(8) station wagon, $1,700*; Bel Air| FORD—’59 oan ote? to (8). conv., $3,-| RAMBLER—’58 Ambassador (8) 4-dr. Air (6) 4-dr., $540; Bel Air (8) 4-dr., 53 Monterey 4-dr., $175* (ps). 

(8) 4-dr., $1,675° (ps), $1,595; 4-dr. 800* (ps), $3,375* (ps). hardtop, $1,720* (ps). $465; 2-dr., $460°*. NASH—’' 54 Ambassador 4-dr., $400. 
hardtop, $1,675* (ps); Biscayne (8) ’58 Fairlane 500 (8) Pdr, Victoria, $1,- 57 Super (6) Cross Country 4-dr., $1,- ’54 Bel Air conv., $355. OLDSMOBILE—’58 (88) Super 4-dr., $2,- 
4-dr. $1,540, $1,520°; Yeoman (8) 825* (ps); Ranch Wagon (8) 4-dr., 550. CHRYSLER—’57 Windsor 2-dr. hardtop, 050* (ps); (88) 2-dr, Holiday, $1,950* 
2-dr., $1,525; Delray (6) 4-dr., $1,300. $1,750* (ps). WILLYS—’55 (685) station wagon, $1,-| . $1,075*. é (ps). 

'57 Two-ten (8) station wagon, $1,665*; 57 Country Sedan (8) 4-dr., $1,550* 085. "56 NY 4-dr., $830* (ps). 56 (88) 2-dr. Holiday, $700*; 4-dr. 
2-dr., :$1,415*; Two-ten (6) station (ps), $1,525* (ps), $1,400* (9 pass.);| MISCELLANEOUS—’57 GMC %-ton pick- ’55 Windsor 2-dr., $550*. Holiday, $675* (ps). 
wagon, $1,470; 4-dr., $1,025; Bel Air Fairlane 500 (8) 2-dr, Victoria, $1,- up, $1,095*; Chevrolet %-ton pickup, | DeSOTO—’55 Firedome 4-dr., $540* (ps). °55 (98) 2-dr. Holiday, $650* (ps); (88) 
e). 2-dr. hardtop, $1,650*, S. 650° 375* (ps); 4-dr., $1,206*, $1,025°; $980. ’54 Firedome 4-dr., $275* (ps). . Super 4-dr., $450*, 

(ps); 2-dr., $1,190*; 4-dr., $1,3 Custom 300 (8) 4-dr., $1,060*%; Cus- 56 Ford (6) %-ton pickup, $730. DODGE—’59 Custom Royal (8) 4-dr., $2,- 53 (98) 4-dr., $415*. 

"56 Pai Air (8) 2-dr, hardtop, $1, 1 240°; tom (6) 4-dr., $970. '5S Dodge (8) %-ton pickup, $545. 130* (ps). PLYMOUTH—’58 Suburban (8) 4-dr., $1,- 
4-dr. hardtop, $1, 070°; One-fifty (6) 56 Country Sedan (8) 4-dr., $1,210* ’54 Ford (8) F-100 pickup, $600. ’57 Custom Royal (8) 2-dr. hardtop, $1,- : 375°. 
2-dr., $895, $770; One-fifty (8) 2-dr., (ps), $1,155* (ps), $1,025* (ps), $1,-| °53 Chevrolet %-ton pickup, $585. 150° (ps) 57 Suburban (8) 2-dr., $1,125*; Bel- 

¥ ’ 000; Fairlane (8) 2-dr. Victoria, $1,- '52 Dodge PW Truck, $450; %-ton pick-| ‘’56 Coronet (8) 2-dr., $525, vedere (8) 4-dr. hardtop, $1,000*; 


Plaza (6) 2-dr., $525. 

56 Suburban (8) 4-dr., $725; Belvedere 
(8) 4-dr, hardtop, $625* (ps); 2-dr., 
$550 (ps). 

‘55 Belvedere (6) 4-dr., $350. 

PONTIAC—’57 Chieftain 2-dr., $1,000*. 

’54 Star Chief 4-dr., $265*. 

RAMBLER—’59 Custom (8) 4-dr., $1,815*; 
Super (6) 4-dr., $1,705; Deluxe (6) 
4-dr., $1,570 
STUDERAKER~ 55 Champion (6) 2-dr., 
2) 





FARGO, N. D. 


Tri-State Auto Auction Co. Sale every 
Thursday. Prices are for sale of Oct. 15. 
Market: Exceptionally good. Sold 82 cars 
from 26 consignments. 

BUICK—’57 Century 4-dr. Riviera, $1,360* 
(ps); Super 4-dr. Riviera, $1,090*. 
’56 Super 4-dr., $940* (ps), $820* (ps); 

4-dr. Riviera, $850*. 

’55 Special 2-dr., $550. 

*51 Special 4-dr., $130*. 

CADILLAC—’58 (60) Special 4-dr. hard- 
top, $3,550*° (ps). 

"ST (62) 4-dr., $2,205* (ps). 
CHEVROLET—’58 Bel Air (8) 4-dr., $1,- 

590° (ps); 4-dr. hardtop, $1,575* (ps); 
Biscayne (8) 4-dr., $1,470*, $1,390° 
(ps), $1,330*; Delray (6) = _ «» $1,340, 
'S7 Bel Air (8) 4-dr., $1,2 
"56 Two-ten (8) 2-dr., $745; ry dr. , $740°; 
One-fifty (6) 2-dr., $725. 

’55 Two-ten (6) 2-dr., $410; 4-dr., $400. 

’54 Two-ten (8) 4-dr., $325 

’53 Bel Air 2-dr., $250*. 

*51 Bel Air 2-dr., $150°*. 

’50 Deluxe 4-dr., $200 

‘55 Fireflite 2- dr. hardtop, $690* 





(ps). 
DODGE — ‘56 Custom Royal (8) 4-dr., 

$855*; Coronet (8) 2-dr., $755. 

55 Custom Royal (8) 4-dr., $775* (ps). 

53 Coronet (8) 4-dr., $135, $130, $105. 

FORD—’59 Fairlane 500 (8) 4-dr., $2,110* 

(ps), $2,090* (ps), $2,075* (ps); Gal- 
axie (8) 2-dr. Victoria, $2,185* (ps); 
Custom 300 (8) 4-dr., $1,705. 

58 Custom 300 (8) 4-dr., $1,360; Fair- 
lane 500 (8) 4-dr., $1,335* (ps). 

°57 Fairlane 500 (8) 4-dr., $1,285* (ps); 
Country Sedan (8) 4-dr. % $, 255; Cus- 
tom 300 (8) 4-dr., $1,070 

56 Main (8) 2-dr., $775. 

‘55 Fairlane (8) 4-dr., $715, $605*; 
conv., $575; Main (8) 2-dr., $385. 

’64 Main (8) 2-dr., $295; Custom (8) 
4-dr., $295. 

52 Custom (8) 2-dr., $210, $150; Ranch 
Wagon (6) 2-dr., $180; Main (6) 2-dr., 





$135. 
LINCOLN — '57 Premiere 2-dr., $1,710* 


(ps). 
*51 Capri 4-dr., $155*. 
OLDSMOBILE — ’'58 (98) 4-dr., $1,985* 
(ps); (88) 4-dr., $1,680* (ps). 
'56 (88) 4-dr. Holiday, $950*. 
52 (98) 2-dr. Holiday, $165* (ps), 
’51 (98) 4-dr., $260*. 


: 
' 
3 
PACKARD — ’'55 Clipper 2-dr. hardtop, 
$550* (ps). 
PLYMOUTH—’57 Savoy (8) 4-dr., $930, 
t $890. 
| ’56 Plaza (8) 4-dr., $535 





M an help boost your '54 Belvedere 4-dr., $325. 
obil c p PONTIAC—’56 Star Chief 4-dr. Catalina, 
$900* (ps). 
in s t t wa Ss ! ’55 Chieftain 4-dr., $475. 
n many Importan '53 Chieftain 4-dr., $185°. 
service absorptio Y p yY RAMBLER'58, Super (8) 4-dr., $1,475, 
57 Super (8) 4-dr., $1,180. 
- '56 Super (8) 4-dr., $660. 
STUDEBAKER — '56 Commander station 
9 en9 - wagon 2-dr., $730*. 
Here’s why it’s good business MISCELLANEOUS — '52 Chevrolet %-ton, 
$395. 





How much of your overhead does your service department pay for? 
Mobil can help you increase that amount. Here’s how: 





to do business with Mobil 





CALDWELL, N. J. 
e You get America’s top sellers... Mobilgas, Skyline Auto Auction. Sale every Thurs- 


sys +7 soll day. Prices are for sale of Oct. 15, Market 
Mobiloil, Mobiloil Special! was firm here this week as many new car 


dealers entered the buying market. Clean, 


We can advise you how to set up and operate an efficient lubrica- 
tion department. Sometimes a simple change can speed up job turn- 
over ... increase volume. 


: Be e You get the help of experienced men to used cars bringing top dollar. Older, rough 

We’re ready to give you the benefit of years of merchandising ex- help you boost service absorption. care off in price, Sold 160 cars from 190 

i i i i iling i io . sind BUICK—’58 C 2-dr. Ri 1,- 
perience . . . suggest sales tips . . . give you vital retailing information ©. You get expert en-tho-Job teuduhic tec your — 9 Century a viera, $ 

that can change labor and parts sales figures from red to black. personnel, 'S7 RM 4-dr., $1,390°; , ra Riviera, 

$1,180*; Special 4-dr., $1,275*; 4-dr. 

And, of course, there’s our lubrication training program. We’ll in- e You get the benefit of merchandising and ‘56 Bpecial > >i $775*. 
struct your men on the most up-to-date equipment . . . show them lubrication knowledge unsurpassed in the ‘55 RM 2-dr. Riviera, $745*; Special 


4-dr. Riviera, $720*; 2-dr. Riviera, 
$555*; 2-dr., $540*. 
’54 Super 4-dr., $310*. 5 
’53 Super 2-dr, Riviera, $235*, $125*. ] 
'52 Riviera 4-dr., $210*; Special 4-dr., 
2 at $160. 
’50 Special 4-dr., $100. 
CADILLAC—’'58 (62) Coupe de Ville, $3,- 
210°. | 
56 (62) Coupe x an $1,695*. | 
"55 (62) 4-dr., $1,2 ! 
CHEV ROLET— "58 bet wie (8) sport coupe, 
$1,520*; 4-dr. hardtop, $1,490*; 4-dr., 
$1,485*, $1,475*; Biscayne (8) 4-dr., 
$1,420*; Biscayne (6) 4-dr., $1,390*, 


(Continued on Page 48, Col, 1) 


proper lubrication techniques on the make of car you sell. petroleum industry. 





Another reason you’re Miles Ahead with Mobil 


MOBIL OIL COMPANY, A Division of Socony Mobil Oil Co., Inc 





- 








gives this new fre 

32.32 sq. ft.— and clearer vision than any 
other car in itS size-and-price class, 
foreign or domestic, now on the market. 
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The following prices include the sug- sed., $3,176; 4-dr. hardtop, $3,402; 2-dr. 
gested base factory list prices, Federal hardtop, $3,325; conv., $3,592; 4-dr, 2-seat 
Saati ae 2 stat. wag., $3,665; G06; 4dr. S-seat stat. wag., 
delivery-and-handling charges. ° $3,773. Series 98—4-dr. be ,887; r. 
cluded are variable items passed on to urren rices on e e ars hardtop, $4,159; 2-dr. hardtop, $4,083; 
the retail buyer, such as State and local conv., $4,362. (Hydra-Matic, power s 
aot transportation charges and op- ing, power brakes standard on Series 98.) 

tional equipment. PLYMOUTH — (On six-cylinder models, 
(Copyright, 1959, by Automotive News) add $119 for a V-8 engine.) Savoy Six— 
$3,841; 4-dr. 3-seat stat. wag., $3,948. CADILLAC—Sixty-Two — 4-dr. hardtop) $3,201; conv., $3,421; 4-dr, 2-seat stat.|4-dr. sed., $2,310; 2-dr. sed., $2,260. Bel- 

1960 cede i, aa moc : a. _ ere i> we hardtop, poe! Be rage | —o54 ™ aa — wag., $3,511; 4-dr. 3-seat stat. wag., $3,626. | vedere Six—4-dr. sed., $2,439; 2-dr. sed., 

— 4-dr, “* . 3 -dr. hardtop, 1 ; conv., ’ H EDSEL—(Pri are for V-8s. .| $2,389; 2-dr. hardtop, $2,461. Fury Six— 

2-dr, sed., $2,756; 4-dr. hardtop, $2,991;|—4-dr. hardtop (flat roof or sloping seat), de Ville 4-dr. hardtop (fiat roof or sloping cylinder A ggg Ho A 908.70 gy 4-dr, sed., $2,575; 4-dr, hardtop, $2,656; 
2-dr. har » $2,915; conv., $3,145; 4-dr. | $4,300; conv., $4,192. (Turbine Drive trans- | roof), $5,498; Coupe de Ville 2-dr, hardtop, | ig not offered with six-cylinder.) Ranger—|2-dr. hardtop, $2,599. 8 Wagon Six 
2-seat stat. wag., $3,386; 4-dr, 3-seat stat.| mission standard on Invicta, Electra and| $5,252; Eldorado Seville 2-dr, hardtop, 4-dr. sed., $2,697; 2-dr. sed., $2,643; 4-dr.|—-2-dr. 2-seat Deluxe Suburban, $2,602; 
wag., $3,4 -d +, $3,357; | Electra 225. Power steering and power/ $7,401; Eldorado Biarritz conv., $7,401.| hardtop, $2,770; 2-dr, hardtop, $2,704.50; | 4-dr. 2-seat Deluxe Suburban, $2,668; 4- 
4-dr. hardtop, $3,515; 2-dr, $3,-| brakes standard on Electra and Electra Special—4-dr. hardtop, $6,233. Seven- conv., $3,000. Station Wagon—i-dr. 2-seat dr. 2-seat Custom Suburban, $2,761. Plym- 
447; conv., $3,620; 4-dr. 2-seat stat. 'wag., 225.) ty-Five — 8-pass. sed., $9,533; limousine. | yijjager, $2,988.50. outh V-8 (On the following models, a V-8 
$9,748. _(Hvara- Matic, Dower steering,| palcoN_—4-dr. sed $1,974; 2-dr. sea.,| Sine is standard and a six-cylinder en- 

power brakes standard on all models.) $1,912 “iv iat Sei *'! gine is not available).—Fury V-8—conv., 

. 3 Station W: V-8—4-dr,. 3-seat 








Used-Car Auction Prices 








(Continued from Page 46) 


DeSOTO—’53 Firedome 4-dr., $395*, $390*. 
DODGE—’57 Sierra (8) 4- dr., $ 
"54 Coronet (6) 4-dr., $470. 
"53 Coronet (6) 2-dr., $345*. 
EDSEL—’58 Pacer 2-dr, hardtop, $1,480*. 


gg $1,355*, $1,340*, $1,325*, $1,- 
$1,240, $1,230, 


2-dr., Si ato°: Two-ten (6) station 
wagon, $1,320. 
‘57 Bel Air (8) conv., $1,385*; Two-ten 


(6) 4-dr., $1,120*, $935; 2-dr., $1,000, 


$975, 
56 Bel Air “(8) station wagon, $1,020°; 
sport 


tion wagon, 
"55 Bel Air (8) P, 
*; 2-dr., ; Bel Air (6) 4-dr., 
: Two-ten (6) 4-dr., 


"B4 Bel ‘Air sport coupe $425 
"53 Bel Air 2-dr. naraten, $320°, 
Two-ten 


4-dr., $145. 
OCHRYSLER—'58 NY 4-dr., $1,800°. 
"55 Windsor 2-dr, hardtop, $645°*; 


$180; 


4-dr., 


DesoTo—’ Firedome 4 , $1,580". 
‘S57 Fireflite 4-dr. hardtop, "$1, 445°; 
sweep 4-dr., 
°655 Firedome bo oy 3615°. 
’63 Firedome 4-dr., $130*. 
DODGE — '59 Cevenies (8) 2-dr. hardtop, 


"658 Royal (8) 4-dr, hardtop, $1,585*. 

*67 Coronet (8) 4-dr., $1,040*, $1,035*. 

'56 Custom Royal (8) 4-dr., $770*; Cor- 
onet (8) 4-dr., $700*. 

"55 she (8) 2-dr,. hardtop, $650*; Cor- 

onet (8) 2-dr., $450°. 
FORD—'59 Custom 300 (8) 2-dr., $1,595*. 

'58 Fairlane 500 (8) 4-dr. Victoria, $1,- 
540°; Custom 300 (8) 4-dr., $1, 245. 

'S7 Fairlane 500 (8) 2-dr. Victoria, $1,- 

270*; Custom 300 (8) 4-dr., $860. 
"56 Sedan (8) 4-dr., $1,045°; 
Main (6) 4-dr., $475. 

55 Fairlane (8) 2-dr,. Victoria, $750*, 
$570; conv., $485*; Ranch Wagon (8) 
2-dr., $475. 

°63 Custom (8) 4-dr., $310; 2-dr., $275; 
Ranch Wagon (6) 2-dr., $175. 

LIN i—'57 Capri 2-dr. hardtop, $1,- 
695°; 4-dr., $1,400*. 

"55 Custom 4-dr., $500*. 

"48 Continental (12) 2-dr., 

MERCURY—’58 Montclair 4-dr. hardtop, 


$1,370*; Monterey 
her @ Montclair 4-ar., $735*; Custom 2- 


$650. 
Pa Montclair 2-dr, hardtop, $775*. 
’54 Montclair 2-dr. hardtop, $555*; Mon- 
terey 2-dr. hardtop, $365*; conv., 
$315*. 
53 Monterey 2-dr, hardtop, $145. 
NASH—’54 Statesman (6) 4-dr., $140. 
OLDSMOBILE — ’'58 (98) 4-dr. Holiday, 
oo (88) Super 2-dr. Holiday, $2,- 
145°; (88) 2-dr. Holiday, $1,785 

"57 (88) Super 4-dr., $1,350*; 2-dr. Holl- 
day, $1,315*. 

'56 (88) 4-dr., $960°. 

"5S (98) 4-dr. Holiday, $975*, $575*; 

(88) Super conv., $580°. 

*55 Clipper 2-dr. hardtop, 
$310°. 


’58 Belvedere (8) 2-dr. hard- 
sin $1,510°, Se el Savoy (8) 4-dr., 
i7 Belvedere (8) 4-dr. 


170; Plaza (8) 4-dr. 

hardtop, si, 220° ; 

o-a. hardtop, $1,000*; Suburban (8) 

Custom 4-dr., $970; Savoy (8) 4-dr., 
$895°*. 

"56 Plaza (8) 2-dr., $500. 

"5S Bavoy (8) 2-dr., P aes $500; 4-dr., 

$490*; Belvedere 2-dr, hardtop, 
J 


$455°. 

"DA Savoy 4-dr., $305, $250*. * 
PONTIAC—'58 Super Chief 2-dr, Catalina, 
of 675*; Star Chief 4-dr., $1,230*. 

1! Chieftain Safari 4-dr., $1,150*; 4-dr., 


1, 
"66 ieer Chief conv., $760*, $700°; 4-dr. 
Catalina, $525°; Chieftain 4-dr., $750*. 
’55 Chieftain Safari 4-dr., $505*. 
’54 Chieftain 2-dr. Catalina, $480°, 
‘50 Chieftain 2-dr, Catalina, $115*. 
RAMBLER — ‘58 Ambassador (8) Cross 
Country, $1,420. 


*56 Super 4-dr., 


$565. 
STUDEBAKER—’59 Regal (8) 2-dr. hard- 
2- 


top, $1,675°*. 
NEOUS—'57 Chevrolet (8) 

dr, Suburban, $530; Ford panel, $275. 

49 Chevrolet 1%-ton panel, $120. 

SEATTLE 

South Seattle Auto Auction, Sale every 
Wednesday. Prices are for sale of Oct, 14. 
BUICK —'55 Super 4-dr., $815* (ps); Spe- 


cial 4-dr., $525°. 
TLLAO—'58 (62) Coupe de Ville, $3,- 


550° (ps). 
"5ST (62) * Coupe de Ville, $2,610* (ps); 
2-dr., $2,525° ( ) 


Fire- 


$730. 


"56 (62) 2-dr., $1, 825° (ps 
’55 (62) Coupe de Ville 3, 755° (ps). 
"53 (62) 4-dr., $550. 
"52 (62) 4-dr., $335*. 
OHE LET—'58 Impala (8) conv., $2,- 


VRO) 

150° a $2,100* (ps); 2-dr. hardtop, 
$2,150* (ps), $2,110* (ps), $2,020° 
(ps), $1,685; Brookwood (8) 4-dr., $1,- 
800* ; $1,460*; Bis- 


cayne (8) 4-dr., $1, 400°’; Biscayne (6) 
4-dr., $1,385. 

57 Bei Air (8) 2-dr., $1,585°, $1,560°; 
4-dr, hardtop, $1, 478° (ps); 4- dr., $1,- 
255°; conv., $1,395* (ps); Two-ten 
(8) station wagon, $1,495*, $1,485°. 

66 Nomad (8) 2-dr., $1,550° (ps); Bel 
Air (8) station wagon 4-dr. (9 pass.), 
$1,420*; sport coupe, $1,045*; Two-ten 
(8) station wagon, $1,030*; One-fifty 
(6) station wagon 

55 Two-ten (6) 4-dr., $700°. 


‘54 Two-ten Faye’ wagon, $600*; Bel 


Air sport coupe, $300°. 
"52 Bel Air sport « coupe, $300°. 
YSLER — Windsor 2- dr. hardtop, 
ae (pa). 
7 Windsor 2-dr. hardtop, $1,650° (ps). 





FOKD—'59 Ranch Wagon (6) 4-dr., 


1,695°, 


$2,- 


$2, 


, 230. 


-dr. 


662; 2-dr. Seodtop: 
Station Wagons—2-dr. 
4-dr. $2,653; 
4-dr, 3-seat Parkwood, $2,747; 4-dr. 3-seat 
Kingswood, $2,850; 
Corvet 


(V-8 standard), $3.872. 
CHRYSLER—Windsor—4-d 
194; 4-dr. hardtop, $3,343; ‘Dar, hardtop, 


CHEVROLET— (Prices are for six-cylin- 
der models. For V-8s, add $107). 
Fleetmaster—4-dr. 


sed., $2, 262; utility sed., = 175 
4-dr. sed., $2, 438; 2-dr. 
hardtop, $2,554; 2-dr. suieaaein, 


Biscayne 
2,284; 2-dr, sed., 
-dr. sed., $2, 316; 2-dr. 
Bel Air— 


, $2, 384; 4-dr. 
$2,489. Im- 
, $2,590; 4-dr. hardtop, $2,- 
$2,597; conv., $2,847. 
2- seat Brookwood, 
2-seat Brookwood, ; 


Nomad, 
or conv. 


sed., $3,- 


<<. 2-seat 
top cpe. 


FORD—(Prices are for good mod- 
Fairiane—4-dr. 


els. For V-8s, add $113. 
sed., $2,311; 2-dr. sed., a2. 257; business 
2-dr., $2,170. 500 — 4-dr. sed., 
$2,388; 2-dr. sed., $2,33: 


sed., $2,603; 2-dr. 
$2,675. Stariiner—2-dr 


2-seat Country Sedan, $2,752; 4- dr, " 3-seat 

Country Sedan, $2,837; 4-dr. 3-seat Coun- 

try Squire, $2,967. Thunderbird — (V-8 

—— — 2-dr. hardtop, $3,755; conv., 
,222. 


IMPERIAL—C -dr. sed., $5,029; 





+|2-dr. sed., $2,631; 4-dr, hardtop, 


2,967. 
mall Suburban, $2,990; 4-dr, 2-seat 
Sport Suburban, $3,024; 4-dr. 3-seat Sport 
Suburban, $3,134. 
PONTIAC—Catalina—4-dr. sed., $2,702; 
$2,842; 
2-dr, hardtop, = 766; conv., $3,078; 4-dr. 
,099; 4-dr. 3-seat stat. 
wag., $3,207. 


047; 2-dr. hardtop, 
4-dr, sed., $3,003; 2-dr. sed., $2,932; 4-dr. 
hardtop, $3, 136. Bonneville—4-dr. hardtop, 
$3,331; 2-dr. hardtop, $3,255; conv., $3,- 
476; 4-dr, 2-seat stat. wag., $3, 
RAMBLER — American Deluxe — 4-dr. 
sed., $1,844; 2-dr. sed., 3, 795; 2-dr. 2-seat 
stat. wag., $2,020 American Super—4-dr. 





030, 
ustom—4 
‘68 Thunderbird (8) 2-dr. hardtop, §2,- $3,279; conv., $3,623; 4-dr, 2-seat stat.|4-dr, hardtop, $5,029; 2-dr, hard $4,-|sed., $1,929; 2-dr. sed., $1,880; 2-dr. 
910° (ps); agon (8) 4-dr.,| wag., $3,733; 4-dr, i-seat stat, wag.,| 922.50. —4-dr. sed., $8,047)” 4-41. 2-seat stat. wag., $2,105. Deluxe Six—4-dr. 
$1,795°, $1,725°; Fairlane 500 (8) 4-| 3 814. ‘ar; sed., $3,929; 4-dr.| hardtop, $5,647; 2-dr, hardtop, | $5,403; sed., $2,098; 4-dr, 2-seat stat. wag., $2,- 
dr. Victoria, $1,725° (ps); 4-dr., $1,-| hardtop, $4,067; 2-dr, hardtop, $3,989. | conv., $5,773.50. -dr. $6,-|427. Super Six—4-dr. sed., $2,268; 4-dr. 
‘of Oa ‘ New Yorker | 4-dr. ‘sed.. $4409;" 4-dr. | 318; 4-dr. hardtop, $6,318. (TorqueFiite, | 2-seat stat. wag., $2,562; 4-dr, 3-seat stat. 
Custom > ae gO $1,395*; Custom | hardtop, iy oH 2-dr. hardtop, $4,461;| power steering, power brakes standard on | wag., $2,687. Custom Six—4-dr. sed., $2,- 
1m b00 (8) 4-dr., $1,089 conv., $4,874.50; 4-dr. 2-seat stat, wag.,| all models.) 383; 4-dr, hardtop, $2,458; 4-dr. 2-seat 
— Pairlane (8) 4-dr., * §025°. $5,022; 4-dr. 3-seat stat, wag., $5,130.50.| LINCOLN—Lin -dr. sed., $5,441; | stat, wag., $2,677; 4-dr. 3-seat stat, wag., 
55 Fairlane (8) 2-dr. Victoria, $850*; | 399.F—-2-dr. hardtop, $5,411; conv., §5,-|4-dr. hardtop, $5,441; 2-dr, hardtop, $5.- | $2,802. Rebel V-8—4-dr. sed., $2, 
conv., §785*; Ranch Wagon (8) 2-dr.,| 941. (TorqueFlite, power s' ‘power | 253. Premiere—4-dr. | sed., $5,945; 4-dr. | 387; 4-dr. 2-seat stat. wae: $2,681; 4-dr. 
1, 3790*; Custom (8) 4-dr., $690*, $625°. | brakes standard on Saratoga, New Yorker | hardtop, $5,945; 2-dr. hardtop, $5,698. |3-seat stat. wag., $2,806. Rebel Custom 
"54 Custom (8) 2-dr., $740*, $560°. and 300-F.) Continental—4-dr. sed., $6,845.30; 4-dr. | V-8 — 4-dr. sed., $2,502; 4-dr, hardtop, 
53 Country Sedan (8) 4-dr., $500; Cus-| CORVAIR—S00 Series—4-dr. sed., $2,-| hardtop, $6,845. 30; 2-dr, hardtop, $6,-| $2,577; 4-dr. 2-seat stat. wag., $2,796; 
tom (6) 2-dr., $225 038; cpe., $1,984. 700 Series—4-dr, sed., | 598.30; $7,056.20; town car, $9,208; |4-dr. 3-seat stat. wag., $2,921. Ambassa- 
HUDSON—'56 Hornet (6) 4-ar., $740*. | $2,103; epe., $2,04 limousine, $10,230. (Automatic dor Super V-8—4-dr. sed., $2,587; 4-dr. 
LINCOLN —'57 Premiere 4-dr, hardtop DesSOTO— > — eer, sed., $3,017;| sion, power steering, power brakes, radio,|sed., $2,587; 4-dr. 2-seat stat. wag., $2,- 
$1,895* (ps). : "| 4-dr. hardtop, $3,167; 2-dr. hardtop, $3,-| heater standard on oh ted models. ) 881; 4-dr. 3-seat stat. wag., Am- 
'S6 Premiere 4-dr., $1,330* (ps) 102. Adven -dr. sed., $3,579; 4-dr. MERCURY—Mentorey—4-dr._ sed., _ $2.- tom V 8—4-dr. ved. $2,732; 
’ ares - hardtop, $3,727; 2-dr. hardtop, $3,663.|730; 2-dr. sed., $2,631; 4-dr, hardtop,|4-dr. hardtop, $2,822; 4-dr. 2-seat stat. 
MEROURY — '58 Commuter 4-dr., $2,100*| (TorqueFlite standard on Adventurer.) $2,845; 2-dr. Rasenen, $2,781, conv., $3,-|wag., $3,026; 4-dr. 2-seat hardtop stat. 
Pe - * DODGE—Dart—(Dart prices are for six-| 077. Montelair—4-dr. | sed., $3,280; 4-dr, | wag., $3,116; 4-dr, 3-seat stat, wag., $3,- 
‘aa. ‘Sector ace pase’ pe 405°. cylinder models. For V-8s, add $119.) Dart| hardtop, $3,394; 2-dr. hardtop, $3,331. | 151. 
<0 eee oan eae ‘ “dr. sed., $2,335; 2-dr. sed., §2,.| Park Lame —4-dr. hardtop, $3,858; 2-dr. woe T ODER ARER—Lask Deluxe Six—4-dr. 
ron Gumom 4-Ee. hardtop, *gir0°. 283; 4-dr. 2-seat stat. wag., $2,700. Dart| hardtop, $3,794; conv., $4,018. Station , $2,046; 2-dr. sed., $1,976; 2-dr. 2-seat 
Pe OL Re Pioneer—4-dr. sed., $2,464; 2-dr. sed., Tar Mi-seat “Gommuter, $3,127: | stai, wag., $2,366; 4-dr. 2-seat stat, wag., 
a ee oe. hardtop,| 2415; 2-dr. hardtop, $2,493: 4-dr. 2-seat|4-dr. 2-seat Golony Park, $3,837. (Mere-O-| $2,441. Lark Deluxe V-8—4-dr. sed., $2,- 
$1 ’ stat. ie = $2,792; 4-dr. 3-seat stat. wag.,| Matic standard on Montclair and Colony/ 181; 2-dr. sed., $2,111; 2-dr, 2-seat. stat. 
OLDSMOBILE — '59 (88) 4-dr. Holiday, | 2.397, Dart Phoenix—4-dr. sed., $2,600:| Park. Dual range Merc-O- power | wag., $2,501; 4-dr. 2-seat stat. wag.. $2.- 
on eee rar hardtop, $2,682; 2-dr. hardtop, $2,-| steering, power brakes standard on Park|576. Lark Regal Six—4-dr. sed., $2,196; 
"58 (98) 4-dr, Holiday, $2,160* (ps). 623; conv., $2,873. Matador Lane 2-dr, hardtop, $2,296; conv., $2,621; 4-dr. 
86 (98) 4-dr, Holiday, $1,210° (ps); 4-| {ay wed.,” $2,936; 4-dr. hardtop, $3,080; | OLDSMO 88 .—4-dr, sed.,|2-seat stat. wag., $2,591. Lark Regal V-8 
Gr... $1,000° Hog (88) Super 4-dr.|2 ar hardtop, $3,001; 4-dr, 2-seat stat.| $2,900; 2-dr. sed., $2,835; 4-dr, hardtop,|—4-dr. sed., $2,331; 2-dr, hardtop, $2,431; 
P Leroy $1,000° (ps). wag, $3,244: 4-dr, 3-seat stat, wag.,| $3,034; 2-dr. hardtop, $2,956; conv., $3,-|conv., $2,756; 4-dr. 2-seat stat, wag., 
ey juper 4dr. Hoitday, $425° (ps); | $3,359. Dodge Polara V-8—4-dr. sed., $3,-| 284; 4-dr. 2-seat stat. wag., $3,363; 4-dr. | $2,726. Hawk V-8—5-passenger sport cpe., 
4-dr., i ; ., $3,471. -dr. | $2,650. 
PAOKARD—'55 Packard Line 2-dr. } 146; 4-dr, hardtop, $3,280; 2-dr. hardtop, 3-seat stat. wag., $3,471. Super 88—4 $ 


top, $795*° (ps). 
PLY MOUTH—'58 £ Savoy (8) 4-dr., 


$1,175. 


$1,197°, 


"55 Belvedere (8) 2-dr, hardtop, $775*. 


PONTIAC—'54 Chieftain 4-dr., 
"53 Chieftain 2-dr. Catalina, 


STUDEBAKER—’56 Hawk (6) 2-dr., $800* 
00. 


(ps); President (8) 4-dr., 
NEOUS—'56 Chevrolet (8) %- 


Ton pickup, 


pickup, 
"55 Che 


$770. 


"54 Ford (8) 1%-Ton Van, 
(6) Courier, $340. 


NASHVILLE, TENN. 


Nashville Auto Auction, Sale every Wed- 
Prices are for sale of Oct. 14, Sold 
113 cars from 190 consignments. 


BUICK—’57 RM 4-dr., 
"56 Special 4-dr. Riviera, $950°, 


$755* (ps). 
$605*; Special 


2-dr. 


Riviera, 
‘55 Special 4-dr. Riviera 
Riviera, 


"54 Century 2-dr. 
2-dr. Riviera, $450*. 


be ees 2-dr. Riviera, $300*; 


$410° 
$400°. 


$920; Ford (6) %-Ton 
Chevrolet (8) %-Ton pickup, $720. 


Ford 


$1,490* (ps). 


$875°* ; 


4-dr., 


$ 
CADILLAC—'57 (62) 4-dr., $2,100* (ps). 


"56 (62) 
7a (62) 


2-dr., $1,625° ( 
$1,250* 


4-dr., 


(ps) 


ps). 
CHEVROLET—'59 Biscayne (6) 


58 Two-ten (8) station wagon, 
(6) station wagon, 
Bel Air (8) 4-dr., S; 


Two-ten 


4-dr., 


$1,360, $1, 


(ps): 
285°, $1, 


225*, $1,180. 
'S7 Bel Air (8) 4-dr., $1,505°*, 


$1,280°; 


; Bel Air 


Two-ten (8) 2-dr. 


2-dr., 
150, 
56 Bel 


Air (6) 


(6) 2-dr., 


hardtop, 


$900° ; 


, $1,220° 
4-dr., $1,- 
$1, 670; 


$1,450°" (ps), 


Biscayne 
255, $1,- 
$1,290°, 
» $1,015; 

*. 


1, 


$1,045; Two-ten (6) 4-dr., $1,- 
4-dr., 


Two-ten 


(Continued on Page 49, Col, 1) 





New Commercial-Car Registrations, 
11 States for September, 1959-1958 
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ations by states are 
sleqed base week complied Brock-| Chev ©. | Inter- 
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Stude- 











Alaska 


accuracy to extent 
reason of inaccuracies or omissions.’ 


291 
15 


66 
246 
39 
569 
115 
185 
! 
32 


! 1906 


171 1954| 25548| 137131 





at the time teport Is 
Co. 


| cannot assume any 
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6 21 


5 24 
95 
30 
39 


2 


34 226 6625 
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3013} 7927| 12509| 20483) 484036 
to 


by 








New Passenger-Car Registrations, 1] States for September, 1959-1958 


























































































































































































































Car registrations by| AMC | cp 1 D PI HIRYS Mer- | FORD Cadil-| Chev-| Old P G.M.|_5-P  |Miscel- 
states as compiled Ram- oe ee *- |Dodge| .%s, | LER | Ford | Edsel |Lincoin Buick | “po” ‘i + Tai| Stude-| lan- |TOTAU 
by R. L. Polk & Co. bier ler rial | Soto 9®! outh OTAL cury |TOTAL lac | rolet |mobile} tiac | TOTAL co pana 
One State Previously ‘59 163 47 8 33 100 235 423 ped 31 10 110 892 117 4 724 202 191 1277 4” 248 3052 
Re for Sept. ‘58 78 4! 9 33 84 218 385 590 39 9 100 738 138 45 665 151 120 1g 31 232 2583 
Alaska ‘5? 27 3 2 3 2% 34 100 4 | it} 116 4 3 63 6 12 88 12 83 360 
‘58 17 4 | 2 15 22 54 3 3 8) 68 3 4 86 5 7 105 4 75 291 
District of Columbia ‘53 160 29 6 6 57 170 268 379 4 9 i yal 50 46 377 123 142 738 45 307 1944 
‘58 43 4 # 10} ot] — 216) 329) 292 6 9 67|__(374 51 39) 388) 6b] = 54] 598 7|___ 249) 1600 
Maryland 59 504,115 16 66{—«-263|—S—«782|—«*1242| «1766 34 28 176| 2004; —«209/—=S—«*38/=«d1'97@|~=S=453| ~—«392| —«3170/ ~=«129) +=) 7967 
‘58 211 88 16 78 217 659 1058 1087 23 2% 152| 1288 249 Hg 1673 277) 200| 2518 44| 663 5782 
New Hampshire ‘59 132 23 2 10 27 102 166 329 15 4 55 403 31 18; 383 55 71 558 4 302 1606 
‘58 71 14 6 33 92 145 204 4 4 27! 239 32 24 282 37 4 416 20! 201 1092 
North Dakota 59 83 4 4 is 67 178; 308, «479 31 i 76; «587 53 ie} 471 89 6/717 37 64 «17% 
‘58 73 33 3 19 65 lél 28i| 440 24 6 49 519 64 it 537 83 64 759 26 56 1714 
South Carolina "59 203 35 5 38 88 277; 443| «1099 27 7 107; 1240 141 61] 1105 197,241) «1745 82; 507| +4220 
‘58 68 21 4 18 65 200 308 598 12 8 74 692 170 28 755 15 120 1188 20 410 2686 
Utah ‘5? 154 14 5 21 37 9 196 363 23 7 87 482 47 4 453 144 145 823 24 183 1862 
‘58 49 19 2 2% 4 98| (179) «295 3 12 70| 380 65} 8] 359] Ss 49| ‘577 Ht] 194] (1387 
Vermont ‘5? 80 18 i 5 3 73 122 190 4 2% 220 30 7 Lae 51 33 377 21 149 969 
‘58 44 13 3 13 28 73 130 175 4 3 3 213 x 17 249 27 34 363 9 129 888 
Virginia ‘5? 549 il 10 55 227 739 1142 2226 at 2 249 2547 325 148 2562 538 597 4170 178 1455; 1004) 
‘58 190/98, 26} BG] 99) 827|_—1236| 1549/49] 6] 971831} ~— 296) __—sd33|_—=*1971| ~—276| ~—«333| 3009] += 59} 955} 7280 
Wisconsin ‘5? 944 121 14 72 250 586 1043 2569 62 27 283; 2941 42 172 2378 761 730| 4463 163 637| 1019! 
‘58 449 92 16 _58 197 520 883 1568 4 % 190 1828 443 164 1911 393 351 3262 57 430 6909 
11 States Reported ‘5? 2999 yd 71 326 1146 3287 5387; 1024) 279 122 1216; 11858 1429 698; 10740; 2619; 2640) 18126 785 4853; 44008 
To Date for Sept. ‘58 1293 7 87 348) 985 3079; 4956) 6852 201 152 965; 8170 1545 612; 8876 1508 1373} 13914 ee 3591 | 32212 
Year " 249502| 43677; 11721; 31395) 100298| 270315| 457406/ 1006867; 30968; ise978 wor 1163122 es 98786 | 1043717| 258667| 274627| 1850214 4222153 
To Date ‘58 113584} 42827} 10629} 34324) 91952) 274993) 454725| 676663) 27116; 19047 819509 85 86930} 892619} 216570} 158118] 1531822 Yre?| Zusie 236612) 3184039 
“The information in = report has been compiled from official state documents. Every reasonable scsowation has been exercised to insure accur. to the extent of 
a og at the time the report is published. R. L. Polk & Co. cannot assume any liability by reason of inaccuracies or omissions,""—R. L. Polk & Co. as -Segeonae 
The 1958 figures for Metropolitan and Packard are included in miscellaneous. 
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000* (ps), $1,800* (ps); 2-dr, Victoria, *54 Monterey 2-dr., $545*; Custom 2-dr.,| RAMBLER —’58 Ambassador (8) 4-dr. 
$2,215* (ps), $2,025*; Fairlane 500 (8) $380, $315° (ps); 4-dr., $345*, Super, $1,555* (ps), $1, 385° lca 
e e 2-dr, Victoria, $2,015* (ps); Custom | NASH—'55 Ambassador (6) 4-dr., $245*. '57 Custom (8) 4-dr., $1,125 
se sis ar 5 300 (6) 2-dr., $1,480. OLDSMOBILE—’59 (88) Super 4-dr., §2,- ’56 Custom 4-dr., $665°. 
ion rrices 58 Thunderbird (8), $2,590 (ps);| | 475* (ps); (88) 4-dr, Holiday, §2,410*| STUDEBAKER—'68 Silver Hawk (8) 2- 
Country Squire (8) 4-dr., $1,875* (ps); (ps). dr., $1,160; Scotsman (6) 4-dr., $390. 
Fairlane (8) 4-dr., $1,300*; Fairlane "58 (98) 4-dr., $1,995* (ps); (88) Super "57 Champion (6) 2-dr., $455. 
I — $1,250*; 4-dr. foun saemr’ ¢ $1,915*; 4-dr., $1,910* "66 Commander (8) 4-dr., $695°; Flite 
ia, . a Ps), 95* A Hawk (6) 2-dr., 20* is). 
(Continued from Page 48) ba —_ 500 (8) skyliner, $1,555* rons 4-dr, Frotiday, $1,585° (ps); bi e sf 
; 2-dr. Victoria, $1,265* ’ - 8 -dr. » $1,555* 
, (6) 2-dr., $810, $725. 4-dr., $1,120*; 2-dr., $1,025*; Bel Air O75, $1,075*, $1,000 soee Pig oa $1. 430°" $1, Sess ho a prensa CHICAGO 
oS Bet Ate ig par $600*, $525; Two- (6) sport ogy $1,265 (ps); sport Victoria, $1,200*; 2-dr., $1,150* fonts "56 (98) 2-dr. Holiday, $1,075* (ps); 4- Arena Auto Auction, Sale every Tuesday. 
‘54 Bel Air 4-dr. hardtop, $500. on mn, $1,250*; 4-dr., $1,120; Two-ten conv., $1,115* (ps); 4-dr., $915° (ps); dr., $1,075* (ps); conv., $1,000* (ps); | Prices are for sale of Oct. 13, We have a 
‘53 Bel Air 2-dr., $350. pA id ero, yt ,065; 2-dr., $970; comer on <4. 8, arse ne (88) fat, S48; | 2-ar., $800* (ps);| great demand for all sharp cars, Sold 412 
- . 5 ; ‘agon r., ° r cars from 643 consi 
iD. 59 Coronet (8) 2-dr. hardtop, 56 Bel Air (8) sport ‘coupe, $905°, 000°; Ranch Wagon (6) 2-dr., $850°; "55 (88) 2-dr. Holiday, $860* (ps), | BUICK—’'59 Massiea eenv., '02,000° (ps). 
. po 1,505° $615*; Bel Air (6) conv., $575*; Two- Fairlane (6) 2-dr. Victoria, $950*; $450*; (98) 2-dr, Holiday, $850* (ps), ‘58 Special Estate Wagon, $2,100* (ps); 
58 _ (8) oot $1,595* (ps). ten (8) 4-dr., $810; Two-ten (6) Del- Custom 300 (6) 2-dr., $935, $730, $780* (ps). RM 4-dr. Riviera, $1, 945° (ps); Cen- 
eyed mabe yo = 2-ar., Spee,” 1, ray, $750; 2-dr., $565; One-fifty (6) $435*; Custom (6) 4-dr., $880. "54 (88) 2-dr. Holiday, $620*, $480*. tury Estate Wagon, $1,900* , (Pa). 
Sens oo Bi 4 ates $1,-| | 2-dr., $350. 56 Fairlane (8) 2-dr. Victoria, $1,000*| PLYMOUTH—'5S Plaza (6) 4-dr., $1,015;| °57 Special 4-dr. Riviera, °, 
= — ria, $ Custom 55 Bel Air (8) station wagon, (ps), $895* (ps), $840° (ps), $775*; Belvedere (6) 2-dr, hardtop, $1,000 "56 Century 4-dr. viera $965* (ps) 
‘ (8) 4-dr., $1,230*, $1,220. 4-dr., $750*, $465*; sport coupe, rise: conv., $775* (ps), $735°*, dene 4-dr., (ps). $660* (ps); Super 4-dr.., $950° (ps); 
87 Fairlane 506 > 2-dr. Victoria, $1,- Two-ten (8) station wagon, $725*; $710*; 2-dr., $530*; Country Sedan *S7 Fury (8) 2-dr. hardtop, $1,200* Special 4-dr. Riviera, $790°, $700° ‘ 
pa $1 $1,245°*; 4-dr., $1,205° : Two-ten (6) 4-dr., $510. (8) 4-dr., $630, $610; Custom (6) 2- py Suburban (8) Custom 4-dr., $1,- ’55 Century 4-dr, Riviera, $760*; Spe- 
ag 300 (8) 2-dr., eg 4 $1,070*, "54 Corvette conv., $1,100*. dr., $525; 4-dr., $385. , $875°*; Belvedere (8) 2-dr. hard-| cial 4-dr, Riviera, $695*, $645°: 2-dr. 
; $ — (8) 4-dr., BE 0. ? 53 Bel Air 4-dr., $385*. "55 Fairlane (8) 4-dr., $700*, $525°, poe "$1, 035* (ps), $1,030°; Plaza (8 >) Riviera, $480*, $440* (ps); Super 4- 
56 Fairlane (8) 4-dr., $960*, i joss ; 2-| CHRYSLER—’57 ‘Saratoga 2-dr. hardtop, $480° (ps), $440°; 2-dr., 2 at §475*, 2-dr., $600*. pan $670* (ps); 4-dr, Riviera $650° 
dr. Victoria, : ‘Custom (8) 2-dr., $1, ,635° (ps); NY 2-dr. hardtop, $1,- $400; 4-dr. "56 Savoy (8) 4-dr., $595; 2-dr., $545; : 4 
: $750, $720, $685. ‘<: 475* (ps); 4-dr., $1,295* (ps); Wind- "4 Custom (6) 4-dr., $455°; Custom (8) Savoy (6) 4-dr., $495*; Belvedere (8) ‘4 y 2-dr, Riviera, $420*. 
55 va gTO0*; (8) 2-dr., $775, $670*; Or 4-dr, hardtop, $1,110* (ps). 2-dr., $310*; Crest (8) 2-dr, Victoria, conv., $285°. ’53 Special 2-dr., $325. 
: conv., $700*; Custom (8) 2-dr., $405. 56 NY 4-dr., $930* (ps). 65°. "55 Savoy (6) 4-dr., $245. CADILLAC—’59 (62) 2-dr., $3,930* (ps); 
h- | Custom (3) 2-dr., $315 . a Firesweep 4-dr. hardtop, $1,- *53 Crest (8) 2-dr. Victoria, $390*. "54 Savoy 4-dr., $205. 4-dr., $3,900* (ps). : 
tom (8) 2-dr. $315*, $255; Crest i 075 IMPERIAL — ’59 Imperial 4-dr. hardtop, | PONTIAC—’59 Bonneville 4-dr. Vista, $3,- "58 (62) sedan 3 Ville, $3,145° (ps) 
(8) conv., $210; Main (8) 4-dr., $185. "56 Fireflite 4-dr., $825* (ps). $3,650* (ps). 040* (ps); Catalina 4-dr, Vista, §$2,- $2,975* (ps); 4-dr., $2,930* (ps). : 
MERCURY — '55 nhardeen 4-dr., $710*; 55 Firedome 2-dr. hardtop, $590*. *ST Imperial 4-dr., $1,825* (ps); Crown 510* (ps), $2,425° (ps); conv., $2,- "ST (62) 2-dr., $2,740* (ps); Sedan de 
Monterey 2-dr. hardtop, $665*, DODGE—’58 Coronet (8) 2-dr. hardtop, 2-dr. hardtop, $1,680* (ps). 325°. Ville, $2,475* (ps), $2,355° (ps); 
OLDSMOBILE—'58 (88) ‘ear., $1,695*. x $1,450° (ps). LINCOLN—’58 Capri 2-dr., $2,090* (ps). *58 Star Chief conv., $1,740* (ps); Chief- conv., $2,340* (ps); Eldorado Seville, 
*57 (88) 2-dr., $1,360*. 57 Royal (8) 2-dr. hardtop, $1,035*, *S7 Premiere 2-dr., $1,850* (ps), $1,- tain 4-dr. Catalina, $1,580*, $1,385* $2,685* (ps); (60) Special 4-dr., $2,- 
56 (88) Super 4-dr. Holiday, $1,145*| — $1,000°. 630* (ps); conv.,. $1,485* (ps). (ps). 375* (ps). pies 
(ps); (88) 2-dr. Holiday, $1,025*; 2- 56 Coronet (8) 2-dr. hardtop, $650* "56 Premiere 4-dr., $1,175* (ps). *S7 Star Chief 4-dr. Catalina, $1,200* "56 (62) 4-dr., $1,700* (ps); 2-dr., $1,- 
| ar., $990* (ps). vet PS)- MERCURY —’57 Monterey 2-dr., $1,320° (ps); 2-dr. Catalina, $1,180* (ps). 575* (ps). ges 
55 (98) 2-dr. Holiday, $850* (ps); 4- "55 Royal (8) 2-dr. hardtop, $430. (ps), $855°; 4-dr., $995* (ps); Mont- *56 Star Chief 2-dr, Catalina, $900° "55 (62) Coupe de Ville, $1,575*° (ps). 
; dr. Holiday, $800* (ps). 54 Royal (8) 2-dr., $205*. clair conv., $1,030°. (ps); Chieftain 4-dr. Catalina, §725*; "B4 pl 4-dr., $1,030* (ps); 2-dr 
54 (88) 4-dr., $530°. EDSEL—'58 Citation 4-dr., $1,100* (ps). | °56 Montclair 3-dr., $965* (ps); Mon- 4-dr., $685*; 2-dr, Catalina, $625°. $710* (ps). : ¥ 
PLYMOUTH —’57 Savoy 4-dr., $750. FORD—’60 Falcon 2-dr., $2,055 terey 2-dr., $895* (ps), $790° (ps), "55 Chieftain 4-dr., $580* (ps), $530*, "53 (62) obo $450° (ps). 
- — © —o _ om “Geka aa) (8) conv. $3. yo (os oa 4-dr., $750*; Medalist 2-dr., $445°. CHEVROLET— Impala (8) conv., $2,- 
juburban -dr. pass. le conv., ps - R "54 Star Chi -dr., $320°. Page 4 x 
Belvedere (8) 2-dr. hardtop, $715*; natin (Continued on v1 She nmin 


Belvedere (6) 4-dr., $650*; Savoy (6) 
4-dr., $605, $550. 

"54 Belvedere 2-dr. —— $415*; 
Savoy 4-dr., $295, 

"53 Cranbrook 4-dr., $270, $250. 

PONTIAC—’58 Chieftain 4-dr., $1, 475°. 

’57 Chieftain 2-dr., $1,565°*; 4-dr, Cat- 
alina, $1,350*, $i, 175°; 4-dr., $1,200*. 

"56 Chieftain 4-ar. $925, $895*, $750°*. 

’55 Chieftain 4-dr., $890*° (ps), $810*, 
$660°. 

*54 Chieftain 2-dr. Catalina, $300*. 

"53 Chieftain 2-dr. Catalina, $255*. 


CHICAGO 


Greater Chicago Auto Auction, Sale 
every Thursday. Prices are for sale of 
Oct. 15. Market off a little today, Seasonal 
decline. Sold 419 cars from 746 consign- 
ments. 

BUICK—’'59 Electra 4-dr. Riviera, $2,750* 
(ps); Invicta 2-dr. Riviera, $2,275*. 
*58 RM 4-dr. Riviera, $2,000* (ps), $1,- 
950* (ps); Super 4-dr., $1,725* (ps). 
’57 Special conv., $1,415* (ps); 4-dr. 
Riviera, $1,180* (ps); 4-dr., $1,145*, 
$1,090* (ps), $1,909%; 2-dr., $925*; 
RM 4-dr. Riviera, $1,295* (ps), $1,- 
290° (ps); Super 4-dr. Riviera, $1,200* 


(ps). 

’56 Special 4-dr. Riviera, $895*. 

"55 Special 2-dr. Riviera, $950* (ps), 
$575* (ps), $505* (ps), $470°, $400*, 
$375*; RM 4-dr., $500* (ps). 

*54 Special 4-dr., $410*. 

°53 RM 2-dr. Riviera, $390*; Special 
4-dr., $230°. 

CADILLAC—’ 59 =) 2-dr., $3,960° (ps); 
4-dr., $3,800* (ps). 

"58 (62) Sedan de Ville, $3,315* (ps), 
$3,215* (ps), $3,040* (ps); 2-dr., $3,- 
100* (ps), $2,865* (ps); (60) Special 
4-dr., $3,225. 

'S7 (62) 2-dr., $2,445° (ps), $2,180° 
(ps); conv., $2,215* (ps); Sedan de 
Ville, $2,165° (ps); 4-dr., $2,125* 


(ps). 
’56 (62) Sedan de Ville, $1,630* (ps). 


'54 (62) Coupe de Ville, $1,015* (ps). 
*53 (62) 2-dr., $580* (ps); conv., $255*° 


(ps). 

"51 (62) 4-dr., $475°. 

CHEVROLET—’60 Corvair 4-dr., $2,275°*. 
’59 Impala (8) conv., $2,460* (ps), $2,- 
275° (ps); Impala (6) 2-dr., $2,045°. 
‘58 Impala (8) 2-dr., $1,800*, $1, 725°, 
$1,700* (ps); Nomad (8) 2-dr., $1,- 
695* (ps); Bel Air (8) sport sedan, 
$1,545*; Biscayne (8) 4-dr., $1,390° 

(ps). 

"57 Nomad (8) 2-dr., $1,425*; Bel Air 
(8) sport coupe, $1,400*; conv., $1,- 
390°, $1,030* (ps), $1,250%, $1,250; 
sport sedan, $1,260*, $1,250°, $1,200°; 


Letterbox 


(Continued from Page 10) 


money in a dealership, in _ 
ings rented or purchased, in 
parts, equipment, new cars, and 
used cars, He maintains persen- 
nel at high wages to operate an 
independent business for profit. 

He cooperates with his factory 
on many projects that cost him 
money to better sell and serve his 
customers. To maintain our econ- 
omy at a high standard, the manu- 
facturer must have a high produc- 
tion of units to maintain high 
employment and a profit to pay 
dividends to their stockholders. 
Then the units must be sold and 
serviced by dealers to people that 
are many times told in the manu- 
facturer’s national advertising to 
go to his dealer to. buy their 
product at a ridiculously low price. 

I don’t think the majority of the 
nation’s automobile dealers want 
Government intervention or con- 
trols to dominate his business. I 
do think that the majority of the 
nation’s dealers want some kind of 
a territory-security clause in his 
franchise for protection, so that he 
may change your title from “Sales 
Still Dealers Big Worry” to “Prof- 
itable Sales Eliminates Dealers’ 
Worries.” — A. L. Ross, president, 
Rose Motor Sales, Inc. (Oldsmobile- 
Cadillac), Tiffin, O. 

















Olin Aluminum adds strength, cuts weight 
in 1500 "Seatainers” 


Grace Line is now accepting what is reported to be the largest 
single order to date of seagoing cargo containers — 1500 “Seatainers” 
manufactured by Highway Trailer Company of Wisconsin. 


These containers can be carried by truck or train... before and after 
travelling aboard the Grace Line’s specially converted cargo ships. 
Purpose of the units is to avoid rehandling of cargo as it’s transferred 
from one mode of transportation to another. - 


For strength and lightness, the floor stringers and top stringers in the 
containers are extruded |I-beams of Olin Aluminum. For resistance 

to corrosion by wind, water and salt spray ...Olin Aluminum extrusions 

form the weather-stripping and door-stop moulding. 

Alert manufacturers in the transport industries are depending on 

Olin Aluminum ... today’s fast-moving metal for high-stepping transportation. 


SEE LOWARD &. MURROW ON" SHALL WORLD’ '—EVERY SUNDAY EVENING, COS-TY 


LUMINUM 





MA OLIN MATHIESON + METALS DIVISION + 400 PARK AVENUE + NEW YORK 22, N. Y. 


























octoser 9, 1959.../¢ marked the beginning 


of a new era for Dodge Dealers 


Bold move into low-price field capitalized on recent market changes, gives 
Dodge Dealers greater sales and profit opportunity with two lines of cars that 
cover 7 out of 10 new-car buyers. 


In 1960, Dodge Dealers will market two completely new, completely different 
lines of all-Dodge cars. First, the new Dodge Dart, an aggressive full-scale 
entry into the low-price field. The Dart is a decisive move by Dodge manage- 
ment to open a new and expanding market for Dodge Dealers. In the medium- 
price field, ’60 Dodge models have been repositioned to cover the cream of that 
market. This sales-matched combination gives Dodge Dealers the broadest 
market coverage, the greatest sales and profit potential of any sales agreement 
in the industry. Model for model, these two great cars will compete directly 
for 7 out of every 10 new-car sales made during the coming year. 


THE DODGE DART 


Dart provides a complete line of cars, offering 24 different models in three 
separate series. It is highly competitive in price. Model for model, it offers 
complete coverage of the low-price field. It includes a host of new and 
exclusive features that reflect the awareness of Dodge management to current 
buying trends. The Dart gives Dodge Dealers a solid competitor in the 
fast-growing low-price field. 


THE ’60 DODGE 


All new for 1960, the ’60 Dodge line-up has been streamlined to cover the 
best of the medium-price field. Two series, Matador and Polara, offer a total 


IN OQOHQ DODGE DART + '60 DODGE + DODGE TRUCKS 


of 11 different models. The ’60 Dodge is a big, solid, substantial car. Yet it is 
more than competitively priced in its field. Coupled with the Dart, it provides 
Dodge Dealers with trade-up possibilities unmatched in the industry. 


The Dodge Market-Programmed Sales Agreement 





The policy of Dodge management is to provide Dodge Dealers with salable, 
highly advanced products placed squarely in the most active, most profitable 
segments of the current market. This policy is a continuing one. The Dodge 
Market-Programmed Sales Agreement gives Dodge Dealers the assurance that 
future market changes will be matched by further improvements and additions 
to the products they have to sell. The aggressive 1960 Dodge product realign- 
ment that capitalized on recent market shifts is proof of the progressive and 
continuing development of a new and more rewarding era for Dodge Dealers. 


* * * 


ATTENTION GENERAL MANAGERS 
AND SALES MANAGERS 


This may be the opportunity you’ve been looking for to step out on your own. 
If you have everything it takes except the necessary finances, investigate the 
"unusual opportunities available through our Dealer Enterprise Program. For 
the man with the right background, the Dealer Enterprise Program can pro- 
vide up to 75% of the capital required. For full details, write in complete 
confidence to John B. Naughton, General Sales Manager, Dodge Division, 
Chrysler Corporation, Detroit 31, Michigan. 






mereoens T ODGE 
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30-60-90 Day 
Follow-Up 
Is Obsolete! 


Dealers are 
spending large 
amounts of 
money and still 
lose 50% of their 
owners within a 
12 month period. 
Can follow-up 
be working? 









If you are looking ahead to the 
new model and to 1960 sales... 
you must plan on having the 
good will of your owners, and 
equally important, the present 
service business of the owners 
in your area. 


YOUR LOST OWNERS 
MUST BE RE-WON! 











Customer Control 





PARAVANE for big cars 
PARAVANETTE for small 


No tools required 





SEND FOR FREE CATALOG 


Maclin 


MACTON MACHINERY COMPANY, INC. 
STAMFORD 9% CONNECTICUT 








STOP TRAFFIC 
with 
PENNANTS 


There is nothing else you can buy for 
any price that will attract as much atten- 
tion as beautiful, colorful, pennants and 
yet you can buy them for as little as 3c 
per foot. Write for our catalog. 


MYRLO CO. 


Dept. N, 1231 Main Ave. 
Cleveland 13, Ohie 

















Used-Car Auction Prices 
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490* (ps), $2,200*° (ps); 4-dr, hardtop, 
$2,370* $2,195*; 

Parkwood 

(8) 4-dr., $2,100*; Bel Air (8) 2-dr., 
$1,855*, $1,800*; Biscayne (8) 2-dr., 


$1,575. 

"58 Impala (8) 2-dr. hardtop, $1,900* 
(ps), $1,830°, $1,815* (ps); conv., 
$1,795* (ps); Impala (6) 2-dr, hard- 
top, $1,840* (ps); Bel Air (8) 4-dr. 
hardtop, $1,635*, $1,595* (ps), $1,525* 
(ps), $1,325*; 4-dr., $1,450* (ps), $1,- 
420° (ps); 2-dr., $1,335*; Bel Air (6) 
4-dr., $1,570*; .2-dr., $1,370*; 4-dr. 
hardtop, $1,320*; Brookwood (8) 4-dr., 

Biscayne (6) 4-dr., $1,490; 

2-dr., $1,260*; Biscayne (8) 2-dr., 
$1,465* (ps); 4-dr., $1,330*, $1,250*. 

’57 Nomad (8) 2-dr., $1,530* (ps); Bel 
Air (8) 4-dr. hardtop, $1,475*, $1,350*, 
$1,340*; 4-dr., $1,165*; 2-dr., $1,150°: 
Bel Air (6) 4-dr., $1,310*; 2-dr., $1,- 
155; Two-ten (8) 2-dr., $1,160*; 4-dr., 
$1,000*, $930*; Two-ten (6) 2-dr. » $1,- 
000; One-fifty (8) 2-dr., $1,080*. 

56 Bel Air (8) 4-dr, hardtop, $1,150*, 
$950*; 4-dr., $925*; Bel Air (6) 2-dr. 
hardtop, $750*; Two-ten (6) station 
wagon, $750; 4-dr., $745. 

’55 Two-ten (8) Delray, ig Two- ten 
(6) 4-dr., $650; 2-dr., 

Bel Air (8) 2-dr. hardtop, 3670"; Bei 
Air (6) 4-dr., $530*. 

’54 Bel Air 4-dr., $490°; 2-dr., $340. 

CHRYSLER — '58 Windsor 2-dr. hardtop, 

$1,675*. 

DeSOTO—'57 Fireflite 4-dr. 

Firesweep 4-dr, 


"56 Firedome 2- dr, hardtop, $805. 
DODGE—’57 Custom Royal (8) 4-dr., $1,- 
350*; Coronet (8) 4-dr. hardtop, §$1,- 
165* (ps); i $1,150* (ps); Royal 
(8) 4-dr., ‘$1,1 
’56 Coronet (8) "es a hardtop, $665*. 
’55 Coronet (8) 4-dr., $400*. 
FORD—-'59 Thunderbird (8) 2-dr, hardtop, 


hardtop, $1,- 
hardtop, 


$3,205* (ps), $3,185* (ps); Fairlane 
500 (8) 4-dr. Victoria, $2,070* (ps), 
$1,975* (ps); 2-dr., $1,925* (ps); Cus- 
tom 300 (8 $1,630; Custom 


) 2-dr., 
300 (6) 2-dr., $1,505. 
‘58 Thunderbird (8) 2-dr. hardtop, $2,- 
745° (ps), $2,710* (ps); Fairlane 500 
(8) skyliner, $1,840* (ps); 2-dr., $1,- 
820*; Country Sedan (8) 4-dr., $1,- 
625*, $1,445*; Fairlane (8) 2-dr., §1,- 
90* 


390°. 
‘57 Fairlane 500 (8) skyliner, $1,500* 


(ps); 2-dr. Victoria, $1,225* (ps), $1,- 
200* (ps), $1,170* (ps), $1,045"; 
conv., $1,150*, $1,095* (ps); Ranch 


Wagon (6) 2-dr., $705. 

’66 Country Squire (8) 4-dr., $965* (ps); 
Country Sedan (8) 4-dr., $900*, $875* 
(ps), $385; Fairlane (8) 2-dr., $850*; 
Custom (8) 2-dr., 

"5S Deatene. (8) Crown “Victoria, $760*; 
Sore Victoria, $635*, $550*, 25*; 2- 

Fairlane (6) 2- ar. Victoria, 


$355°*; 
sasess Ranch Wagon (8) 2-dr., $610*; 
Custom (8) 2-dr., $515*; Custom (6) 
2-dr., $425*, $420 


’54 Crest (8) 2-dr. Victoria, $470*; 4-dr., 
$460*; Custom (8) 2-dr., $445. 
IMPERIAL—’57 Crown 4-dr. hardtop, $2,- 
155* (ps). 
RY—'58 Commuter 4-dr., $1,730* 
(ps), $1,675*. 

"57 Colony Park 4-dr., $1,535* (ps); 
Monterey 4-dr. hardtop, $1,270*, $1,- 
250* (ps), $1,220* (ps); 2-dr., $1,065*; 
Montclair conv., $1,200*; 2-dr, hard- 
top, $1,070*. 

56 Monterey station wagon, $1,250* 
Custom 4-dr., $625*; Medalist rr hy 

5*. 


$605*, $54 
55 Montclair 2-ar. hardtop, $785*; 4-dr. , 
$505*; Custom 4-dr. » $450*, $435°; 
Monterey 4-dr., $425 
’54 Monterey 4-dr., a536°, $325*. 
NASH—’56 Custom (8) 4-dr., $600. 
’55 Custom (6) 2-dr. hardtop, $460*. 
OLDSMOBILE—’60 (88) Super 4-dr., $3,- 


290° (ps). 

‘59 (98) 4-dr, Holiday, $2,810* (ps). 

"58 (88) 4-dr. Holiday, $2,045* (ps); 
conv., $1,800* (ps); (98) 4-dr, Holi- 
day, $1,965* (ps); (88) Super 2-dr., 
$1,925* (ps); 4-dr. Holiday, $1,890* 
(ps). 

‘S57 (98) 4-dr. Holiday, $1,655* (ps), 
$1,625* (ps), $1,520* (ps); (88) Super 
4-dr. Holiday, $1,490* (ps); (88) 4-dr., 
$1,430* (ps), $1,340*; 4-dr. Holiday, 
$1,400* (ps). 

"56 (88) 4-dr. Holiday, $1,105* (ps); 
(98) 4-dr., $1,060* (ps); 4-dr, Holi- 


day, $1,040* (ps); 2-dr. Holiday, $970* 
(ps). 

"6S (88) 4-dr, Holiday, $865*; (98) 4-dr., 
$720* (ps), 

he se) 2-dr. Holiday, $610* (ps); (88) 


$385". 
PLYMOUTH. so Fury (8) 4-dr,. hardtop, 
$2,100* (ps); Savoy (6) 4-dr., $1,645. 
58 Plaza (8) 4-dr., $1,250°; 2-dr., $975; 
Savoy (8) 4-dr., $1,130*; Savoy (6) 
4-dr., $925°. 
‘ST Belvedere (8) 4-dr. hardtop, $1,350* 
ty $1,310* (ps), $1,075*; 4-dr., $1,- 
980", 90* (ps); '2-ar, hard- 
"$1, 200° (ps), $895* (ps); Subur- 
ban (8) 4-dr., $945*; Savoy (8) 2-dr., 
$840*, $765, '$695°; Savoy (6) 2-dr., 
60 


’56 Savoy (6) 4-dr., $575. 
’55 Suburban (6) 4-dr., Belve- 
dere (8) 2-dr. hardtop, 
PONTIAC—’59 Bonneville 4- ‘ar. vista, $2,- 
775* (ps). 
58 Star Chief 4-dr. Catalina, $1,805* 
(ps), $1,675* (ps); 4-dr., $1,600* 
(ps); Chieftain 4-dr, Catalina, $1,800* 


(ps). 
’S7 Chieftain 4-dr, Catalina, $900*. 
'55 Chieftain 2-dr,. Catalina, $565* (ps); 


$700*; é 


oo 2-dr., (ps) ; 

$2, 470° (ps). 

‘5s " Gemtuny 4-dr. Riviera, $1,900* (ps); 
Special 2-dr. Riviera, $1,825* (ps), 
$1,710*. 

"57 Century 4-dr, Riviera, $1,280* (ps); 
2-dr. Riviera, $1,250* (ps), $1, 125* 


$2,405* Electra 4- 


(ps); Super 4-dr, Riviera, $1,255* 
(ps); 4-dr., $1,150* (ps); 2-dr., $1,- 
150* (ps), $925; 2-dr, Riviera, $1, 075", 
$880°. 
"56 Century 4-dr, Riviera, $900*; Special 
2-dr. Riviera, $825*; 4-dr. Riviera, 
"55 Super 2-dr. Riviera, $630* (ps); Cen- 
tury 4-dr. Riviera, '$575*; Special 2- 
dr, Riviera, $545°; 2-dr., "$560"; 4-dr. 
Riviera, $545° 
54 Super 4-dr., $300. 
eee eget (62) 2-dr. hardtop, $2,- 
"04 Bidorado conv., $1,200; (62) 4-dr., 
(ps) 
TT Impala (8) conv., §$2,- 
"58 Bel Air (8) 4-dr., $1,450*; Biscayne 
(8) 2-dr., $1,350", "$1, 125; 4-dr., $1,- 


Sos: One-fifty (6) station wagon, §$1,- 


"57 Bel Air (8) conv., $1,270; 4-dr., $1,- 
160*; Two-ten (6) ’2-dr., $1, 225°, $1,- 
005; One-fifty (8) station wagon, 
$1, 155, 

"56 Two-ten (8) station wagon, $1,025*, 
$600; Two-ten (8) station wagon, 


$755°*, 
"55 Two-ten (6) station wagon, $670*, 
$570; Bel Air (8) 4-dr., $660", $405". 
'54 Bel Air (8) 4-dr., $320°; Two-ten (8) 
2-dr., $205; Two-ten (6) 2-dr., $200. 
’53 Two-ten 4-dr., $325, $155; 2-dr., 
$205; Bel Air (8) 2-dr., $140*, 


~~ ‘54 Windsor ’ Deluxe 4-dr., 

"53 NY 4-dr., $175*, $115*. 

DODGE—’'57 Custom Royal (8) 4-dr. hard- 
top, $990* (ps). 

"55S ae, (8) 2-dr., $595*; 
4-dr., 

FORD—'59 y (8) 4-dr., $2,175* (ps), 
$2,100* (ps). 

"58 Fairlane 500 (8) conv., $1,565* (ps); 
Fairlane (8) 2-dr., $1,350*%; Custom 
300 (8) 2-dr., $1,100. 

’57 Country Sauire (8) 4-dr., $1,235*, 
$1,150* (ps), $800; Fairlane (8) 4-dr., 
$1,150*; 2-dr., $1, 095*; Custom 300 
(8) 4-dr. $920, $915". 

"56 Fairlane (8) 2-dr., $755*; Custom 
(8) 2-dr., $560"; 4-dr., $550*. 

’55 Fairlane (8) 2-dr., $570°; 2-dr., Vic- 
toria, $535"; 2-dr., $410*, $400*, 
$310*; Custom (6) 2-ar., $360; 4-dr., 
$325. 

"54 Custom (8) 4-dr., $275*. 

"53 Custom (8) 2-dr., $105. 

pir biota Montclair 4-dr., $905* 
OLDSMOBILE — '59 Fiesta 4-dr., $2,950* 
(88) 4-dr., $2,380* (ps). 
Super 4-dr., $1,450* (ps); 2- 
dr., $1,320*; (88) 2-dr., $1,365* (ps). 
PLYMOUTH—’57 Plaza (6) 4-dr., $695. 


"56 Suburban (6) 4-dr., we “4 (em, $700, 
$675; Plaza (6) 2-dr., 

‘55 Plaza (8) 2-dr., $365; ye (6) 
2-dr., $235. 

PONTIAC —'59 Catalina 4-dr., $2,495"; 
conv., $2,490* (ps); Star Chief 4-dr., 
$2,415 (ps), $2,200°. 

"58 Safari 4-dr., $2,050* (ps). 
’57 Star Chief 2-dr., $1,250*, $950°; 4- 


dr., $1,155*. 
"56 Chieftain 4-dr., $675*. 
’54 Chieftain 4-dr., $130*. 
MISCELLANEOUS — ’57 Chevrolet %-Ton 
pickup, $840. 
’56 Chevrolet %-Ton pickup, $600. 
"55 GMC %-Ton pickup, $420*. 


WEST PALM BEACH, FLA. 


West Palm Beach Auto Auction, Sale 
every Thursday. Prices are for sale of 
Oct. 15. Prices soft, but dealers were let- 
ting them go at the lower prices. Retail 
in area ge cee to pln generally slow. 
BUICK—'55 Specia 


°53 RM 4-dr., $3500 (ps); Special 2-dr. 
Riviera, $265. 
CADILLAC—’55 (62) 4-dr., $1,200* (ps). 
"54 (62) 4-dr., $905* (ps). 
"52 (60) Special 4-dr., $335* (Ds); (62) 
4-dr., $290* (ps); conv., $225* 
CHEVROLET—’58 Impala (8) conv., $1,- 
690° (ps). 
"57 Bel Air (8) 4-dr. hardtop, $1,225*, 
$1,260; 4-dr., $1,155* (ps); Two-ten 


(8) 4- dr. hardtop, $1,200*. 
"56 Bel Air (8) 4-dr., $805*. 
"55 Bel Air (6) 2-dr. hardtop, $580. 
"54 Bel Air 4-dr., $185. 
"53 Bel Air 2-dr.. 
$435; 4-dr., $100*. 
"52 Deluxe coupe, $215*; 


$690; 2-dr. hardtop, 
Two-ten 4-dr., 


$185*. 
‘58 Firesweep 4-dr. hardtop, $1,- 
670* (ps). 

FORD—’58 Country Sedan (8) 4-dr., $1,- 
435* (ps); Ranch Wagon (8) 2-dr., 
81,295* (ps); Fairlane (8) 2-dr., $1.- 
295*; Custom 300 (8) 4-dr., $1,200* 


(ps). 
’S7 Thunderbird (8) conv., $2,145* (ps); 


Country Sedan (8) 4-dr., $1,140* (ps); 
Custom 300 (8) 2-dr., $840*. 

’56 Ranch Wagon (8) 2-dr., $685, $680, 
$585; Fairlane (8) 2-dr., $675*; Cus- 
tom (6) 2-dr., $520. 

"54 Main (6) 4-dr., $390; 2-dr., $365. 

"53 Ranch Wagon (6) 4-dr., $335; Main 
(8) 4-dr., $325. 

LINCOLN—'55 Capri 4-dr., $535* (ps). 


’53 Capri 4-dr,., $435* (ps). 
MERCURY—’57 Montclair 4-dr. 
$1.240* (ps). 


hardtop, 


Chieftain 2-dr., $555*, $530*; 4-dr., "56 Monterey 2-dr. hardtop, $920* (ps); 
$450* (ps). 4-dr., $830* (ps). 

RAMBLER — ‘58 Ambassador (8) Cross "55 Monterey 2-dr. hardtop, $650* (ps). 
Country, $1,680*; 4-dr., $1,500*, $1,-| NASH "53 Ambassador 2-dr,. hardtop, 
315*; Super (8) Cross Country, $1,450* $230° 
(ps); Super (6) 4-dr., $1,090; Custom OLDSMOBILE — '5@ (88) 2-dr. Holiday, 
(8) 4-dr., $1,200. $800*. 

*57 Custom (8) 4-dr., $970. °54 (98) 4-dr., $435*. 
’55 Super Cross Country, $625. "53 (88) 2-dr., $340*. 
aa Lark (8) 2-dr. hard- "S52 (88) conv., $235*; 4-dr.. $250*. 


top, $1,7 
'57 Golden ‘Hawke (8) 2-dr. hardtop, $1,- 
310°. 


* FLINT 
Flint Auto Auction, Sale every Wednes- 
day. Prices are for sale of Oct. 14, Prices 
slide to the lowest point of the year. 


Sold 

133 cars from 245 consignments, 
BUICK—'59 LeSabre 4-dr., $2,650* (ps), 
$2,390° (ps), $2,350* (ps), $2,305* 





PACKARD—’51 (300) 4- dr., $1 125, 

PLYMOUTH—'55 Plaza (6) 4-dr., $225. 
"54 Savoy (6) 4-dr., $250°. 

PONTIAC—’60 Star Chief 4-dr, Vista, $3,- 


225° (ps). 
$1,385* (ps), $1,- 


"S7 Star Chief conv., 
260°. 
56 Chieftain 2-dr. Catalina, $830*; 4-dr. 
Catalina, $805*. 
RAMBLER—’56 Custom (6) Cross 
try, $950* (ps). 


Coun- 


"55 Super (6) 2-dr., $425. 
‘53 Custom 2-dr., $100. 
MISCELLANEOUS—’57 Ford (8) Ranch- 
ero, $900" (ps); International (6) 
pickup, $415. 
"56 Dodge (6) Power Wagon, $600. 
‘55 Dodge (6) Power Wagon, $375. 
’54 Ford (8) %-Ton pickup, $425; GMC 
(6) %-Ton pickup, $245. 
"53 Chevrolet (6) %-Ton stake, $165. 
"51 Chevrolet (6) 1%%-Ton pickup, $130. 
"50 Chevrolet (6) %-Ton pickup, $110. 
* * * 
— Auctions in Brief — 
BORDENTOWN, N. J. 
National Auto Dealers Exchange, Sale 
every Wednesday (Oct. 14), Prices were 


very erratic in unsettled market, Late mod- 
els took slight dip, older models and clean 


sharp cars are bringing strong prices, Sold 
71 percent of 429 eee. 
* 


VA. 

Danville Auto Auction, Sale every Wed- 
nesday (Oct. 14), Heavy rains reduces 
sales activities to a minimum, However, 
clean cars arene ORO prices, 


EBENSBURG, PA. 
Ebensburg Auto Auction, Sale every 
Thursday (Oct. 15), Dealers are cleaning 
house since new models have begun to 
appear. Sold 66 cars from 80 consign- 
ments. 
* * * 
MANHEIM, PA. 
Manheim Auto Auction, Sale every Fri- 
day (Oct. 16) Weather: Clear, Sold 70 
percent of 807 consignments. 




















Royal (8) 





a a c; 
How Equipment Prices Compare 
Automatic Power Power Pushbutton Fresh-Air 
Transmission* Steering Radio* Heater* 
Chevrolet Six ................ $188.30 $ 75.35 $43.05 $ 69.95 $ 74.25 
Dodge Dart Six w. 191.80 76.60 42.60 58.50 74.40 
76.50 43.20 58.50 75.10 
716.60 42.60 58.50 74.40 
69.50 37.95 75.65 76 
74.50 37.66 70.07 71 
81.80 43.25 64.95 74.45 
716.60 42.60 58.50 74.40 
ee TEE 107.50 43 88.77 75.32 
Buick LeSabre 107.50 43 98.90 98.90 
Mercury Monterey 231.30 106.20 43.20 86 78.70 
DeSoto Fireflite .......... 189.10 106.30 42.60 88.90 97.80 
Oldsmobile 88, 
Super 88 ...................... 231.34 107.50 43 88.77 75.32 
ae Windsor 107.60 43.50 99.80 101.90 
Std. Std. 164.60 128.70 
Senperiat Std. Std. 168.80 136.30 
Lincoln Std. Std. Std. Std. 
*—Figures are for lowest-priced automatic transmission, pushbutton radio and fresh- 
air heater offered on above models, 
* * * * * * 











Major Options 


Cost Less 


On °60s; Radios Cut Most 


(Continued 


for six-cylinder units. Fordoma- 
tic for sixes now is $179.80, com- 
pared with $189.60 in ’59, and 
Powerglide is $188.30, down from 
$199.10, 

Last year, six-cylinder buyers 
paid the same price for Fordo- 
matic and Powerglide as did V-8 
owners. 

The higher-priced Ford and 
Chevrolet transmissions also were 
reduced this year, Ford’s Cruise-O- 
Matic dropped from $230.80 to 
$211.10, and Chevrolet cut Turbo- 
glide from $242.10 to $209.85, 


pur eccrs and Dodge cut 
TorqueFlite transmission from 
$226.90 to $210.70, and both makes 
now offer a TorqueFlite Six unit 
at $191.80. Last year, sixes used 
PowerFlite, priced at $189.10. That 
transmission is available only on 
V-8s for ’60. 

The only other maker to alter 
its automatic transmission price 
wag Mercury. Merc-O-Matic now 
retails at $231.30, which is $5.50 
more than last year. 

Dodge chopped $19.15 out of its 
heater price to bring the sticker 
figure to $74.40, and Mercury re- 
duced its heater $12.70, It now sells 
for $78.70. Chevrolet’s heater is 
down $6, and Buick’s dropped $3.23. 

Pontiac cut its pushbutton heater 
$7.50 (now $94.15), and Oldsmobile’s 
Dual-Range unit fell $4.50 to $97.38. 
In addition, both makes have a 
new manual heater that sells for 
$75.32. 

«€ + * 

HEVROLET V-8s now cost $107 

more than comparable sixes, 
and Ford V-8s are $113 more. The 
V-8 premium was $118 on both 
makes a year ago. 

Plymouth and Dodge Dart V-8s 
are $119 more than sixes, compared 
with a differential of $119.50 on ’59 
Plymouths. 

Studebaker asks $135 more for 
a Lark V-8 than for a six, an 
Rambler’s charge is $119 more on 
the seven models that are offered 
with a choice of engines, The 
Rambler spread was $130 last 
year. 

In the compact-car field, there’s a 
wide spread in automatic-transmis- 
sion prices. Here’s the lineup (with 
Valiant still to be heard from): 

Corvair, $145.80; Falcon, $159.40; 
Rambler American, $178.50; Ram- 

bler Six, $199.50, and Lark, $199.50. 
“ r * 

ALCON offers a pushbutton 

radio at $54.05, while this fea- 
ture is available for $75.65 on the 


from Page 1) 


Rambler Six and 
Lark. 

Manual-tune radios are priced at 
$53.80 on the Corvair; $57.70 on the 
American, and $62.89 on the Lark. 
Fresh-air heater prices are: Fal- 
con, $67.80; Lark, $71; American, 
$72, and Rambler Six, $76. 
Corvair’s gasoline heater is $74.25, 
factory installed. By comparison, 
Stewart-Warner Corp. is offering a 
gasoline heater for Volkswagens 
which is priced at $94.25, plus in- 
stallation, 

In examining the price table 
which accompanies this article, 
it should be kept in mind that 
certain items are standard equip- 
ment on many higher-priced 
models. 


$70.07 on the 


Automatic transmission, power 
steering and power brakes are 
standard on all Cadillacs, Imperials 
and Lincolns and also on the Buick 
Electra and Electra 225, the Chrys- 
ler Saratoga, New Yorker and 
300-F, the Mercury Park Lane and 
the Oldsmobile “98.” 

In addition, automatic transmis- 
sion is standard on the Buick In- 
victa, Mercury Montclair and De- 
Soto Adventurer series. 





Government to Sell 
Control of VW 
To German People 


BONN, Germany. — The 14-year 
dispute over ownership of Volks- 
wagen has been settled apparently 
with the Bonn Government's an- 
nouncement that majority owner- 
ship of the company will be sold 
to smal] stockholders. 

A spokesman for the Federal re- 
gime said the government has come 
to terms with the State of Lower 
Saxony, in which the VW plant is 
located. The state also claimed 
ownership. 

He said both governments will 
retain minority ownership, with 
their profits going to scientific and 
technical research. Stock will be 
sold to German citizens only and 
no one will be able to buy more 
than five shares, he added. 

Details of the sale, including the 
date, price of stock and percentage 
of ownership, were not revealed. 

No mention was made of the 
group of Germans who put up the 
money for construction of the first 
plant and are still waiting for cars 
promised by Adolf Hitler, who 
founded the company just before 
the start of World War IL. 
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The Man Behind the Wheel .. . 





Sales Testing the Dyna Panhard 


(Continued from Page 8) 


need under even the most strenu- 
ous circumstances. 

The owner soon learns that it is 
far easier to downshift for sharp 
turns and corners than to apply 
the brakes. Just using the brake 
pedal going into a fast corner, may 
give the automobile a tendency to 
break away, which is eliminated 
when proper shifting techniques 
are applied. 

No need to fear the average 
corner. This car will take most 
corners at double the speed usually 
permitted, with no problem, A 
short wheelbase and very low cen- 
ter of gravity give the car a corner- 
ing ability beyond the reach of 
most, without the attendant diffi- 
culties of noseheaviness or over- 
steering. er 

* 


Choke Seldom Needed 


IRECTLY underneath the 

wheel, on the right hand side 
of the steering column housing is 
the choke. Because of the 12-volt 
battery, it will be needed only in 
extremely cold weather. 

Directly opposite, on the left 
hand side of the steering column 
housing, is a “battery disconnect.” 
The manufacturer suggests use of 
this item if the car is not going to 
be used for any period of time, It 
prevents any undue drain on the 
battery. 

In city stop-and-go traffic, it sel- 
dom is necessary to shift above 
third, thus simplifying the driving 
technique. 

The Panhard will fit into small 
parking places with no struggle. 
Women will find it particularly 
advantageous, although they may 
object at first to the shifting 
techniques necessary to enjoy the 
automobile fully. 

We have discovered that front- 
wheel-drive automobiles take some 
getting used to, In first and sec- 
ond, most front-wheel drives, have 
a tendency to vibrate. This is 
short lived, lasting only while the 
automobile is gathering sufficient 
speed to operate at optimum in the 
selected gear. 

Steering a front-wheel drive is 
an exacting experience. The slight- 
est touch of the steering wheel 
finds response in the front wheels. 

For this reason, the automobile 
should be a delight to anyone seek- 
ing precision and the “feel of the 
road.” This is a requisite with 
many imported-car enthusiasts, 
and any salesman with such a cus- 
tomer should exploit fully the Pan- 
hard’s splendid potential in that 
direction. 

*” ok cs 
IKE most small autos with 
unique engines, the Dyna oper- 
ates best at high speeds, The higher 
the speed, the smoother the per- 


Valiant 


(Continued from Page 16) 


also are available on the Valiant. 
These items are not offered on Fal- 
con or Corvair. 

OF a * 


HE Valiant has no generator. 





Instead, it utilizes an alterna- 
tor which is said to produce more | 
electrical energy at low engine} 
speeds. It charges the battery while 
the engine is idling, P-D-V said. 

The alternating current must be 
converted to direct current to ful- 
fill the requirements of the car’s| 
12-volt direct-current electrical sys- 
tem. This is done by six silicon-di- 
ode rectifiers mounted at the back | 
of the alternator housing. 

The diodes act like one-way 
valves, permitting current to flow 
in only one direction. For this 
three-phase alternator, three of 
the diodes allow the positive 
pulses to pass, The other three, 
insulated from the first trio, turn 
the negative pulses around to 
provide full-wave rectifications, 

Valiant has a 13-gallon gasoline 
tank and a cooling-system capac- 
ity of 14 quarts with heater. 

Tires are 6.50 by 13, and nylon 
captive-air tires will be standard 
equipment on three-seat station 
wagons and on two-seat wagons 
fitted with an optional storage 
compartment, 








formance and the more security 
you feel in its ability, Once the 
car is wound up, it will give any- 
thing on the road a race, both in 
and out of its class. 

Winning from a standing start 
may be a trifle more difficult, but 
once moving, there are few cars 
on the road that would run away 
from it. It has tremendous per- 
severance, 

This imported automobile is 
obviously designed by big men. 
The foot pedals are really over- 
sized, a rarity among imports. 
Each is placed at a safe distance 


50 Years for Kauffmann 


KENEDY, Tex.— Kauffmann 
Motor Co. (Chevrolet), Main and 
Third Sts., has celebrated its 50th 
anniversary. The firm was founded 
by the late A. F. Kauffmann sr. 
and was housed on Escondido St. 
until 1923, when it was moved to 
its present location. 





from its neighbor, so there is 
little chance of hitting the ac- 
celerator, while reaching for the 
brake. 

Another safety feature is the 
dimmer switch location, directly 
alongside the clutch pedal. No 
reach and no search. 

Salesmen. would be well advised 
to spend lots of time with a pros- 
pect. If possible the prospect should 
be encouraged to drive it over a 
generous distance. 

One of the greatest drawbacks 
will be the difficulty of assimilating 
its feel. This is not a car you be- 
come fond of in 20 minutes, It 
remains too new. The feeling is too 
different, There are many driving 
habits you will have to make and 
break, 

Friends of happy owners will be 
among the best customers, but 
prospects can be made enthusiastic 
if they are given an adequate 
chance to become acquainted with 
the fine points of the car. 











Phisirc and Protect 


your 







the investment o 


? 
customer’ CAr .« « « 


with a BLUE CORAL Treatment 
the “Chromaphylactic” treat- 
ment known the world over 

for its enduring protection of 


Ceryfie and aff present-day finishes. 





AVAILABLE TO ALL CAR DEALERS 











Bob Childers 
PRESIDENT 


Childers Manufacturing 
Company 


announces... 





4 ae 


CHILDERS CARPORTS WITH THINLINE TRIM have the 





slimmest, trimmest lines of any carport in the world! 
The sleek Thinline styling 
pearance to your lot and will 


¥- an ultra-modern ap- 
attract more and better 


prospects. Thinline trim available in white enamel . . . 
or factory Bonderized galvanized finish so you can 
easily paint it any color you wish. Childers Carports 
keep you open for business 365 days a year! 


Like Magic, Childers Carports Turn ‘Just Another Lot’ 
Into An Attractive and Profitable 365-Day Outdoor Showroom! 


You’re in for extra sales and extra profits 
with Childers Carports. Whether you choose 
the Continental trim or the Thinline trim, your 
lot will be a more inviting place to stop, look 


and buy! 


In addition, all Childers Carports cut your 


overhead two big ways! 
Cut Clean-Up Costs 


First, Childers Carports eliminate the cost of 
| frequent washing and waxing of your cars! 
That’s because Childers Carports protect your 
cars from snow, dust, soot and rain. 


Cut Light Bills 


Second, Childers Carports can cut your light 


made. 


You will, too. So choose the Childers Carport 
that’s tailor-made for your lot and go after the 
biggest sales and biggest profits ever. 

You can own Childers Carports at low, low 
factory-direct prices under the Childers Fi- 
nance Plan and take up to 36 months to pay. 
Order now! Childers pays the freight! Immedi- 
ate shipment. Easy, low-cost installation. 


bills 50% or more! That’s because Childers 


Carports concentrate your lighting directly 
. let you use fewer lights for 


onto your cars. . 
a more effective nighttime display. 


Pay For Themselves 


And because Childers Carports cost only a 
few cents per car per day, it’s easy to see how 
they quickly pay for themselves 
profits from extra sales and in savings on 


costly overhead! 





Best Investment 
Every car dealer knows, “if you want them 
to buy, keep their feet dry.” As a result, 
dealers all over America are installing Childers 
Carports every day. Many dealers consider 
Childers Carports the best investment they ever 


ow Childers Carports 
With Choice of Trim! 


Which trim will look best on your lot? 


cr e So, See 





CHILDERS CARPORTS WITH CONTINENTAL TRIM give 
your lot a look of stability and permanence. hori- 
zontal lines of this wide, architecturally designed trim 
help to frame your cars in a dramatic showcase manner. 
Continental trim available in white ... or fac- 
tory Bonderized galvanized finish so you can easily 
paint it any color oon wish, Let Childers Carports earn 
you extra profits for only a few cents per car per day! 


MAIL THIS COUPON TODAY / 


For full details on Childers Carports, 
plus a list of 300 dealers in 34 states 
who have installed Childers rts 
A ge By call any two dealers yt ag list 
at ilders’ expense) along with pic- 
tures of actual dealer installations, fill 
out and mail coupon below. 


f= 


Childers Manufacturing Co., Dept. AN-6 
3620 West 11th Street 
Houston 8, Texas 


Yes, | want full details on Childers Carports. 


Firm 


Name & 
Title 











in extra 
coupon at right. 





Childers Low Cost Leasing Plan 
Now Available 
Lease your Childers Carports with Childers Low- 
Cost Leasing Plan. Your extra profit from extra 
sales plus savings in lighting and clean-up costs 
will more than pay your nominal monthly rental. 
For complete information, check appropriate box in 


Address. 





City State. 

Make of Car 

Handled 
Check here for information on: 
CO) Childers Low-Cost Leasing Plan 
©) Childers 36-Months Finance Plan 


WE PAY FREIGHT TO ANY DEALER IN U. S, 
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Conn. Dealers 


Convene Nov. 10 


HARTFORD, Conn.—The Con- 
necticut Automotive Trades Assn. 
will hold its annual convention 
here Nov, 10. 

Gov. Abraham Ribicoff will dis- 
cuss state government activities in 
the automotive area and NADA 
President H, L. Galles jr. will ad- 
dress the morning session. 

Other speakers will include J, C. 





Downing, Atlanta imported-car 
dealer, and Louis W. King, Florida 
Oldsmobile dealer. 





Import Deal Closes 


BRUNSWICK, Me.—The Ward & 
Wallace foreign-car dealership has 
been closed here and the firm is 
also considering a similar move at 
its outlet in Auburn, Me., it has been 
announced. However, Roland G. 
Fortin, treasurer, said no final de- 
cision has been made with regard 
to the establishment in Auburn. 











AB: i 


53 for full details. 


ADVERTISEMENT 





“IN BAD WEATHER OUR CHILDERS CARPORTS ARE INV ALU- 
writes Graves-Anderson Pontiac, 
“Attractive Childers Carports add tremendously to our property. We don't 
see how anyone can find anything close to Childers low cost!” See Page 





Walla Walla, Washington. 

















BUDGET 





IMPORTED ECONOMY CAR FRANCHISES 
Available for Southern Half of California 
BACKED BY A TREMENDOUS ADVERTISING 


(Call NEvada 6-1131 Los Angeles) 














A timely and Important Invitation to 


If you handle Pontiac, Olds, Buick, DeSoto, Dodge, 
Mercury, Chrysler or other lines in this class, Detroit's 
compact cars are going to intensify the problems al- bE: 
ready posed by imported and American economy cars... . 
YOU'LL NEED A GOOD, LOW-PRICED 
CAR TO STAY COMPETITIVE! 


We invite your consideration of the SKODA. This fine car, 
priced from $1575, has many, many features usually found 


only in higher priced cars. 
© 54 H.P. All-Aluminum Engine 
© Dual Carburetors 

© A solid 2,050 Ibs. 


confidence for full details. 





e 944% inch wheelbase 
¢ 40 Miles per Gallon y 
¢ Vinyleather interiors f 
We have an exceptionally interesting proposition for aggres- wt j 
sive, foresighted, ethical dealers. Phone or write in complete : \ 





AMSKO DISTRIBUTORS 


IMPORTERS & DISTRIBUTORS OF THE SKODA AUTOMOBILE 
30-15 35th Ave., Long Island City, N. Y. EMpire 1-8860 





First List of Exhibitors .. . 





Agenda Set for NADA Parley 


(Continued from Page 3) 


namic Corp.; Balcrank, Inc.; Bar- 
rett Equipment Co.; John Bean 
division, Food Machinery & Chem- 
ical Corp.; Bear Manufacturing 
Co.; Benmatt Industries, Inc.; Big 
Four Industries, Inc.; Binks Mfg. 
Co., and Bostrom Mfg. Co. 
Bishman Mfg. Co.; Burroughs 





‘Minor’ Expenses 
Bring Dealers 


Major Troubles 


(Continued from Page 3) 


by 9.3 percent and salaries and 
wages were listed by 6.9 percent. 

A Georgia dealer hit the root of 
the trouble with fixed expenses. He 
said fixed expenses are difficult to 
control “because they are just that 
—fixed.” These expenses include 
such items as taxes which are 
completely beyond the control of 
the dealer and such long-term ex- 
penses as rent which cannot be 
altered with each shift in sales 


volume, 
ca * a 


ON THE salary and wage ques- 
tion, a North Carolina dealer 
said, “It is hard to determine the 
number of employes needed for 
maximum efficiency.” A Tennessee 
dealer said, “In a small dealership, 
it is hard to have adequate per- 
sonnel on a reasonable salary ex- 
pense.” 

Eleven other expense items 
make up the chief expense head- 
aches of the remaining 28 per- 
cent of the dealers answering the 
survey. The 11, with the most 
often mentioned listed first, are: 

Vehicle selling expense, used-car 
conditioning and policy adjustment, 
new-car make ready, demonstrator 
expense, company car expense, tele- 
phone and telegraph, used-car 
overallowance, overtime, clerical 
expense, sales incentives and fran- 
chise expense. 





Corp.; Cedar Rapids Engineering 
Co.; Cushman Motor Works, Inc.; 
Customer Control, Inc.; Dealers 
Reconditioning Supplies; Ditzler 
Color division, Pittsburgh Plate 
Glass Co.; Doyle Vacuum Cleaner 
Co.; Executone, Inc.; Farrand Pub- 
lications, Inc., and Frigikar Corp. 

Gestetner Duplicator Corp.; 
Globe Hoist Co.; Jack P. Hennessy 
Co.; Heyer Industries, Inc.; Ernest 
Holmes Co.; Hunter Engineering 
Co.; Inland Mfg. Co.; Inter-Com- 
munication System of America; 


U. S. Demands GM 
Dispose of Euclid; 
Monopoly Is Seen 


WASHINGTON. — The Justice 
Department has filed a suit in Fed- 
eral District Court in New York 
to compel General Motors to dis- 
pose of Euclid Road Machinery Co., 
which it acquired in 1953. 

The Government contended that 
the acquisition violated the Clayton 
Antitrust Act in that it tends to- 
ward monopoly in the manufacture 
and sale of off-highway earth-mov- 
ing equipment. 

In New York, GM Chairman 
Frederic G. Donner said “it is diffi- 
cult to understand” the ‘Govern- 
ment’s position. 

He said the acquisition took 
place after the deal had been inves- 
tigated by Justice’s antitrust divi- 
sion. 

“We were satisfied that the ac- 
quisition was lawful, and it ap- 
peared that the Government 
agreed,” Donner said. 

The deal hag been studied for 
possible action from the time it 
Was announced, Federal attorneys 
said. The merger has caused a 
“foreclosure of the market” in 
earth-moving equipment, they 
added. 











Wilkie Views... 








able to prove the existence of such 
“cooperation” —or whatever other 
word might be used. One over- 
riding fact is that Federal statute 
does not permit the car manufac- 
turers to set the price for their 


Claims Payments 
Are Withheld 
By Warranty Firm 


SPRINGFIELD, N. J.—Consoli- 
dated Auto Warranty System, Inc., 
has announced discontinuance for 
the time being of payments on 
used-car warranties issued by Na- 
tional Bonded Cars, Sure-Car of 
America and Registered Cars, Inc. 

David Pavsner, district sales 
manager for Consolidated, said re- 
sumption of payments must await 
favorable settlement of a $1.5 mil- 
lion damage suit against Bankers 
Fire & Marine Insurance Co., Bir- 
mingham, Ala. 

“We had been making payments, 
but have decided to stop in order 
to prevent depletion of our re- 
serves,” Pavsner said. 

Consolidated, managing company 
for the three corporations, is suing 
the Birmingham firm for $500,000 
which it claims should have been 
paid under terms of an insurance 
policy, and for $1 million in dam- 
ages. 

Claims exceeded this amount but 
the insurance company did not pay 
its share, Consolidated charged. 

Meanwhile, Dan Bell, Denver 
Better Business Bureau, announced 
he has asked the State of Colorado 
to rule on whether used-car war- 
ranties are insurance policies and 
whether warranty firms should be 
licensed as insurance companies. 

He noted that many states have 
declared such warranties insurance 
“to afford consumers a degree ‘of 
protection from any irresponsible 
promotion.” 





1960 Prices May Rise 


(Continued from Page 2) 








product, They are permitted only 
to “suggest” the list prices; the 


retailer sets the price for the new-| _ 


car purchaser and he can vary it 
as much as he pleases with dis- 
counts from the “suggested” price 
or with large or small tradein 
allowances. 

* *” 

THAT’S A principal reason why 
the manufacturers’ published list 
prices are more or less meaning- 
less, near or remote from the point 
of assembly. 

It has been traditional over the 
years that the early weeks of a 
new mode] year always bring heavy 
new-car demand. The early weeks 
of the 1960 model year have been 
no exception. Generally this char- 
acteristic of a new model period 
reflects chiefly the fact that many 
thousands of motorists want to be 
first with new model units. 

It is also traditional that when- 
ever anything develops that 
might cause a shortage of cars 


Joyce-Cridland Co.; Kansas Jack, 
Inc., and Kendall Refining Co. 

Kent-Moore Organization, Inc.; 
Lincoln Engineering Co.; Local 
Trademarks, Inc.; Look Magazine; 
Macton Machinery Co., Inc.; Mas- 
ter Addresser Co.; Mirror Bright 
Polish Co.; John E. Mitchell Co.; 
Monroe Calculating Machine Co.; 
Moog Industries, Inc., and MoPar 
Parts & Accessories division, 
Chrysler Motors Corp. 

National Auto Auction Assn.; 
NAD Used Car Guide Co.; National 
Cash Register Co.; National Mar- 
ket Reports, Inc.; Nissho American 
Corp.; Norgren-Stemac, Inc.; Nor- 
ick Brothers, Inc.; Pennzoil Co.; 
Quaker State Refining Corp.; 
Reynolds & Reynolds Co.; Rinshed- 
Mason Co., and Rotary Lift Co. 

Shure Mfg. Corp.; Snap-On Tools 
Corp.; Staput Cover Co.; Stokes 
Tax Controls, Inc.; Sun Electric 
Corp.; Television Bureau of Adver- 
tising; This Week Magazine; Time 
Magazine; Tyrex, Inc.; U. S. Trade 
Schools; U. S. Washmobile; Van- 
Norman Automotive Equipment 
Co.; Walker Marketing Corp.; 
Weaver Mfg. Co.; Willys Motors, 
Inc., and John E. Wolf Co. 











WHY GO IT ALONE? 


Too many dealers have 
gone into leasing without 
the proper research, 
background and know-how. 


Why gamble? 
CARS can help you 






phone LOgan 6-4321, 
wire or write 
CARS RENTAL SYSTEM 
P.O. Drawer 7126 
Fort Lauderdale, Fla. 














Rah. 
ALL 1960 FACTORY $4 
INVOICE PRICES ONLY 


CAR FAX, since 1955, has been providing 
comprehensive new-car price service to a 
growing number of dealers, banks, fi- 
mance companies and similar firms in- 
terested in accurate and complete new- 
car price facts. CAR FAX FOR 1960, soon 
off the press, will be even more complete 
and valuable. It contains: 

@ Factory invoice costs and retail 
prices on ALL U, S. makes and most 
imports. 

Detailed equipment and accessory 
prices, wholesale and retail. 
Complete listing, standard and op- 
tional equipment. 

Freight costs to principal cities. 
Complete new-car specifications 


chart. 
@ EOH breakdown, Model and Code 
number listing. 
Send $4 for yearly subscription which in- 
cludes supplements. Two years $7; three 
years $10, Order Now. Money Back Guar- 
antee. 





or suggest the possibility of ad- 
vancing prices, demand soars to 
levels substantially above normal. 
Present indications are that a 
steel shortage will seriously im- 
pair car production during much 
of the remainder of 1959, 

Last year it was a strike that 
cut sharply into General Motors’ 
early production, But GM recov- 
ered from the strike impact and 
boosted its output to well above 
the 1958 volume. 

One somewhat surprising and 
significant fact about the trend of 
the car market in recent months 
has been the substantial and order- 
ly cleanup of dealer stocks of out- 
going models that preceded the 
gratifying reception of 1960 models. 

The significance of a satisfactory 
model cleanup and an unabated 
new model demand is that it proves 
a near-boom in new-car sales is 
well under way and should con- 
tinue through the model year 









ahead. 





CAR FAX, 550 5th Ave., N. Y. 36 








ROTARY SNOW PLOW 


Never Been in Service 
Sixty-five Actual Miles 
Used for Display Only 


Replacement 
Cost, $6,000, 


SSchmel Bros. 


6529 Penn. Ave., S. 
Minneapolis, Minn. 
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Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 
(U. 8. PRODUCTION ONLY) 























Week Week dan. 1 Jan. 1 
Ended Same Ended Output, To To 
Oct. 24, Week, Oct. 17, Oct., Oct. 25, Oct. 24, 
1959 1958* 1959* ToDate 1958** 1959 
AMERICAN MOTORS 
IESE 9,000 6,499 7,957 28,621 152,523 316,415 
CHRYSLER CORP. .... 18,000 17,460 16,918 45,921 460,106 593,785 
QR BIOR Gos cccscccsvscsecescseet 400 1,043 2,047 3,585 39,422 56,679 
BSE FIERCE RAR, 300 910 680 1,474 28,177 36,134 
NUE A resccyoubrsivascnvcwerreet 7,200 4,051 5,930 17,498 88,891 140,700 
Imperial. ........................ 600 382 583 2,095 9,802 17,060 
Plymoutin  ..............0:.... 8,000 11,074 6,762 18,633 293,814 340,568 
TERED sy inedtnetnds cibaveosoenstiss eee 916 ee ies 2,644 
FORD MOTOR. .............. 36,376 31,388 41,173 127,511 857,903 1,407,733 
I Silla a cevet a sanédbabeetotes 315 1,539 348 1,748 12,108 29,468 
Ford Division .............. 30,981 27,782 36,443 110,597 739,473 1,230,441 
PEED Dvkvcivesedlaswrveveiee EEE). scaeedies S550 IWGBIR sis. 25,120 
Ford (Standard) .... 24,700 26,775 31,111 89,534 698,358 1,145,206 
Thunderbird ............ 1,700 1,007 1,373 4,751 41,115 60,115 
EE. dovddplntiintvestsvertehs 850 431 685 2,346 18,901 22,145 
(eer 4,230 1,636 3,697 12,820 87,421 125,679 
GENERAL MOTORS .. 46,264 13,474 64,128 191,442 1,542,705 2,297,672 
BIOS oicivs tncgundocboveripchesenk 6,830 4,447 6,309 22,030 168,636 200,802 
SEND >. diiea sereviacccr restive 2 ees eerer 3,381 11,262 93,230 123,981 
Chevrolet Division .... 18,400 3,492 37,026 101,282 913,508 1,290,962 
SE srvccteciveseseoveres ee 4,340 16,489 ......... 44,816 
Chevrolet (Stand.).. 13,500 3,492 32,186 84,793 913,508 1,246,146 
Oldsmobile .................... 8,774 4,102 8,548 29,025 220,762 329,537 
IL Nomavecwasesscenareooss 8,900 1,433 8,869 27,843 146,569 352,390 
S-P CORP. s 
OIE | aes trcecsiviossies 3,260 2,104 3,254 11,166 28,178 125,794 
Total Cars, U. S.** ....112,900 70,925 133,430 404,661 3,043,160 4,741,399 
*Revised. 
**Totals for 1958 include Packard production. 
COMMERCIAL CARS 
(U. 8S. PRODUCTION ONLY) 
Week Week dan. 1 dan, 1 
Ended Same Ended Output, To To 
Oct. 24, Week. Oct. 17, Oct., Oct. 25, Oct. 24, 
1959 1958* 1959* ToDate 1958* 1959 
CHEVROLET ................ 5,700 1,688 6,675 20,899 200,033 296,938 
DIAMOND T ................... 100 147 92 311 4,590 4,790 
79 88 287 2,245 2,703 
1,159 1,729 5,491 44,142 64,716 
7,312 8,163 26,003 177,554 281,366 
MC 993 1,221 4,781 46,202 69,610 
INTERNATIONAL Ms Be 2,899 1,952 2,901 9,880 75,828 120,407 
EEO escarisetecdcscecsnecvess SE ae 359 1,059 11,581 14,382 
STUDEBAKER. .............. 15 220 108 299 7,565 10,441 
NE cecscccccasedtesctsses 380 418 398 1,274 13,799 16,325 
I oes fone siassivunene 2,050 2,212 2,141 7,132 71,490 95,800 
MISCELLANEOUS ** .. 90 72 90 265 3,743 3,710 
Total Trucks, U. S..... 21,179 16,252 23,965 77,681 658,772 981,188 
Total Cars. Trucks, 
Siete eae ies 134,079 87,177 157,395 482,342 3,701,932 5,722,587 
Total Cars, Trucks 
Canada. ............... ’ . 7,050 3,157 5,320 20,718 278,677 316,388 
Grand Total, 


Cars and Trucks, 


- U. S. and Canada....141,129 90,334 162,715 503,060 3,980,609 6,038,975 





*Revised. 


**Miscellaneous includes Corbitt, Marmon-Herrington, Federal, FWD, etc. 


***autocar, Freightliner, Reo and Sterling 
Mack totals, 


N.B. All U. S. totals include cars and trucks for military orders. 


are included in White totals; Brockway in 





Oklahoma Dealers Answer 
Moore’s Remarks on T. S. 


OKLAHOMA CITY.—A group of 
Oklahoma dealers has taken issue 
with statements attributed to 
NADA Executive Vice-President 
James C. Moore at the convention 
of Wisconsin dealers. 

The dispute centers on the 
group’s opposition to territory se- 
curity legislation. 

In a talk before the Wisconsin 
convention, Moore was quoted as 
saying that the Oklahomans had 
told NADA they were “unalterably 
opposed to anything that NADA 
was planning to do.” 

Moore was said to have termed 
the Oklahomans’ action an example 
of dealer indecision. 

The dealers replying to Moore 
listed themselves as the executive 
committee of Oklahoma Automo- 
bile Dealers for Free Enterprise. 
The letter which outlined their 





Imperial for Governor 

NASHVILLE. — Gov. Buford El- 
lington is going to get a new State 
automobile—a black Imperial with 
such luxury items as air-condition- 
ing, spotlights and puncture proof 
tires. The low bid of $5,059.50 was 
submitted by Martin Motors, Mur- 
freesboro. 


stand was signed by Gary W. 
Henry, Lee R. Elder, J. Milton 
Patrick and Garrett Ramsey. 

The dealers told Moore: 

“We recognize and applaud the 
many valuable contributions that 
NADA has made in furtherance 

of automobile dealers throughout 
the U. S. We are generally in ac- 
cord with the principles and the 
policies of NADA, even though 
we are definitely opposed to your 
support of the idea of protected 
territories.” 

The dealers went on to say that 
they felt their opposition to terri- 
torial security was an example of 
“anything but indecision.” 

“We feel that the NADA’s stand 
on protected territories does not 
represent the thinking of most of 
the automobile dealers in the coun- 
try but, be that as it may, certainly 
your position is not unanimously 
supported among these dealers,” 
the Oklahoma group wrote. 

“As you represent all of the 
dealers in the association, we feel 
that it does not befit you to take 
a strongly critical position of the 
action of any responsible group 
of dealers within any state.” 

The group assured Moore of con- 
tinued support of most NADA pro- 
grams and asked clarification of 
his remarks on the group’s stand 








on territorial security. 


Cutbacks Spreading .. . 





Compacts Get 20 Pet. 
Of Car Production 


(Continued from Page 1) 


ed production on Thursday and 
Friday. 

They are the only Ford plants 
producing Falcons at the present 
time, though assembly of the 
compact car is scheduled to be- 
gin at San Jose in December, and 
“somewhere in the East” early 
next year, according to a com- 
pany spokesman. 

The Falcon plant at Lorain be- 
gan production of four-door se- 
dans last week, and some units 
with automatic transmissions were 
produced for the first time, 

A spokesman for Ford said that 
Falcons with automatic transmis- 
sions will be nowhere near the per- 
centage in big-car production “be- 

cause of the price image we are 
trying to display to the public.” 

Production of two-door and four- 
door Falcons is expected to run 
about 50-50 through November, he 
said. 

The Falcon plant at Lorain cur- 
rently is producing 55 units an 
hour, while the hourly output rate 

at Kansas City is 33 units. 


* * * 

Aitsoucs Ford division’s big- 

car plants worked only five 
days last week, its 24,700 assemblies 
out-stripped Chevrolet’s standard- 
car output by 6,300 units. Chevro- 
let’s big-car output for the week 
totalled an estimated 18,400. 

Ford division also produced 
1,700 Thunderbirds last week as 
its Wixom (Mich.) plant worked 
six days. The previous week 
Ford turned out 1,373 Thunder- 
birds. 


Biggest jump among the com- 
pacts was made by Valiant, which 
increased its output from 916 units 
a week earlier to an estimated 1,500 
assemblies last week. 

The other compacts, Rambler and 
Studebaker, turned out 9,000 and 
3,260 cars respectively last week. 
The previous week saw Rambler 
build 7,957 units and Studebaker, 
3,254. Rambler worked two shifts 
on Saturday last week. 


* * ” 
HRYSLER CORP., through 
shuffling of parts, was able to 
work five days last week at Dodge, 
Plymouth and Valiant. 

Its Imperial plant in Detroit was 
down Monday due to steel short- 
ages, and its Chrysler-DeSoto as- 
sembly plant in Detroit lost pro- 
duction due to a wildcat strike. 

Chrysler Corp, output, however, 
rose from 16,198 units a week 
earlier to an estimated 18,000 
units last week, 

A breakdown of Chrysler Corp. 
operations showed Plymouth up 
from 6,762 units a week earlier to 
an estimated 8,000 assemblies last 
week; Dodge up from 5,930 to 7,200 
units; Imperial up from 583 to 600; 
DeSoto off from 680 to 300, and 
Chrysler division off from 2,047 to 
400. Budd Co., which builds stub 
frames for Plymouth, Dodge, De- 
Soto and Chrysler, closed down its 
night shift at Red Lion, Pa., last 


‘week, but Chrysler output is not 


expected to be affected immedi- 
ately. Chrysler also builds some of 
its own frames. 
* * * 

SIDE from Rambler and Thun- 

derbird, only makers to work 
six days last were Mercury, Lin- 
coln, and Edsel. 

As a result, Mercury increased its 
output from 3,697 units a week ear- 
lier to an estimated 4,230 units last 
week and Lincoln climbed from 685 
to 850. Edsel, however, declined 
from 348 to 315 units. 

Buick, Oldsmobile and Pontiac 
showed output gains over the 
previous week. Buick, however, 
will begin “progressive” layoffs 
this week at Flint. 

A breakdown of output at all GM 
divisions other than Chevrolet 
showed Buick up from 6,309 as- 
semblies the previous week to an 
estimated 6,830 units last week; 
Oldsmobile up from 8,543 to 8,774, 
and Pontiac, up from 8,869 to 9,000 
units, Cadillac was off slightly from 
3,381 to 3,360 units. 


AYOFFS bai ‘co steel strike 
at GM last week were as fol- 


lows: 
Chevrolet laid off 206 at Detroit 





Gear and Axle; 369 at Flint man- 
ufacturing; 1,133 at Janesville 
(Wis.) assembly; 1,384 at St. 
Louis assembly; 900 at Atlanta 
assembly; 2,257 at Buffalo engine 
plant; 1,330 at Norwood (O.) as- 
sembly; and 135 at Saginaw 
(Mich.) transmission; 1,300 at Los 
Angeles assembly; 40 at Bloom- 
field assembly; 826 at Baltimore 
assembly; 1,116 at Tarrytown as- 
sembly, and 255 at Detroit Forge. 
Its assembly plants at Euclid, O. 
(Chevrolet station wagons) and 


‘ vious week, 





Framingham, Mass., closed the pre- 


* * * 


HORT workweeks at Chevrolet's 

Flint, Janesville, Norwood, St. 
Louis and Tarrytown truck plants 
helped slice commercial-car output 
from 23,965 units a week earlier to 
an estimated 21,179 assemblies last 
week. 

Steel shortages also are begin- 
ning to hit at assembly opera- 
tions in Canada, but all makers 
report they will be able to get 
through this month, 

The Canadian auto industry turn- 
ed out an estimated 7,050 cars and 
trucks last week, compared with 
5,320 vehicles the previous week, 
when it worked only four days due 
to the Thanksgiving Day observ- 
ance. 

A breakdown of Canadian opera- 
tions showed the makers turning 
out 5,880 cars and 1,169 trucks last 
week, compared with 4,423 cars and 
897 trucks a week earlier. 








Used Imported Cars 








ALBANY 


Lloyd—’58 station wagon 2-<r., 


ILLO, TEX. 
MG—’57 Roadster, $1,300. 


BORDENTOWN, N. J. 
Austin—'55 4-dr., $250. 
Datsun—’58 (1000) 4-dr., 
Triumph—'56 conv., $1, 160 
Volkswagen—’59 station wagon, 4-dr., 


$400. 


$1, 010. 
$1,- 


450. 
*57 2-dr., $900. 
CALDWELL, N. J. 
Jaguar—'55 4-dr., $690. 
Metropolitan—’ 57 conv., $450. 
Taunus—’59 Deluxe 2-dr., $1,275. 
Triumph—’58 roadster 2-dr., $1,310 
Volkswagen — ‘56 Karmann-Ghia, $1,025; 


sunroof 2-dr., $750. 


CHICAGO 
Ford (English)—'58, $635. 
MG-~'58 conv., $1,670*. 
Renault—'59 4-dr., $1,130. 





Obituaries 


illiam E. Engel 
KENOSHA, Wis.—William E. Engel, 60, 
a retired Kenosha dealer and a former 
official of Nash Motor Co., died recently. 
* x * 


Osman K, Clifford 
SOUTH PARIS, Me.—Osman K, Clifford, 
92, who operated the O, K, Clifford & Co. 
auto dealership here for many years, died 
Oct. 10 at his home. 
* * 





Herman H. Ross 
EUPORA, Miss.—Herman H, Ross, 60, 
a Ford dealer here for 30 years, died Oct. 
10 after a heart attack. 
* * * 
Raymond L, Johnson 
TEXARKANA, Ark.—Raymond L, John- 
son, 47, for two years a Chevrolet dealer 
in Ashdown, Ark., died here Oct, 7 after 
a heart attack. 
* * * 
C, E, Sinks 
KENNETT, Mo.—C, E, Sinks, 52, owner 
of an auto dealership here and former 
operator of deals at Pocahontas, Beebe 
and Walnut Ridge, Ark., died of a heart 
attack Oct. 13. 


a 
Clyde J, Pardee 


BUFFALO.—Clyde J. Pardee, sales 
manager for John Maroone Ford, Inc., 
Cheektowaga, N, Y., died Sept, 20, He 
was 55. 

* * * 


Harry Krouse 
PHILADELPHIA. — Harry Krouse, 61, 
founder and owner of Harry Krouse Olds- 
mobile, Inc., died Oct, 13, A veteran = 
40 years in the auto business, he was 
member of NADA and the Philadelphia 
Automobile aves — 


Ral ph Altimari 
PHILADELPHIA. —Ralph Altimari, 44, 
owner of Luzerne soters, died Oct, 11. 
* 


Preston “_ Eddy 

WEST HARTFORD, Conn.—Preston A. 
Eddy, a former president of the Hartford 
Automobile Dealers Assn., is dead, He 
was 75. Mr. Eddy came here from Boston 
in 1930 as manager of Capital Buick Co. 
He later became a distributor for Nash. 

* * * 


Wendell W. Anderson sr. 
PHILADELPHIA. — Wendell W, Ander- 
son sr., 58, president of Bundy Tubing Co., 
died Oct, 20 in a hospital here, He under- 
went an operation for cancer and appeared 
to be recovering when death came, Mr. 
Anderson has been president and treasurer 
of Bundy since 1929, His father, John W. 
Anderson, was one of the original stock- 
holders of Ford Motor Co, 
* * * 


Benjamin Goldfarb 

BALTIMORE.—Benjamin Goldfarb, 51, 
secretary-treasurer of Ancorp-Salawitch, 
Inc., an auto parts firm, died of a heart 
attack Oct, 12, He was secretary of the 
Baltimore Automotive Wholesalers Assn. 
and a member of the Society of Automo- 
tive Engineers. 

* * ok 
M. C. Myers 

COLORADO SPRINGS, Colo.—M, C. 
Myers, owner of Myers Motor Co., Hugo, 
died Oct. 15 in Rogers, Ark., where he was 
vacationing. 

* * * 
John A, Spalding 

TULSA, Okla.—John A, Spalding, 84, 
former Reo dealer and a salesman for 
Greenlease-Ledterman, Inc., for 28 years, 
died Oct. 19. He once headed the Tulsa 


Skoda—’'59, $650. 
Triumph— 59 hardtop, $2,070, $765. 
‘57 TR, $1,150. 


Volkswagen—'59 2-dr., 2 at $1,600. 
‘58 Karmann-Ghia, $1,750. 


DETROIT 
Fiat—'58 station wagon, $950. 
Hiliman—'58 4-dr., $900. 


Ford (English)—’'58 2-dr., $620. 
Hillman—’57 4-dr., $670. 


Lloyd—’58 conv., $580. 


LOS ANGELES. 
Fiat — '58 Milicento 4-dr., $800, 
(1100) 4-dr., $795. 
Hiliman—’53 Minx conv., $175. 
MG—’'59 MGA roadster, $1,900, $1,630. 
‘51 MGA roadster, $310. 
Renault—'59 Dauphine 4-dr., $1,275. 
‘57 Dauphine 4-dr., $835, $830. 
Simea—'59 Aronde 4- dr., $975. 
Volkswagen—’'58 sunroof "2-dr., $1,060, 
’57 2-dr., $1,200. 
$985, $980. 


Volvo—'57 2-dr., 
IM, PA, 
Austin-Healey—'59 Sprite, $1,590; 
$1,405. 


$1,785. 


$760; 


conv., 


Borgward—'59 TS 2-c<r., 
DKW—’58, $800. 


Fiat-—'58 (1100) 4-dr., $935; 2-dr., $595; 
4-dr., $890; (600) ‘station wagon, $560. 
'57 (600) 2-dr., $430. 

Ford (English) —’58 station wagon 4-dr., 


901. 
‘57 4-dr., $600. 
Hillman—' 59 gad station wagon, $1,000. 
"54 conv., 
Jaguar—’ 59 Ano Tl conv., $3,000; XK150 
roadster, $2,000. 
"5S 2-dr., $2,000. 
‘57 2-dr., $1,625. 
Lioyd — '59 (600) station wagon 2-<r., 
70 


$570. 

MG—’58, $1,635; hardtop, $1,350. 

‘57 conv., $1,260; roadster, $950. 
Metropolitan—'58 2-dr. $850. 

"57, $660. 
Opel—’59 station wagon, §$1,4 

’5S station wagon, $1, _ . dr. , $1,250. 
Renault—'59 4-dr., $1,110 

"68 4-dr., $920. 

‘57 4-dr., $620. 
Saab—'59 sunroof, $1,075. 
Simca—'59 Elysee 4-dr., $880. 
Vauxhall—’'58 4-dr., $950, $900. 


hardtop, 


Volkswagen—’'60 station wagon 4-dr., $1,- 

890; 4-dr., $1,710. 

’59, $1,610; oa. 2-dr., $1,510; 2-dr., 
2 at $1, 500, $1, 

’5S station Phy ot 325; conv., $1,275; 
$1,150, $1,080. 

‘D7 Karmann-Ghia 2-dr., $1,435; 2-dr., 
$1,100; conv., $1,100. 


"56, $880. 


PORTLAND, ORE. 
Renault—'59 Dauphine 4-dr., $1,200, 
Volvo—’59 2-dr., $1,625. 


SALT LAKE CITY 
Simca—’'59 Chatelaine station wagon, $460. 
Volkswagen—’'59 2-dr., $1,775. 


SEATTLE 
MG—’56 roadster, $1,370. 
Volkswagen — '59 Microbus, 
roof 2-dr., $1,595. 
’57 2-dr., $1,120. 


WEST PALM BEACH, FLA. 
Goliath—-'59 2-dr., $1,000. 
Opel——'58 2-dr., $1,010. 
Renault—’58 Dauphine 4-dr., $850. 
Tempo—’58 Viking station wagon, $675. 


$2,155; sun- 

















HELP WANTED 
TOP NOTCH FOREIGN CAR tune up 
mechanic, Florida location, Good starting 
salary plus company benefits, Experi- 
enced persons apply to Box 852, c/o Au- 
tomotive News, Detroit 7. 











Auto Dealers Assn. 


Wanted 
SALES MANAGER 


For ong e “" automobile operation 
in the South, Selling Ford automobiles. 
Must be able to hire, train, and super- 
vise salesmen, This dealership is located 
in the suburbs of one of the South's 
fastest growin 9 industrial cities, Unlimit- 
ed opportunities, Income should exceed 
$15,000 per year. Send resume and p' 

to Ae 859, c/o Automotive News, De- 
troit 7. 
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HELP WANTED POSITION WANTED DEALERSHIPS AVAILABLE 
| FOREIGN CAR SERVICE MANAGER|GENERAL-SALES MANAGER — Former | 
wanted by importer of leading foreign successful Chrysler dealer for eight years, é 
cars. Position offers good future and ad- graduate of University of Notre Dame, r 
vancement opportunities, excellent salary 40 years old, experienced with 1,000 car IMPORTS 
plus company benefits. Send resume to deal in metropolitan Detroit, desires 
Box 851, c/o Automotive News, De- position with aggressive dealer with 
troit 7. oright future. Will consider some buy-in Franchises Available 
plan. Available now! Box 868, c/o Auto- . 
motive News, Detroit 7. High Profit—Used Sports Cars 
corey different type of distribution set- 
USED CAR MANAGER BUSINESS MANAGER - ACCOUNTANT. We have purchasing offices in Europe and 
Florida resident desires Florida connec- epeciaiite ONLY in top quality used sports 


FOR CHEVROLET tion. Twenty years’ experience with large cars with highest retail profit margin. 


GM dealers. Forecasts, operating con- ; . 
trols, expense controlling "overall man- | Let us know your requirements. Write for lat- 







































































HELP WANTED HELP WANTED DEALERSHIP agement experience and capabilities, Can | est confidential price bulletin. If interested 
said ee aoe IT, —— furnish best of recommendations. Box | in exclusive franchise, please a description 
rysier-Simca dealership, Salary an ; 861, ¢ : and photos of your organization. 
commission. Good opportunity for a pro-|[j Must have broad experience and Sh S/o Automotive News, Detroit 7 | INTERNATIONAL. SPORTS CARS ASSOCI- 
gressive man. Clean, modern garage. De- be able to handle all ph of DEALERSHIPS AVAILABLE ATES, Box 850, c/o Automotive News, Detroit 
troit regional area. Include full details, used cor operation in dealership 7 Michi an ’ . 
Are You a Top Salesman age, experience, references. Box 843, c/o Mate wel DEALERSHIP handling top selling import | ’' hear 
Automotive News, Detroit 7. pp y 3,000 used line plus Chrysler product in 150,000 
Now Earning $10,0007 areca . =| units “annually. Full management market area near San Francisco, 00d | 
A —Mus' ave thoroug “ lease on new facilities on local ‘‘Auto 
You can earn $15,000 or more the first year| knowledge GM Accounting. City, thirty- responsibilities and Profit ene Row.’’ Consistently profitable. Might con- 
as exclusive agent selling Childers Carports} thousand, southern Ohio, 44 miles south tunities will be provided. We will sider buy-in by aggressive operator. Own- Agency Handling 
to car dealers, National advertising and di- of Columbus. New car furnished. Kind- move appointed ger and fam- er’s other interests interfere. Write Box CURY 
rect mail support, No investment. 300 car } Ag Comcen olie Mill and Park ily to Colorado. This is an excel- PS. c/o Automotive News, Detrett 7. FORD AND MER 
dealers already using. If you have sales back- ’ . : lent opportunity with an establish- FUTURE DEALER—Lifetime opportunity Average 200 new and 500 used. Always made 
ground with annual earnings of $10,000, air- ed dealership for right man (about 35). Make small| money. Will rent building. Factory approval 
mail your experience with business references 4 So eiecnads Peet Geen — ome necessary. Contact: C. B. Garten, owner of 
to Bob Childers, Childers Mfg. Co., P. O. : sos : r st dealership han-| Garten Motors, Inc., Hinton, West Virginia. : 
Box 7467, Houston 8, Texas Our references: SERVICE MANAGER Witte ——s detelis: Box 862, </o dling Chevrolet, 700 planning potential. Phone 52. : s j 
First City Neti , a ree . Do a 8 4. Automotive News, Detroit 7. Must have proven record of aggressive 
ational, jouston; Dun rad- : - d dealershi selling in comparable deal. Send photo 
street Rating B+1. One of midwest's largest Ford dealerships and resume, Will contact only you. Box 
has opening for executive-type service mea c/o Automotive News, Detroit 7. FUTURE DEALER 
. FOR SALE: You can buy franchise han-| Ljfetj rtunity for right man (about 
‘peppsebapanatensanenmnerceaseeoreconaccnseaenestecsaesssnesmmmmernncns | manager qualified to assume full respon- —. —_ foreign one, ~ Ry tab 35). “Make oe ihe tthe and ay stock 
sibility for developing department to full- shed used car operation, which includes | with earnings in 
AGGRESSIVE YOUNG MAN to assume id . nd ni “5 Wanted lot 165 ft. frontage by 130 ft. deep, and|””' °"" NORTHWEST PACIFIC COAST 
full responsibility of operation of Parts est extent of potential. Annual minimum modern building 50 ft. x 50 ft.; located DEALERSHIP HANDLING CHEVROLET 
Department in large metropolitan ‘‘Big| earnings of $10,000. Future opportunity GENERAL MANAGER Oe ee ee Prag a AY i. 700 pleatee potential. ites, have pers 
3°’ dealership, Must know parts well and |. i” : : . , record of aggressive selling in 
nel fock ownership in well-capital- $400 per month rent. Lease as long as ll contact 
have initiative and ability to merchan-| ¢ludes stoc tg P Ford Dealership— desired. Must be sold at once—This is a ae Rng hay a dlaaalns Be Se. 


-li ig | 7 2 
dise parts to wholesale trade and main- | ized, profitable corporation. Our employes South Central United States real buy. Call owner, Mr. 8. Parente, | 4434 7. 


tain a well balanced inventory, Good! gre qware of advertisement. Box 834, c/o Fort Lauderdale, JAckson 4-4991. 
starting salary and benefits to right man. ‘ LARGE DEALERSHIP HANDLING FORD ‘ 








Must be experienced in all phases of 














All inquiries strictly confidential, Send | Avtomotive News, Detroit 7. automobile dealer operations. Able to Si oo ieee vee Seeevere 
. profit before taxes past five years on 
resume and recent photo. Box 864, c/o aye ay a. financial statement and 5,000 new units. City has 180,000 popu- DEALERSHIPS AVAILABLE 

Automotive News, Detroit 7. able to understand and operate with a lation, thriving, diversified industrial and 

oy on. control. Excellent oppor- one of the best agricultural sections. One | Here's your opportunity to take a profitable 

HELP WANTED in 7 20 orgentzation hes Tn —— of only two Ford dealers in city, Retir-| part in one of the country's fastest growing i 
“ - 2s. inly_men in- ing. Please give your net worth and bank | py; tis: “gercar?™:  Gullnies, Dealer 
000 up need apply. references to Box 848, c/o Automotive| DUSinesses—tne = 9 a 
ships now available for GEM WAGONS — 


tei 
Send photo and background to Box 860, News, Detroit 7. 


c/o Automotive News, Detroit 7. 








DEALERSHIP HANDLING GHEVROLBET | precision engineered carts, competitively 
for sale. Must have factory approval. | priced. Write today for information. 
Doing $375,000 per year, Reply Box 840, 


JOB OPPORTUNITIES c/o Automotive News, Detroit 7. GEM ENGINEERING 


























TEXAS — HANDLING GM AND AM. 
THAT YOU'VE BEEN HOPING FOR Small, well located dealership, annual | Box 1305 Tulsa, Oklahoma 
sales around $1,000,000, One-half Corpo- . 
ration stock available — approximately 
. " 35,000 to active, factory approved 
Many people spend all of their productive years working under undesirable condi- a ong IED. A Shen F Soaa’ dati fone DEALERSHIP WANTED 
tions, hoping that they will be financially able to retire to more enjoyable surround- other time consuming interests. Send full | ANXIOUS TO RETIRE? Young business- 
ings. Other people have decided to enjoy living in retirement-type areas while they ggg ae ” a 869, c/o Automotive; man desires buy-in or buy-out, eng 0 
are still pursuing their fortunes. Many of the latter type have moved to Tucson, 4 : established dealership wherein owner w 
i : ble time until have auto 
Arizona for this reason. Tucson's climate is second to no other city in the country. VERY SMALL DEAL HANDLING CHEV remain reaseneh’ * 





proval required, Box 867, c/o Automotive Box 813, c/o Automotive News, Detroit 
7. 


The average winter daytime temperature is 65 degrees, and the average annual hu- 
News, Detroit 7. 











ROLET near big city—Kentucky, Ap- experience, Have cash up to six figures. | 

















midity is only 40%. Tecson is frequently listed as one of the top ities in 
the country in ic development and population growth. Cultural, educational POSITION IN PUBLIC RELATIONS, per- HELP WANTED 
and recreational facilities are other strong attributes of this area. sonnel work or selling—22 years’ exper- = 0 he om 





ience. Public speaking experience, Prefer 


° a Detroit area. Box 823, c/o Automotive 
The O'Rielly Motor Company has been Tucson's Chevrolet dealer since 1924, The com: News, Detroit 7. 


pany is growing and expanding at a rate comparable with the explosive 


development of the area. Because of this tremendous market expansion, a real op- MAN wits Eig Ho A promotive C oO NT ACT e N Gl N F if Rau) RU CK 


portunity for advancement and a secure future are available with this company to ietehee’ auacniaah dabsettenenl tn eaten 








competent, qualified personnel in sales, mechanical, parts and accounting fields. All and business management, as well as R ° : . : 
fringe benefits, including group life, medical and hospitalization insurance and pen- automotive purchasing, would be inter- A large midwestern automotive manufacturer has an opening in the Detroit, 
ested in locating in the metropolitan Michigan area for a Contact Engineer—Truck. Basically, this man will be re- 


sion and profit sharing plans make employment with this firm unusually attractive. Guécaa> alan. Pedder te heth-ap eateme. 


+ 1 : ti hasi i] d di 1 

If you are presently employed in any phase of the retail a bile b , have pot os ge 4 = anenan jonsten taan. ; . : : : ES fem. ia 

ambition and the potential of advancing to top management positions in this busi- or head-up automotive purchasing de- A Bachelor's Degree in Mechanical or Automotive Engineering is required, plus ‘ 

ness, and desire to live comfortably and enjoy life during your productive years, we eS. ~* nat ti 4. nh pays oe experience in truck or passenger car chassis engineering. 

want to talk to you and believe you will benefit greatly by talking to us. Please send pare Pron, sheeneaiens va ah ling . . 

gency handlin : : FY 

complete resume of your business experience and a recent photograph to: R. B. Chevrolet, Ford or Pontiac, Also, oe Applicants please forward a confidential resume, including experience and 

O'RIELLY, O'RIELLY MOTOR COMPANY, P. O. Box 5197, Tucson, Arizona. consider a general sales manager posi- education. 
tion with an automobile agency, Box 

871, c/o Automotive News, Detroit 7. Box 858, c/o Automotive News, Detroit 7. 


TEN YEARS’ EXPERIENCE in automo- 
tive dealerships — Accounting manage- 
ment. Control and analysis of all de- 
partments, GM and Chrysler experience. 

HELP WANTED Willing to relocate, Further information HELP WANTED 
and references upon request. Box 865, 
c/o Automotive News, Detroit 7. 

GENERAL-S ALES MANAGER, Former oo ~~ ~~ - 
successful Chevrolet dealer for six year | ¢ 
period between 1953 and 1959, graduate 
of GMIT Dealer-Management two year 
course, Chevrolet Dealers’ Son's School, 


and also graduate of highly rated uni- . 7 

versity. Thoroughly familiar with all 

phases of management of a 500 new car 

and truck dealership, Presently located 4 

on west coast and prefer west coast %§ 

location and GM agency—but will con- 4 ) 

sider any offer. Box 866, c/o Automotive , 

, ) 

new auto finance company. someone to take over your headaches? | (0 ' 
I am 40 and have years of ‘‘Big Three’’ ‘ 


News, Detroit 7. 
( 
4 
4 

experience in a volume deal, Locate | 
( 
( 
( 


sponsible for technical liaison between development and production. 
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Unique opportunity for experienced automobile finance men in an entirely 





GENERAL MANAGER — Do you need 











\ If your record can stand close scrutiny in verifying achievements in the follow- anywhere. Must have a future to war-|(¢ i 
i rant change. Box 853, c/o Automotive ‘ %§ 
j ing classifications, and if you have high personal objectives, this is an unusual News, Detroit 7. ‘ ») 
GENERAL MANAGER: Aggressive pro-|)) Excellent opportunity for advancement with Detroit area inde- 2 
challenge for experienced: ducer with fourteen years’ experience as " e 2 
os es Fe eee oe ve- pendent truck manufacturer. Must work with and coordinate » 
gional manager, . - 
Executive Office Department Heads lar with office and service procedures. : ; ; % 
| ° 8 4s Me Capable of training & productive sales dealers in the field. Truck man with fleet selling and dealer } , 
nagers force. Thorough knowledge of used car a x . 
peranens ane sales Manag merchandising and reconditioning, Would % relationship experience, age 35-45, preferred. j 
i expect only that compensation be com- é 
! District, Branch, and Office Managers mensurate” with results.” Family” man, | x | 
age 38, desires permanent position wit * . . ° one 
Credit Supervisors duality. dealership, Excellent. character |)» Travelling required. Salary in five figures with additional com- } 
I and ability references, Box 854, c/o| a es Se r 
Automotive News, Detroit 7. ) pensation possibilities. 
Excellent opportunities for advancement. Attractive salaries and fringe bene- ACCOUNTANT - BUSINESS MANAGER, 2 
thoroughly experienced in dealership ac- | 
fits. Send detailed resume in complete confidence to the counting with large, high volume Chev- Send complete record of qualifications, including positions held, 


rolet and Ford dealers, Can maintain 
: efficient office. Box 855, c/o Automotive 
Personnel Director caiene Dreee 2 


1 GENERAL MANAGER: Ar you wear . ° e 
from responsibility? Would you like te cations held in strictest confidence. Our people are aware of 


unload or share this with a responsible, 


FORD MOTOR CREDIT COMPANY jl sitet’ at pnaser of tke Sttomonie | this advertisement. } 


field? Depend upon me to increase effici- 


responsibilities, previous earnings and expected salary. Appli- 





{ 
i nN ad tments. I h the | 22 P ; P { 
THE AMERICAN ROAD—ROOM 835 ability and enthusiasm to do so, Family|)) Box 870, c/o Automotive News, Detroit 7, Mich. 
DEARBORN, MICHIGAN man, late thirties, financially responsible, | 2) 


and willing to relocate for lasting oppor- | 2? ; } 
tunity. Remuneration to be commen- \¢ : 
surate with results, Can furnish excellent 
character and ability references in both 


domestic and imported fields, Box 856, 
c/o Automotive News, Detroit 7. 

















» 




















































































































































































lis AUTOMOTIVE NEWS, OCTOBER 26, 1959 57 
i 
_— DEALERSHIP WANTED DEALER SERVICES TRUCKS FOR SALE CARS WANTED MISCELLANEOUS 
ay WANTED—Medium or large franchise, WRECKER—1948, Int. KB-7, ready for 1; Se ii OeEETIEURG 
ond ‘ preferably GM or Ford—anywhere. Pay service, Telescope boom winch operated. atie ahi | 
a Povo og 826, c/o Automotive News, pting A. and on power — ae R L U i © C Hi j Pp 
roit 7, or vy tractor or car towing. ‘est 
Let Military Acceptance C. mirrors, 825x20 tires. One Cincinnati 1960 ORDERS 
vor GM dual, 300 car or betier Former| Melp You SELL cooly Sigg Sh atl a SA 
Screg aa aetna ele urrany Personne Se ==" el BENG pLaceD || TOW-PILOT 
. ‘west or west coas 
Box 85 Military Acceptance Corporation will help 
7 7. late Set ee gaat yeu make more auto ro tang to Military per- CARS FOR SALE All Makes - All Models - All States WITH LUBRICATED 
rf a eaten agen 9 ge rt Ril eee sone diedes op te 36 months, New-car Dealers Interested in Volume AUTOMATIC BRAKE 
er product agency in midwest o ate erseas without : 
. of Florida. Will tenes. or: Duy fectittie.| pan oe Fleet Sales and Service, Contact: san & ao GASLE 
ice plus some blue sky for; 3. We make auto loans, finance, or re- WwW LERS' SPECI Factory Net) 
rd pie ME wa ioonay All cash, Factory ap- fi hi ii id, + | a eae Sen 
mn proval assured, Box 872, c/o Automotive peering ong rates, ne ron ‘and non: VOLKS AGENS Rollins Leasing Corp. $52. 35 Fed. Tax Included 
News, Detroit 7. commmleaie officers of pay os Es 14th and Union Sts. Wilmi 
‘od above nme simplified, non- 1960 - 1959 a nion Imington 99, Del. THE FAMOUS 
) OAT OEE RE! recourse basis. Chevrolet-Ford-Plymouth-Ramb} 
MILITARY ACCEPTANCE CORP. Sedans - Sunroofs - Ghias Especially Invited MOTO-MA ¢ 
= Dept. D, P. O. Box 2166, 800 Broadwa « Tl 
" EVERY WEEK — Automotive News'| say njnio, texas Telephone CApiol 66th Immediate Deli SRE DRONE UES 
. “Leading Used Car Auction Direc- | “Worldwide Financing for Military Personnel” itp ee tid pa ren ener. em TOW ° GUIDE 
a (USAA Insurance available PARTS FOR SALE 
tory” lists the top U. S. Auto Auc- to qualified officers) MERCEDES LLOYD PARTS: Large stock avaliable. With Universal Swivel 
e J. C, Lewis Moto’ 
tions. When you want to know oon tone Dor ng Gecnein 8 r Action 
_ psec when? 35 ae ge har YORK IMPORTS, INC. LLOYD 'FARTS—compiete ‘stock Prompt Four peck: 
shipmen mporters and distributors f , 
; ' pe syed rete d ered? ° ' 1960 Auto Costs! 29-11 35th Ave., Long Island City 6, N. Y.| Lioyd cars and trucks, Greene County — SPESIAL sons Net) 
. LUCAD. Motors, Catskill, New York. Phone: 2000. 85 Fed. i Included 
A EMpire 1-1690 ° 
3 Discover how much your competitors’ cars “Soa eae ge —_ or classic. 
. ee | ea\\y cost, The book, "AUTO COSTS," gives a ee eee Quantity Discounts 
= you the factory invoice prices of ali 1960 LLOYD PART: ra chi 
DEALER SERVICES American cars, 25 foreign cars, 4 American 1960 MODELS Al Lloyd ng —¢ wet tae: To Distributors 
+ AUTOS REPOSSESSED. Probl trucks, and all their equipment. Used by| VWs @ GHIAS @ MERCEDES @ RENAULTS Florida. Attention Dan Smith. 
k Drv NC nthe eG, Mocunt®| dealers and banks nationwide, Order your|FIATS @ OPELS @ VOLVOS @ PORSCHES|corratH-PARTS “ar is eow ok Jall eee for Ilustrated Catalog 
able rates. ‘Auto Claims Service, Box 57, "60 edition today for only pp = se a cg sect + contact | earisner, Portland 9, Oregon. 7 Factory Sales Division 
umberton, . . e - 3 i includi i} its are ablishing coast-to-coast contac 
seateine te Dates at Sespenl:| SS, tote Scie lima We oe PILOT DISTRIBUTING CO. 
: TWO ESSENTIAL SERVICES N. Y. . ss ies ee ee ee aes ies ONE Phone WO. 2-5257 All DepY’s 
: INVENTORY SERVICE ALL COMMERCE & TRADING CORP. “Leaders in the Industry 
Parts, accessories and similar goods. New York 5, N. Since 1939" 
: BO 9-0132 
> § APPRAISAL SERVICE Conedian Distributors 
| Tools Small and Compact Cars F R Sasterns Wastertid 
; For Buy/Sell Agreements, Annual Fiscal | Here's a promotional plan to create sales Used Taxicabs For Sale Oo Five Wheels Ltd. Five Wheels 
4 Reports, Tax, Banking and Insurance ne maintain ware. Br — — this 1958-'59 CHEVS, FORDS, PLYMS. a Y St. rk ar itd. 
interesting, profitable idea at no cost or Standards & Automatic ‘oronto, Main St. 
' = ir tering Power — vs obligation. Write to: ai PRICED FROM $375 i FOREIGN manitoba” 
3 : OMOT NVENT PPRA nd Small Auto Club, Inc. Emkay Motor Sales, Inc. 
, 10080 Frocland Ave: ctor Sete Te Michigan | i717 Walnut St. Philadelphia 3, Pa. 1046 Bedford Ave., Brooklyn, N. Y. AUTO 
/ ULster 7-0651, Me] Karlin PARTS 1960 PRICEMASTER 
CARS FOR SALE ge new wens. o~ 4 ~y new ~ | 
ready jong swt = 
: Replacement parts for over 40 || dealer cost prices of all large and the 
k ° : small American made cars, three trucks, "3 
: VOLKSW AGENS makes carried in stock. Only J] foreign cars— plus all optional accessories, 
South t h Shows all standard equipment for all models. 
outhwest parts house exclu- Yearly subscription price $10.00, 5% discount 
Sedans, Convertibles, Ghias, sively servicin our foreign for cash with all orders received before 
FAL COON STVUES Karmann Ghia Convertibles nd need wi f f g 15. All supplements trae with all the addi. 
' 
IMMEDIATE DELIVERY—1960's - 1959's - 1958's ' : ies eecs. ASK fOr G Tee f/ Honal information shout the new small Ameri- 
59 — ‘60 catalog aut val ny Be Seid ey “ie aa ; 
° valuable a only jealers 
B i—Deluxe Buses 
e REVOLUTIONARY PLAN vs sveewionr sevice | Setar teeth 
; Wholesale—To Dealers VICE TTODAY-DON'T DELAY. K. 8, SALES CO., 
1960 SEDANS AND SUNROOFS $1,459 sail ho aa TO ANYWHERE ING. DEPT SA. W2elith Ste” Reck teland. Mii 
1959 SEDANS AND SUNROOFS $1,239 









1958 SEDANS AND SUNROOFS $1,139 
DELIVERED TO ANY EAST COAST OR GULF COAST PORT, 
FREIGHT, INSURANCE, ETC, PAID—PRICES SLIGHTER HIGHER 
WEST COAST—BANK AND TRADE REFERENCES EXCHANGED 
ALSO AVAILABLE 


MERCEDES @ PORSCHE @ OPELS 









CULBERTSON USED CARS SOUTHWEST 
562! — = ie Texas IMPORTED The “ORIGINAL YELLOW" 
(Will ship to all ports.) AUTO PARTS Automatie BrakinG 


1812 Texas @ Houston 3, Texas 1/1 Is the ONLY—TOW BAR—TODAY 
—————SESE WITH THE UNIVERSAL ¢.. 45 
ACCESSORIES FOR SALE “WRIST ACTION" 51 


1958 GENUINE OLDSMOBILE RADIOS. |} Incldg. BRAKE HOO 
VOLKSWAGENS Below cost. Freight prepaid. Cy Mack es — 
Oldsmobile, Inc., 15150 Lorain Avenue, T K 6G 4 Point $4500 
Cleveland 11, Ohio, ow in Hook-Up 

























































WRITE, PHONE OR WIRE 











CIRCLE DISCOUNT CORP. IMMEDIATE DELIVERY : 
4505 WISCONSIN AVE. N. W., WASHINGTON, D. C.—EM 2-7000 1960 MODELS FOR are NINETEEN SCTE ewli TRAIL-KING $37.50 
CHEVROLET, touring, has been through Fast 






mi fire. Motor, transmission, differential, Pichap -— 
Sedans, leatherette upholstery and doubl frame are all like new—other parts Se Fits 2" Ball 
good, Searle's, 201 W. ist St., Ogallala, we 


U.S.A. AGENTS FOR 
RUDI ARONS INTERNATIONAL AGENCIES GmbH 





































; HAMBURG, GERMANY—CABLE ADDRESS, RARONS, HAMBURG bumper, Fully Americanized. Nebraska, CLOSING OUT RED ARROW 
/ $1,455.00 DECAL TRANSFERS PARTS AT 50% DISCOUNT 
} v TRUCK DECALS: Durable, brilliant col- Protecto Covers (Tailor Made)..... 95 
DEALERSHIPS AVAILABLE col, cane be phy ee ae a. cote veeeaneioes $200 aBke 
Freight paid to any East and Gulf Coast Allied Decals, Inc., 8356-7 Hough, Cleve- CHA set of 2, only..... 95 
. : an ’ ‘0. 
Pe ee ey ee See MISCELLANEOUS Tow B Bar Sales Co. 





letter of credit. 


DE 2 aN oe Nites BA” 
MARSING & CO. m.b.H. SWISS WATCHES be 24700. AN Nir OX 4717 
For prombeme—62.95 ba Swiss Electric Shavers 


18, Tesdorpfstrasse, Hamburg 13, AC 110/220 V. Sam 











NOW! ONLY A LIMITED NUMBER OF VALUABLE 














: Swiss Hearing 
| RENAULT Francuises are AVAILABLE. owneny setae Seer chore ate SEE PAGE 44 
gar daa for the nation's 
Join a profitable import car organization which now features ee ee sas TRANSWORLD city TOP AUTO AUCTIONS 











four complete models, 4CV, Dauphine, Caravelle convertible, 
and beginning 1960 commercial units. 













Applications are being accepted for Renault, the number one 
4-dr. import in the United States, for the states of Alabama, 
Georgia, Tennessee, Mississippi, Kentucky, and Northwest Flor- 
ida. 
Fill out the form below for further details. 
JARRARD MOTORS, INC. 
118 East Garden Street 


Pensacola, Florida 
Telephone HEmlock 3-5674 


Gentlemen: 
Renault Franchise. 


ver TAXICABS. TI! New Subscription Ord 

we te ovat, St Ja scription Urder 
only the best maintained cars! If 

cove Goa ‘ante. Pap hg ye Th Send Automotive News to Address Below 
caicae i emg Dass Binm U. S., Canada and U. S. Possessions 


press Eng 1 si One Year $9 [] or Two Years $16 [J 
\ 395 All Other Countries — One Year $13 [] or Two Years $22 [] 








& Plyms. 
& Dodges none higher! 
i 12-15 months, No bod 
sole caaiabaine teak: sandman AUTOMOTIVE NEWS, 965 E. JEFFERSON, DETROIT 7, MICH. 
cal condition, Clean inside and out. 
Some 1959 Fords & Chevs. OB ooo iccccdbphdocdos oweet nua 
VANE RIL TOcceeeeeeecteeeeeeneeeseesteeeeenereeseessenseneeseeseeensesenes 


UNIVERSAL AUTO 
WUD «|: TER asc onvccccecesd vedeccedbiosncs nde b0besiMesasheenenennanale sh enes 











REET E HERE EES 





| am very interested in a 












vee yg Romney aie Breet Adarbtes oasi dar ccdsanccet adie kelidens ak Zone No....... me 
—__—--——_ HEnderson 5-8400 Larry Shandel 
COs oe chida waves vivcssnsdaetdvebawes cages seeeun GOO s a ceccccciccsecs 













On U. 8. #1, 4 miles from Newark 
Airport, 2 miles from Exit 15, Jer- 
sey Turnpike, 










ES ERTS Rice EE Tea 
TRADE CONNECTION: 






















SEE SEES rte ese a oN he Car Dealer (1) Truck Dealer [1] Manufacturer (1) 
1 CARS WANTED Jobber [) insurance [—] Financial [] Supplier T 
PRESENT CUPATION ___ CADILLAC LIMOUSINES—NEED CLEAN 
oc 56, ‘57 and ’58s, Franz Ridgway, BEI- Mabe 6b Cats tds ccitacgevcticanhs chebeabesticne ee ee as Oe eeecenes 
10-26-59 





















mont 4-661i1, 2836 N, E, Sandy, Port- 


land 12, Oregon. _——— —_— —_ — ee SS 











» sie CONTROL 


is important! 


In car and truck engines Oll CONTROL 


— iil okelacelale 


ae yin 
| Exclusive design of Sealed Power 


_ stainless steel oil ring controls oil... 


7 offers these key features! 


Sealed Power 3-piece stainless steel oil ring stops smoking, 
Other key features controls oil better and longer because of new design (see en- 
STAINLESS @ proper cylinder wall largement), and new material (stainless steel). 
STEEL conformability The enlargement shows a cross-section of the stainless steel 
OIL RING e quick seating oil ring in the piston groove. Note the unique angle of the 
e chrome-plated for long life ; shoulders (arrows). This angle produces the side pressure 
@ stop oil consumption : which holds the rails snugly against the sides of the groove. 
e stop smoking even under . Thus oil cannot pass around the back of the ring—no smok- 
We. 2,799,872 high vacuum operation ing, even under high vacuum operation. 
e instant oil control The exclusive design of the Sealed Power stainless steel 
expander spacer assures full support to the chrome-faced rails. 
No flutter, no instability. 
Stainless steel (a new material) retains its original, built-in 
tension for the life of the ring. Therefore this new design 
principle works at full efficiency during entire ring life. 


SEALED POWER CORPORATION, MUSKEGON, MICHIGAN «+ ST. JOHNS, MICHIGAN + ROCHESTER, INDIANA + STRATFORD, ONTARIO + Detroit Office + 7-236 General Motors Building + Phone Trinity 1-3440 


Sealed Fewer Piston Rings °:::. ... 


Leading Manufacturer of Automotive and Industrial Piston Rings Since 1911+ Largest Producers of Sealing Rings for Automatic Transmissions and Power Steering Units 





